It’s the final countdown! The Sports Nutrition Summit Europe is taking place next week! Register online now
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SPONSORED MESSAGE
; Mile High Labs is Your ISO 9001 CBD Partner

’i{’@g&)gj Get the support you need to bring your brand into the CBD space. Mile High Labs is an ISO 9001
N4 4 certified, cGMP CBD manufacturer. Learn how their dedication compliance has made Mile High the
@ trusted CBD supplier for the world’s leading brands... » Click Here

ODAY'S HEADLINES

Coca-Colatrials robot deliveries at Alton Towers theme park

Coca-Cola European Partners is using robots equipped with GPS technology and laser sensors to deliver drinks to
customers at Alton Towers in the UK... Read

Germany concerned over energy drink buzz: ‘Excessive consumption increases
health risk’

Having assessed the effects of energy drinks on the cardiovascular system, the German Federal Institute for Risk
Assessment warns that excessive consumption can pose a health risk in young adults... Read

Aptar partners with Nippon Closures on its tethered beverage closures

AptarGroup has partnered with Nippon Closures Co. (NCC) in Japan to cross-license technology for tethered
beverage closures, Flip Lid and StrapBand, with plans to expand into other areas... Read

Yumix cocktails land in Walmart

Mix-your-own cocktail brand Yumix has launched its products in 400 Walmart stores across the US, featuring low-
calorie and no added sugar formulas... Read

Bottled wine narrowly beats out canned wine in flavor: WICresearch

Consumers still prefer bottled wine over canned wine - but only by a small margin, according to a blind taste test
conducted by WICresearch, a group tracking the canned wine industry... Read

What's hitting the shelves? New products: August

From sports drinks to milk shakes, we take a look at some of the new products hitting the shelves around the globe
this month... Read

All News Headlines for: August July June
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SPONSORED MESSAGE
Discover Resveratrol for Brain Health and Beyond

Healthy circulation is critical to healthy living, and resveratrol is one of the most potent vasoactive
g _ ingredients. Evolva expands on research and advancing solutions with its Veri-te™ resveratrol. Check
R Wi out our webinar for all the latest research... » Click Here

DITOR'S CHOICE

Carlsberg: ‘Our alcohol-free brews continue to significantly outperform the beer
market’

Carlsberg's alcohol-free brews grew 16% in H1 2019, with such products offering 'long-term volume and value
growth opportunities'... Read

Microplastics in bottled water ‘don’t appear to pose a health risk’, says WHO

The World Health Organization says that — based on the information available — ‘microplastics in drinking water
don’t appear to pose a health risk at current levels’. But it emphasises that more research is urgently needed...
Read

LOBAL INDUSTRY NEWS

qutrition company

\lestlé Health Science has added Persona — a personalized vitamin business founded in 2017 — to its Atrium
2rofessional Brands business... Read

Nestlé Health Science acquires Persona personalized

'‘We want to be the number one snack bar brand in the UK’: Fulfil
~ulfil CEO Brian O’Sullivan discusses the Irish snack bar’s heady rise... Read

JNPA webinar explores the path forward for CBD: ‘All sides are beginning to lawyer up and
lobby up... the stakes are high as clearly the market opportunity is enormous’

nterest in CBD is “off the charts,” but those mulling the regulatory path forward for the hottest functional ingredient of
‘’he moment might be well advised to consider how other cannabinoids will fit into the regulatory framework going
‘orward, says the United Natural Products Alliance (UNPA)... Read

'won Organics predicts 300% growth in 2019 as it takes its protein snacks to the conventional
channel

Srotein-fueled snack brand lwon Organics is predicting growth of 300% this year (on top of similar growth last year)
as it takes its Stix and Puffs into 50z bags, and starts to woo more natural and conventional accounts... Read

PREVIOUS HEADLINES

» French absinthe receives protected status

» The ‘party punch’ for music festivals dips into new category
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» Premium convenience: Singapore’s Boncafe eyes China and Middle East coffee market
» The triple bottom line with Jackson Family Wines: Rabobank Podcast

» Napa Valley winery researches vines to withstand climate change

RELATED PRODUCTS

= Spoilage and sterility tests in beverages: new revised IFU Method No. 12 - Merck KGaA

= Feeling Great: Why food, beverage and nutrition manufacturers are increasing British investments -
~ William Reed

4=l Free Guide to Product Recovery for Beverage Manufacturers - Hygienic Pigging Systems Ltd

[ L - ]

=l Full characterization of your beverage formulations - Formulaction, Inc.

[ N .

4= Award-winning natural colours that's stable, safe and vibrant - Kancor

= The five most important rules for the modernization of your clean-in-place process - BUERKERT

~ WERKE GmbH

(e . . .

= Accelerate your supply chain as pressures intensify - WRBM-Healthy and Natural

[+ . . . :

= Technologies for processing Fruit & Vegetables - JBT Corporation

4= Milking It: Dairy Alternatives Present New Opportunities for Manufacturers - Tate & Lyle

= Whitepaper: Beyond 2017: Utilising technology to maximise food safety in manufacturing - William
= Reed

.z Beyond beverages: drinking occasions boost innovation - Glanbia
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