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Chilean Wine Finds Footholds At The U.S. Market's 
Higher End 

Most major Chilean wine brands sell at the premium and sub-premium tiers, and the lower end’s dominance has long 
weighed down the category. As a result, Chilean import volumes in the U.S. market continue to tumble, with bottled 
wine falling 7.1% last year to 5.54 million 9-liter cases. With bulk shipments included, last year’s decline was even more 
acute, with total volumes dropping 19.7% to 12.1 million cases. 

At the higher tiers, the trend is different. “We’re accustomed to competing in a context of soft-to-declining demand for 
Chilean wines,” says Diego Lo Prete, senior vice president and general manager at MundoVino, a division of Winebow. 
“Despite those circumstances, our Chilean portfolio is healthy and growing.” 

Lo Prete highlights Casa Lapostolle, whose flagship is the Clos Apalta label, as well as Cousiño-Macul with its Bordeaux-
style blends from the Maipo Valley and Carménère-focused Terranoble. “They’re delivering growth with exceptional 
value,” he adds. 

The big-volume Chilean wine brands are where the problems lie. The top ten Chilean wine brands last year combined for 
a 5.5% decline to 4.9 million cases, according to Impact Databank. Concha y Toro remains the U.S. market’s biggest 
Chilean brand, but its depletions slumped 9.3% to 2.1 million cases. Corbett Canyon, ranked second at 1.33 million cases, 
showed a 7% decline. In all, eight of the top ten Chilean wines lost volume last year. The two growth brands—Natura 
and Provisions—had strong showings, with Natura up 11.2% to 128,000 cases and Provisions more than doubling to 
103,000 cases. Natura is benefiting from consumer interest in organic wines. 

Many Chilean wine importers believe that better days lie ahead. “Chile’s winemakers have started focusing on 
expressions like old vine Pais and old vine Carignan, as well as Syrah and Grenache—they’re doing exciting things,” says 
Larry Challacombe, president and co-founder of Berkeley, California-based Global Vineyard Importers, which handles 11 
Chilean brands, including Viña Maquis, Viña Penalolen, and Domus Aurea. 

One Chilean winemaker embodying Chile’s transformative efforts is Viña Errázuriz, imported by Vintus. Three years ago, 
the Errázuriz group was producing around 1.25 million cases annually. Today, it’s close to cutting production to around 
700,000 cases, by eliminating the lower end of the portfolio. 
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Bill Hayes, wine buyer for BevMo, sees many prominent Chilean labels doing well at his stores, specifically those above 
$10. “All the big brands that people recognize—Casillero del Diablo, Matetic, Concha y Toro, Montes—are still very 
viable,” he says. “When they go on sale, they sell.” 

Market Watch has the full story on Chilean wine’s current U.S. fortunes. 

News Briefs: 

•Jameson Irish Whiskey has announced two new, limited edition releases in its Caskmates line of beer barrel-finished 
whiskies. The first, Jameson Caskmates Bale Breaker, is finished in barrels seasoned with Bale Breaker’s Topcutter IPA, 
which adds citrus and hoppy notes to the whiskey. The second, Caskmates Revolution Brewing, is finished in barrels 
seasoned with First City Chicago Pale Ale and has fruit and vanilla notes. Both are now available for around $30 in select 
locations across the U.S. Jameson Caskmates was up 60% to nearly 200,000 cases in the U.S. last year, according to 
Impact Databank. 

•King Estate is introducing a new Willamette Valley Pinot Noir called Inscription. About half the fruit in the wine comes 
from King Estate’s own vineyards, with the balance from vineyards throughout the Willamette Valley. Inscription is aged 
for eight to 10 months in French oak, about 30% in new barrels. Initial production is 10,000 cases. King Estate CEO Ed 
King said the new entry is intended as a marker to “uphold the authentic nature of well-made Willamette Valley Pinot 
Noir.” 

•The Pure Azul Beverage Company is launching its first product, Azulana, a sparkling canned cocktail made with 100% 
blue agave Tequila. Launching initially in Southern California, Azulana comes in Lime, Pineapple Rosemary, and Original 
flavors, made with natural ingredients and sweetened with agave nectar. Produced in Guadalajara, Mexico, each 12-
ounce can is at 4.3% abv and a 4-pack retails for $14. Launches in additional markets are planned for the rest of the year 
and throughout 2020. 

•Stuart McGuire has joined Wolf Spirit as a partner and vice president. At Wolf Spirit, McGuire joins fellow Beso del Sol 
Sangria veterans Larry Margolis and Bradd Levitan, who are also partners in the business. The Wine Group acquired Beso 
del Sol last year. Founded by former Campari America CMO Umberto Luchini, Wolf Spirit's portfolio includes Blood x 
Sweat x Tears Vodka and Tom of Finland Organic Vodka, and is projected to be in 40 states by year-end. 

•Southern Glazer’s has added Rock N Roll Tequila to its portfolio in Florida. The ultra-premium priced Rock N Roll 
includes Platinum, Cristalino, and Mango expressions and is packaged in guitar-shaped bottles. The brand is also now 
rolling out traditionally-shaped one-liter bottles aimed at the on-premise. 

Craft Brewing and Distilling News: 

•San Diego, California’s JuneShine Hard Kombucha has expanded into New York and is now available in select locations 
in New York City and Montauk, Long Island. The 6% abv drink is available in four flavors in the state: Blood Orange Mint, 
Honey Ginger Lemon, Acai Berry, and Rosé. JuneShine’s kombucha is now on the market on draft and in 12-ounce cans. 
Currently distributed in California, Oregon, Seattle, and New York, the company plans to expand into Austin, Texas and 
Hawaii in near the future. 

Recently in the News: 

• Wine Spectator: Wine Shipping Advocates Mount A New Push 
• Despite Supply Issues, Cognac Continues To Gain Ground In The U.S. 
• Albert Baladi On The Key Growth Levers For Beam Suntory 
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