
Liquor group Kweichow Moutai's market valuation tops $200bn 

Chinese company defies stock market downturn and is now worth twice as much as UK's 
Diageo 

Kweichow Moutai is China's most valuable company outside the technology and financial 
services sectors  

Source: FT 

Tom Hancock in Shanghai  

August 24, 2019 

Kweichow Moutai, the premium Chinese liquor company, has seen its stock market valuation 
rise above $200bn for the first time, highlighting the relative resilience of Chinese consumption 
despite an economic slowdown and trade war with the US.? 

The group, which makes a fiery grain-alcohol known as baijiu, overtook the UK's Diageo to 
become the world's most valuable liquor company in 2017. Its share price has risen 94 per cent 
this year even as trade tensions hit shares in other Chinese companies.? 

Kweichow Moutai is China's most valuable company outside the technology and financial 
services sectors. At the close of trading on Friday, its market capitalisation on the Shanghai 
stock exchange was more than twice that of London-listed Diageo's. 

State-owned Kweichow Moutai has defied a recent downturn in China's domestic stock 
markets caused by poor domestic economic data and the deepening trade war, with the 
Shanghai Composite index down nearly 12 per cent from a peak in April. 

In its most recent financial statement, Kweichow Moutai reported a 26 per cent rise in net profit 
in the first half of the year to Rmb19.9bn ($2.8bn), while its revenues rose 17 per cent to 
Rmb41bn.? 

The company's premium-priced drinks, which had been common at official events, were hit by 
an anti-corruption drive launched by Chinese president Xi Jinping in 2013. They began to 
recover in 2016 as middle-class consumers began to fuel demand. 

"Due to the rise of the middle class, and the upgrading of their consumption, the structure of 
high-end liquor consumption has changed, with personal and business consumption taking the 
main role," analysts at China Securities, a brokerage, said in a report this month. "Benefiting 
from income growth, high-end liquor continues to maintain revenue and profit growth above the 
industry average." 

Stocks linked to Chinese consumption have been favoured by investors this year. Shares in 
restaurant chain Haidilao have nearly doubled on the Hong Kong market so far this year. 

Chinese retail sales grew 7.6 per cent in July. 



"Over the past decade, Chinese consumers have reached a turning point in their alcohol 
consumption and they are increasingly focusing on drinking better rather than drinking more," 
according to analysts at Bernstein. "We expect this trend to accelerate." 

Kweichow Moutai is among the companies "best placed to capitalise on alcohol premiumisation 
in China", they added. 

The group has come under pressure from Beijing to limit price rises of its flagship products in 
recent years. 

Millennials are shunning beer because they say it makes them 'fat' 

Source: https://www.businessinsider.com/ 
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Almost a third of millennials say they're cutting back on alcohol, up from the 21% who said they 
were drinking less alcohol in 2018, according to a survey by Bank of America Merrill Lynch. 

Beer is being hit the hardest, with 27% of the millennials who say they are cutting back saying 
that they are drinking less beer. 

The top reason the millennials surveyed provided for drinking less beer was due to calorie 
concerns or believing that "beer makes me fat." 

Companies are responding by trying to rebrand beer as a healthy option, as well as investing in 
wine and hard seltzer. 

Millennials are cutting back on alcohol, and beer is being hit the hardest. 

31% of millennials polled by Bank of America Merrill Lynch said they are drinking less alcohol 
than before, up from 21% in 2018. BAML surveyed 1,000 millennials in the US and UK, 
publishing results in a note on Monday. 

Among millennials who are drinking less, 35% said they were drinking less of all kinds of 
alcohol. 27% said they were drinking less beer - more than the 26% who said they were 
drinking less spirits and 12% who said they were drinking less wine. 

Beer sales have slipped in the US in recent years, with sales by volume dropping by 1% in the 
US from 2017 to 2018, according to Euromonitor data shared with Business Insider. 

Read more: White Claw won over the "bros." Now, Natty Light, PBR, and Four Loko want to 
win them back with even boozier hard seltzer. 

According to BAML's survey, the No. 1 reason millennials say they are ditching beer is due to 
nutritional concerns linked to the carb-heavy beverage. 

https://www.businessinsider.com/


37% of the millennials who said that they are drinking less beer said they were ditching the 
drink because of brews' calorie counts or because "beer makes me fat." 19% explained the 
change by saying they preferred other types of alcohol, and just 5% said beer is no longer 
trendy. 29% mentioned other reasons for ditching beer, including "health concerns," 
breastfeeding a child, and "stopped binge drinking." 

AB InBev and other beer makers have attempted to win over anti-beer millennials by reframing 
brews as nutritious options. Bud Light, for example, centered its Super Bowl campaign on the 
fact that the beer is not made with corn syrup, unlike rival Coors Light. 

"If people start to see beer as something that is not necessarily healthy, then inevitably people 
will start to drink less beer," Anheuser-Busch InBev US CMO Marcel Marcondes told Business 
Insider in February. 

"But if we manage to make them see clearly beer really is predominantly made with natural 
ingredients as it is, if we talk about low carbs, low calories, if we have tailor-made propositions 
like Michelob Ultra, we can change that game," Marcondes continued. 

Beer giants are also diversifying outside of beer. AB InBev, Natural Light, and PBR have rolled 
out hard seltzer brands over the last year in an effort to win over health-conscious customers. 
AB InBev also acquired Babe Wine, the maker of White Girl Rosé, in June. 

Anheuser-Busch declines option to buy all of Craft Brew Alliance 

AB InBev continues to own more than 31% 

Source: https://www.bendbulletin.com/ 

August 24, 2019 

Anheuser-Busch InBev declined an option to buy all of Widmer Brothers Brewing parent Craft 
Brew Alliance on Friday and shares of Portland-based CBA fell sharply as a result. 

The decision ends an opportunity for the global brewing giant to gobble up the rest of one of 
Oregon's last remaining pioneering breweries. 

As the price for opting out, AB InBev must pay $20 million to the Portland-based brewing 
consortium and to continue providing it with the global brewing giant's network of production 
facilities and distribution networks. 

For the past three years, AB InBev, the largest brewery in the U.S. and maker of Budweiser 
and Bud Light brands, has owned slightly more than 31% of the CBA, and it had an Aug. 24 
deadline to buy the rest of the company for a predetermined price of $24.50 per share - about 
$475 million. 

That's 89% above CBA's closing share price of $12.96 Thursday, signaling that investors 
thought a deal was unlikely at the option price. CBA's share price dropped 8.3% Friday 
morning, to $11.89. 

https://www.bendbulletin.com/


"While disappointing, with this decision made, management can turn its attention to refining 
strategic alternatives to maximize shareholder value," CBA Chief Executive Andy Thomas said 
in a written statement. 

"We are optimistic that our healthy balance sheet, bolstered by the $20 million payment, and 
strategic investments in innovation and increased brand awareness will enable us to deliver 
long-term shareholder value," Thomas said. 

CBA said it will hold a conference call on Sept. 5 to discuss the company's future. 

In addition to Widmer, CBA owns Kona Brewing of Hawaii, Redhook Brewery of Seattle, 
Appalachian Mountain Brewery of North Carolina, Wynwood Brewing of Florida, Cisco Brewers 
of Massachusetts, Portland's Square Mile Cider Co. and Omission Brewing. It also owns pH 
Experiment, an emerging maker of hard seltzers being developed in Portland. 

"While we are not making an offer to purchase the remaining shares of CBA, our existing 
commercial partnership with CBA continues to be a key complement to our industry-leading 
craft portfolio and we look forward to working together for many years to come," said Marcelo 
"Mika" Michaelis, president of Anheuser-Busch's Brewers Collective. 

CBA produced more than 719,000 barrels in 2018, according to regulatory filings, making it the 
12th-largest brewer in the U.S. It reported $206.2 million in revenue last year, roughly flat with 
2017, and profits of $4.1 million. 

Sales for the CBA, which now includes eight breweries and cideries, have remained relatively 
steady over the past decade, but Widmer is no longer the group's dominant brand, handing 
that crown over to Kona. 

Kona's Longboard Island Lager has helped drive sales of the Hawaiian brand above 450,000 
barrels last year. That success has prompted the CBA to begin construction on a $20 million, 
100-barrel brewery on the Big Island of Hawaii. 

Meanwhile, Widmer's sales have seen a steady drop in the past 10 years, going from nearly 
300,000 barrels in 2010 to about 100,000 in 2018, a year that saw a 20% drop. 

Those numbers drove a change in strategy at the CBA, which, according to its 2018 Securities 
and Exchange Commission filings, has begun promoting Kona as a national and global brand 
and focusing the other breweries on their own regions. For Widmer and Redhook, that means 
strengthening their positions within the Northwest. 

Despite the declines, Widmer's flagship Hefe remains the best-selling, most-widely 
recognizable craft beer in Oregon, leading the way to keep Widmer among the 50 highest-
selling breweries in the nation. 

Since selling a minority stake to Anheuser-Busch in 2013, the CBA has no longer been 
considered a craft brewery by the Brewers Association, the industry trade group. 

Widmer began in 1984, when the homebrewing brothers quit their jobs and turned passion into 
career, scrounging together a brewing line from old dairy and junkyard equipment. 



Kurt and Rob Widmer were among the group of pioneers - including the McMenamin brothers; 
Dick and Nancy Ponzi, founders of BridgePort Brewing; and Art Larrance, Fred Bowman, and 
Jim Goodwin, founders of Portland Brewing - who lobbied the Oregon Legislature in 1985 to 
pass the brewpub bill, which allowed brewery owners to sell their own beer on-premise. 

More workers at Fife's Diageo plants vote to strike as second 
union pledges industrial action 

Source: https://www.thecourier.co.uk/ 

by Cheryl Peebles 

August 24 2019 

More workers at Fife's Diageo plants have voted to strike in a pay dispute. 

GMB Scotland members at the whisky and spirits giant backed a move towards the industrial 
action on Friday in anger at a "final" offer of a 2.8% wage increase. 

Union Unite announced a week ago that its members at Leven Distillery and Cameron Bridge 
bottling plant had voted to strike and reject a "derisory" pay offer. 

The ballot follows news of Diageo's £4.2 billion pre-tax profits and chief executive Ivan 
Menezes' 30% pay hike to £11.7 million. 

GMB Scotland warned a strike would disrupt production of brands including Johnnie Walker, 
Gordon's and Smirnoff. 

Organiser Keir Greenaway said: "This should be a wake-up call for Diageo - their credibility is 
really on the line against the backdrop of the recent financial results. 

"Their continued failure to table an offer that properly reflects the significant contribution these 
workers make to the success of this company really does show how out of touch the fat cats 
are in the Diageo hierarchy." 

Diageo, which also has a plant at Shieldhall, Glasgow, said it awaited confirmation of GMB 
Scotland's next steps. 

A spokeswoman said: "We have well developed contingency plans in the event of industrial 
action but remain committed to seeking a resolution and ensuring our employees receive an 
increase on their pay, alongside maintaining the competitiveness of our operations. 

"We are a very good employer and aim to ensure our staff are rewarded competitively; our pay 
and benefits for our bargaining group employees are in the top quartile for manufacturing in 
Scotland." 

Tracking Bourbon's Modern-Day Revival (Excerpt) 

Bryce Wiatrak explores American bourbon's contemporary growth trajectory-via GuildSomm 

https://www.thecourier.co.uk/


Source: https://daily.sevenfifty.com/ 
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At the time of his 2004 book Bourbon, Straight, Charles Cowdery noted that the consumption 
of bourbon had fallen every single year since 1978. While bourbon and whiskey became 
America's preeminent libation in the pre-Prohibition and post-WWII eras, they slowly lost favor 
to white spirits before nosediving in the 1970s. Cowdery subsequently questioned when the 
"elusive Bourbon Renaissance" long murmured to be on the horizon would arrive. He asks, "Is 
it finally here? Or is recent heighted interest in bourbon whiskey just the last gasp of a drink on 
its way to oblivion, barely kept alive as a novelty like mead or applejack?" Pessimism aside, 
retrospect proves the answer to both his questions to be no. The early 2000s observed a brief 
and minor uptick in bourbon interest, before leveling back to its doldrums. Some posit, and 
Cowdery implies, that the years immediately following 9/11 brought renewed interest in the 
category, as happens with "occasional bursts of patriotism." But that likely wasn't the ultimate 
catalyst. In truth, it wouldn't be until the mid to late 2000s, with America on the cusp on 
recession, that bourbon's fortunes would change. 

According to the Kentucky Distillers' Association 2019 Economic Impact Study, the total value 
of Kentucky's inventoried bourbon stock leapt in 2006 from under $800 million (where it had 
hovered for several decades) to over $1 billion in 2007, continuing to climb to 1.55 billion in 
2013. Production followed, with roughly one million barrels of bourbon filled in 2011 for the first 
time since 1973. By 2015, production approached two million. As of 2012, distilleries provided 
2,400 jobs in Kentucky and $272 million dollars in personal income-not including adjacent 
industries, such as grain farming, distribution and transport companies, food services, and the 
like. 

https://daily.sevenfifty.com/tracking-bourbons-modern-day-revival/ 

When 'All' Doesn't Actually Mean 'All' 

Source: https://chuckcowdery.blogspot.com/ 

August 24, 2019 

It's right there on their home page, in the upper left-hand corner: "Kentucky Distillers' 
Association (Est. 1880). Responsible for Promoting and Protecting All Things Bourbon." 

That's what is known as a 'mission statement.' By their nature, mission statements are 
aspirational. Use of the word 'responsible' conveys a sense of duty. 

But that's not the word causing a problem with this noble sentiment. It's the word 'all.' The 
Kentucky Distillers' Association (KDA) has no interest in "promoting and protecting all things 
bourbon." The KDA is only interested in promoting and protecting those 'bourbon things' that 
flow from it and its member companies. 

About 70 percent of all the bourbon made is made by four companies. One of those 
companies, Sazerac, resigned from the KDA ten years ago. The reasons were many. In the 

https://daily.sevenfifty.com/
https://daily.sevenfifty.com/tracking-bourbons-modern-day-revival/
https://chuckcowdery.blogspot.com/


end, Sazerac looked at the cost of membership and decided it could spend that money better 
by itself. A decade on, they seem to have been right. 

Sazerac operates two bourbon distilleries in Kentucky, Buffalo Trace in Frankfort and Barton 
1792 in Bardstown, both of which do heavy tourism business. It has a small maturation facility 
and massive bottling plant in Owensboro. Although the corporation is based in Louisiana, it is 
run from Kentucky. It is big and getting bigger. Buffalo Trace alone is in the midst of a $1.2 
billion expansion. It already owns the largest still in bourbondom, at 84 inches, and plans to 
add another one the same size. 

Not long after Sazerac left the KDA, the KDA sued to stop Sazerac from using the term 
'Kentucky Bourbon Trail,' which the KDA had trademarked. As far as the Kentucky Bourbon 
Trail is concerned, Sazerac's distilleries don't exist. Despite that, Sazerac's distilleries 
consistently add visitors at a higher rate than the rest of the state. 

It's not just Sazerac that is excluded from KDA's 'all.' It has expressed its displeasure with other 
'things bourbon' that it does not control, such as Louisville's annual Bourbon Classic. It has 
gotten in the way of regional tourism authorities that want to promote their bourbon assets 
(KDA members or not). It even tried to trademark the words 'Drink Kentucky Bourbon,' so no 
one could use them without KDA's permission. (That failed.) 

I have been persona non grata with KDA since I criticized its Bourbon Affair about five years 
ago. 

The KDA does a lot of good, but the KDA is a membership organization and it operates solely 
to advance the interests of its members. Nothing wrong with that, it's what you expect any club 
to do, but claiming to 'promote and protect all things bourbon' is hubris at best, hypocrisy at 
worst. 

Yet Another Big California Distrib Deal 

Source: Beer Business Daily 

August 24, 2019 

Classic Distributing & Beverage Group, a blue/silver wholesaler serving metro Los Angeles and 
eastern LA counties, has cut a deal to acquire fellow Southern California wholesaler 
Haralambos Beverage Company, whose portfolio is primarily non-alc. 

Terms of the deal, which is expected to close October 11, were not disclosed. 

The acquisition of Haralambos "opens many doors for us in terms of expanded territory, world-
class brands, and great employees to help us along the way," said Classic president CJ 
Sanchez in a letter to employees earlier this month.  

CJ added that the acquisition of Haralambos "will double our size in terms of employees and 
volume." Indeed, it is our understanding that Classic is currently moving 7 million cases and 
Haralambos was doing around 7.5 million cases. So if all of Haralambos' suppliers approve, 
Classic could turn into a near 15 million case operation. 



Additionally, CJ expects Classic's revenue to "grow by 80%" and its customer base to "nearly 
triple," as a result of the acquisition. 

Although the acquisition appears to be all about non-alc, CJ assured employees and partners 
that they're still staying focused on beer. "We love the beer business and remain committed to 
the highest level of retail execution with our beer brands," he said. "We welcome our 
company's transformation into a true beverage distributor with the acquisition of a world-class 
non-alcoholic portfolio." 

Speaking to BBD, CJ offered a few reasons why this deal is particularly appealing to Classic: 

The Haralambos portfolio is growing 11% in volume and 15% in dollars, with growth coming 
from the higher-margin items. (That more than offsets their beer declines.)  

With this deal, Classic positions itself to get almost all of the new non-alc brands coming to 
market - but moreover, they also get a shot at new beer brands coming to market, because 
they'll cover the full chain footprint 

It makes them more productive: Classic already has significant resources visiting stores - why 
be limited to 1 aisle or 4-6 cooler doors? Now they can drop off and display items throughout a 
store 

Non-alc offerings expand their consumer base, obviously (and those 21 and over are drinking 
less booze anyway)  

Anyways, most consumer trends in beer start in non-alc.  

We hear they have already secured many supplier approvals. Stay tuned.  

Asahi buys Australian craft beer maker Green Beacon Brewing 

Source: https://www.foodbev.com/ 

August 22, 2019 

Asahi is to acquire Brisbane-based craft brewer Green Beacon Brewing as the Japanese 
company continues its expansion in Australia. 

Founded in 2013 by Adrian Slaughter and Marc Chrismas, Green Beacon has two breweries in 
Brisbane and makes beers such as Windjammer IPA, Wayfarer Tropical Pale, 3 Bolt Pale Ale 
and Half Mast India Session Ale. 

Its Teneriffe, Brisbane, site includes a brewpub and bar, which is open to the public and 
operates as a community hub. This is supplemented by additional in-house production and 
distribution facilities located in Geebung, north Brisbane. 

"This is a very exciting time for our business, as we add this great brand and great business to 
the Asahi Beverages family," said Peter Margin, executive chairman of Asahi Holdings 
Australia. 

https://www.foodbev.com/


"We are looking forward to working with Marc and Adrian to help grow the Green Beacon 
business, and bring their great-tasting beer to more consumers." 

Adrian Slaughter, co-founder and ongoing general manager at Green Beacon, said: "Green 
Beacon has grown from just myself and Marc to 40+ team members across the nation in just 
eight years. We want to continue growing and maintaining the quality and integrity of our beers, 
whilst ensuring all Australians are kept amply supplied in great beer. 

"Partnering with Asahi to deliver this is truly exciting and provides security and opportunity for 
our customers, consumers and wider Green Beacon family. 

"Our goal has always been to make the best beer and to get it into as many people's hands as 
possible. In Asahi, we have a partner who shares this commitment and can support us in 
achieving this goal." 

The announcement comes just a month after Asahi secured a deal to acquire Carlton & United 
Breweries, AB InBev's Australian subsidiary, for $11.3 billion.  

The purchase sees Asahi add beers such as Carlton Draught, Cascade and Crown Lager to its 
current offer in Australia, including Grolsch and Peroni. 

Florida Bars Hit With $31M Verdict For Drunken Hit-And-Run 

Source: Law360 

By Daniel Siegal 

August 23, 2019 

A Florida jury on Friday hit a pair of Tallahassee bars with a $30.8 million verdict, finding that 
their willful serving of alcohol to underage patrons was the cause of a hit-and-run accident that 
left a woman with permanent brain damage. 

After deliberating for less than two hours, the Tallahassee jury returned with a verdict in favor 
of plaintiff Jacquelyn Faircloth, finding that the driver in the accident, Devon Dwyer, was 
intoxicated after drinking for several hours at bar Potbelly's, owned by Main Street 
Entertainment Inc., on the night of the 2014 accident. The jury furthermore found that Dwyer's 
intoxication contributed to him hitting Faircloth, who was walking across the street, with his 
pickup truck. 

The jury awarded Faircloth $5.4 million for her past medical expenses, $15.8 million for her 
future medical expenses, nearly $2.6 million for her lost earnings capacity, and $7 million for 
her past and future pain and suffering. 

The damages also apply against another bar, Cantina 101, owned by Cantina Tallahassee 
LLC, that served Faircloth, who was underage, the night of the accident and admitted liability 
before the trial. 



Earlier on Friday, Faircloth's attorney Mark Avera of Avera & Smith told the jury that the case 
against Potbelly's hinged solely on whether Dwyer was intoxicated, as it was already 
determined that the bar had willfully and illegally served him alcohol as a minor. 

Avera said there was a bevy of evidence to show that Dwyer was intoxicated, including his 
credit card receipts showing he bought 18 beers and six bourbons at Potbelly's, his own 
admission that he had been drinking beer for four hours and his decision to leave the scene of 
the accident. But the most damning thing, Avera said, was Dwyer's behavior when directly 
asked if he was intoxicated. 

"I said, 'Mr. Dwyer, if you're honest with yourself, sir, wouldn't you acknowledge you were 
probably intoxicated?' Does everybody remember that moment? Because there was a period 
of silence," Avera said. "We could see he was struggling with whatever was going through his 
mind in that moment with all those acknowledgements and all those admissions, and after that 
long, awkward silence he finally looked down, shook his head, looked up and said, 'No, I was 
fine.'" 

Avera then said that while his client bore some culpability for the accident, the case wasn't 
about the poor decisions of underage people but rather "about adults who have liquor licenses 
willfully and illegally selling alcohol to underage people." 

Avera also implied that Potbelly's had deleted security footage showing Dwyer drinking at the 
bar, telling the jury that phone records showed Dwyer called the bar at 2:18 a.m., shortly after 
the crash, and that when police collected the security footage hard drives, it appeared one had 
been erased. 

The accident left Faircloth with brain damage that renders her unable to speak or care for 
herself, according to Avera. 

Potbelly's attorney Brian Chojnowski of Kubicki Draper told the jury that Dwyer may have been 
speeding, but that didn't mean he was intoxicated, and that the collision was Faircloth's fault. 

"If Jacquelyn Faircloth had walked straight across the road, not at this extreme angle that we 
see described, she would have passed in front of that vehicle with at least 3 seconds to spare, 
this wouldn't have happened," he said. 

The trial, which began Aug. 19, was presided over by 2nd Judicial Circuit Judge Kevin Carroll. 

The case first headed to a jury in February of this year, but after jurors deadlocked Judge 
Carroll declared a mistrial. 

Faircloth is represented by Mark Avera of Avera & Smith. 

Potbelly's is represented by Brian E. Chojnowski of Kubicki Draper. 

Cantina 101 is represented by Alan R. Horky of Cole Scott & Kissane PA. 

The case is Guardianship of Jacquelyn Anne Faircloth v. Cantina Tallahassee LLC, case 
number 37-2015-CA-002778 in the 2nd Judicial Circuit of the State of Florida. 



War Among Prestigious French Wine Chateaux: Are The Ratings 
Rigged? 

Source: https://www.forbes.com/ 
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August 24, 2019 

The fight over the prestigious AOC, appellation d'origine contrôlée (protected designation of 
origin) classification 'Saint-Emilion Grand Cru', which includes some of France's best wines is 
now to be resolved in court. On trial: two well-known French chateau owners facing corruption 
charges for undue influence to favor the rating of wines from their estates.. 

The case, brewing for years, is a tale of suspicion, jealousy, money and power around the 
renowned winemaking region of Saint-Émilion, @Vinsstemilion, in Bordeaux, an area reputed 
for producing some of the best and most expensive wines in the world and declared a world 
heritage by Unesco in 1999. 

After seven years of legal wrangles and controversy over the 2012 Saint Emilion classification, 
a process occurring every 10 years, Hubert de Boüard of Château Angélus and Philippe 
Castéja of Château Trotte Vieill, two illustrious figures from the Bordeaux wine industry, are 
facing criminal charges for "illegal conflict of interest" in the reclassification that saw Chateau 
Angélus elevated to Grand Cru Classé A status and Chateau Trotte Vieille to retain its Grand 
Cru Classé B status. 

"Justice suspects them of having played a role in the disputed filing process, even though they 
both had 'personal interests in nominated holdings,'" concluded the judge in an order signed on 
August 16, according to AFP. 

In the discreet, cobbled streets of St Emilion, "the news amounts to an earthquake," writes The 
Telegraph, although this is not the first time the system is thrown into crisis. In 2009, a court 
canceled the 2006 classification after five demoted chateaux said the grading process was 
unfairly weighted towards those already in the top category. 

Wine experts from outside Bordeaux were added to the classification commission in an effort to 
stop the feuding and independent inspectors were hired to grade the wines and visit the 
domains. 

Both accused winemakers, who have emphatically denied any wrongdoing, have positions of 
influence in the appellation and at the INAO (Institut national de l'origine et de la qualité), the 
organization within the Agricultural Ministry that oversees the AOC system and is in charge of 
nominating the members of the classification commission of Saint Emilion wines. 

The plaintiffs in the case are the disgruntled owners of three chateaux: Croque-Michotte , 
Corbin-Michotte and La Tour du Pin Figeac, who lost out in the last 2012 rankings and argue 
that the men had acted as both judges and juries in the drawing of the coveted list. 

https://www.forbes.com/


For decades, the official classification of Saint Emilion wines, which was established in 1955 by 
the vineyard's owners to distinguish their finest bottles and as an authoritative guide for wine 
drinkers, has been a source of battles among châteaux for the top classification. 

The rankings consist of three classifications: Premier Grand Cru classé A, Premier Grand cru 
classé B and Grand Cru Classé and all apply only to the Saint Emilion region. 

Being among that select few means fetching top prices that reach hundreds of euros while 
those failing to make the listing are worth far less. 

A bottle of Chateau Angelus from 1999, for example, ranked as 'Grand Cru Classé A', sells for 
more than ?500, while a 2011 Chateau La Tour du Pin Figeac is priced at ?27. 

The charges carry a maximum five-year prison sentence and ?75,000 fine. French law forbids 
private business owners and employees in public roles from taking any financial, political or 
moral gain from their public work. 

The trial is expected next year. 

Trump talks up 'special relationship' with Macron, hours after 
threat to slap tariffs on French wine 

Source: https://www.foxnews.com/ 

By Adam Shaw  

August 24, 2019 

President Trump on Saturday sought to smooth over his prickly relationship with French 
President Emmanuel Macron as he arrived in France for the G-7 summit - telling reporters he 
loves French wine, hours after threatening to slap tariffs on the export. 

"I love French wine," the president told reporters sitting opposite Macron for a lunch after his 
arrival in Biarritz. 

"We actually have a lot in common, Emmanuel and I," he said. "We've been friends for a long 
time and every once in a while we go at it just a little bit, not very much, but we get along very 
well, we have a great relationship, I think I can say a special relationship." 

Hours earlier, before jetting off from Washington, Trump had threatened to impose tariffs on 
French wine over France's digital services tax that would hit U.S. technology companies. 

Trump said that while he was not a "big fan" of tech companies, "those are great American 
companies and frankly I don't want France going out and taxing our companies." 

"And if they do that, we'll be taxing their wine or doing something else," he said. "We'll be 
taxing their wine like they've never seen before." 

https://www.foxnews.com/


Trump's relationship with Macron has yo-yo'd dramatically. In April last year, the relationship hit 
a peak when the French premier visited Washington, held hands with the man he called "cher 
Donald" and even had the American president brush dandruff off his shoulder. 

But that relationship soured, with Macron becoming increasingly critical of his American ally. 
After Macron suggested building a European army to protect itself from China, Russia, and the 
U.S., Trump responded by hitting Macron for his low approval ratings - and suggesting that 
U.S. wine is on par with French grape. 

Trump faces a tricky summit with G-7 leaders and is expected to promote a pro-growth 
message and talk about what he has done in terms of cutting taxes and regulation at home. 
Trump will urge the countries to reform the World Trade Organization (WTO) as he believes 
that China has been gaming the system and that countries need to push back against it. 

Trump arrived on Air Force One after changing airplanes in Bordeaux, on account of the 
shorter runway in Biarritz. His motorcade passed through barricaded streets on his way to the 
heavily secured summit site, as some residents looked on from windows overhead. 

Leaders are facing the prospect of a global economic downturn amid an escalating trade war 
between the U.S. and China. The U.S. has said it plans to impose 10 percent tariffs on $300 
billion of Chinese goods in two steps, on Sept. 1 and Dec. 15. China responded Friday with 
new tariffs on $75 billion of U.S. products in retaliation, deepening a conflict over trade and 
technology that threatens to tip a weakening global economy into a recession. 

On Friday evening, Trump said products coming from China that were slated to be hit with a 10 
percent tariff on Sept. 1 will now face a 15 percent tariff. Trump also said goods and products 
currently being taxed at 25 percent will be taxed at 30 percent starting Oct. 1 

Trump also ordered U.S. companies to look for alternatives other than China with whom do 
business. 

"Our Country has lost, stupidly, Trillions of Dollars with China over many years," he tweeted. 
"They have stolen our Intellectual Property at a rate of Hundreds of Billions of Dollars a year, & 
they want to continue. I won't let that happen!" 

In addition to the economy, Trump said he wants to talk to other leaders about making sure 
Iran does not gain access to nuclear weapons. Trump withdrew the U.S. from the Iran nuclear 
deal last year - a move opposed by European leaders. 

Trump is used to gatherings of world leaders that are frequently frosty events as he pushes his 
"America First" vision abroad. He has feuded with not only Macron in the past, but also 
Canadian Prime Minister Justin Trudeau and German Chancellor Angela Merkel - both who will 
be in attendance at the summit. At last year's summit, he withdrew the U.S. signature from the 
statement of principles that all seven nations had agreed to. 

On Saturday, he is likely to receive at least one warm welcome from new British Prime Minister 
Boris Johnson. The pair have spoken warmly about each other and share similar visions on the 
subject of Britain's departure from the European Union. 



Trump has scheduled individual meetings with several leaders, including Macron, Trudeau, 
Merkel, Japanese Prime Minister Shinzo Abe and Indian Prime Minister Narendra Modi. 

'China is not paying for it': Trump tariff hike hits everyone from 
beer brewers to book publishers 

Source: https://www.cnbc.com/ 

Spencer Kimball 

AUG 24 2019  

The trade war between the U.S. and China started more than a year ago, but past rounds of 
duties have mostly impacted parts and components that are not obvious to the average 
consumer. 

It's this latest round that could impact everything from the craft beer you drink on the weekend 
to the musical instrument you play or the book your kid reads. 

Trump raised the tariff rate that begins to go into effect on Sept. 1 from 10% to 15% in 
response to China imposing tariffs on $75 billion worth of U.S. goods Friday. 

Small and medium-sized businesses are scrambling to make plans - from delaying store 
openings, to implementing hiring freezes to even considering price increases. 

They brew beer, make musical instruments, publish children's books and design headphones. 

Their industries are diverse, but they all have something in common: They represent American 
small and medium-sized businesses that rely on China either for production or essential 
equipment. 

And they are dreading President Donald Trump's latest round of tariffs in a trade war that 
reached new intensity on Friday.  

The trade fight erupted more than a year ago, but past rounds of import duties have mostly 
affected parts and components that are not obvious to the average U.S. consumer.  

It's this latest round that could impact everything from the craft beer you drink on the weekend 
to the musical instrument you play or the book your kid reads. 

While some industries were granted a reprieve until Dec. 15 in the midst of the holiday 
shopping season, others will face higher tariffs as soon as Sept. 1, just before Labor Day.  

Trump said on Friday that he "hereby ordered " American companies to find an alternative to 
China and make their products in the United States. 

The president also raised the tariff rate on $300 billion of Chinese imports from 10% to 15% in 
response to Beijing imposing tariffs on $75 billion worth of U.S. goods. 

https://www.cnbc.com/


Small and medium-sized companies are now scrambling to adjust their business plans in 
response. 

'It's an unjustified tax' 

Adrian Sawczuk has a passion for beer. He's been a home brewer for a decade now, so when 
he and his wife, Dara, decided they wanted to open a business together, a brewery was a 
natural fit. 

They've have had plans in the works for two years now. Tidal Creek Brewhouse is slated as a 
10-barrel operation that will make craft beverages in house and serve the community and 
tourists in Myrtle Beach, South Carolina. 

The couple leased a property last year and is currently in the contracting and permitting 
process. They were even on the verge of ordering $300,000 of brewing equipment from China.  

Then came the Trump's Aug. 1 post on Twitter, in which he made good on his threat to raise 
tariffs on virtually all remaining imports from China. Then he increased those tariffs from 10% to 
15%. 

Brewery machinery is one of the many categories of goods that will be hit. Now, the Sawczuks' 
plans are in limbo. A 15% tariff on $300,000 of equipment is significant for a small business. 

"That money in my mind is just an unjustified tax," Sawczuk said. 

He would order the equipment from a domestic manufacturer - the problem is there just aren't 
that many in the U.S. that offer the equipment he needs at a price that makes sense for the 
business. And it would create a supply problem if breweries suddenly started sourcing all their 
equipment domestically, Sawczuk said. 

Instead, he's planning on placing a smaller order to take a smaller hit from the tariffs and 
possibly even delay the brewery's opening. Originally they were planning on the fall of 2019; 
now the first quarter of 2020 seems more realistic. He is also scaling back plans for a staff of 
up to 15 employees by a few positions.  

One one way or another, the cost from the tariffs has to be absorbed.  

"There's a day either my shareholders are going to make less money, I'm going to pay my 
employees less, or I'm going to charge my customers more," Sawczuk said. 

'Impossible to plan' 

Sawczuk isn't alone in his frustration. Win Cramer, CEO of JLab Audio, is facing similar 
challenges.  

JLab began as a start-up in Tucson, Arizona, in 2005 and has grown into a brand whose 
earbuds and headphones compete with the big guys, Cramer said. 



The company's products are carried by retailers across the country - Kohl's, Best Buy, Walmart 
and Home Depot. 

JLab's products were originally on a tariff list in 2018, but Cramer petitioned the government to 
get the products removed. But now, the products are on Trump's Sept. 1 tariff list - a reversal 
Cramer doesn't understand. 

"For our business it's impossible to plan," he said. "We're making shorter and shorter decisions 
based on the uncertainty we're dealing with." 

As with Sawczuk's South Carolina brewery, Cramer says the production he needs just isn't 
available in the United States. JLab designs its products in California and has them 
manufactured in China. 

"It's misleading the public to assume that we can just build this stuff in America," Cramer said. 
"The supply chain never existed for it and certainly doesn't exist today... We can't just flip that 
script." 

JLab already ordered its inventory for the fourth quarter and the shipment is on the water, en 
route right now - but the delivery will not arrive until after Sept. 1 when the tariffs go into effect. 

"Losing 10% of our gross profit overnight is a tough pill to swallow," he said, referring to the 
original tariff rate before Trump raised it to 15% on Friday. 

The company, which has about 50 employees worldwide, is looking at ways to cut costs. 
Cramer was planning on hiring three people for the fourth quarter, but the company has 
decided to put that on hold. 

"Everything is on the table," he said. 

'There are no trade secrets here' 

While JLab Audio has put a hold on hiring several positions to save on costs, the publisher 
Holiday House is shifting some book printing out of China. 

Founded in 1935, Holiday House was the first American publisher to focus exclusively on 
children's books. Today, the Manhattan-based company has about 35 employees and 
publishes 120 new books a year. 

Over the many years since Holiday House's founding, much of the printing industry has moved 
overseas. And the four-color printing that is essential for Holiday House's children's book titles 
is now centralized in China. 

Though the Trump administration agreed to postpone tariffs on children books until Dec. 15, 
the industry is facing disruption right now as publishers scramble to shift some printing out of 
China to other countries in Asia. 



"There are good color printers in the U.S. and Canada, but they don't have the capacity to 
service the entire industry and their prices are usually twice what you might pay," said Derek 
Stordahl, Holiday House's executive vice president. 

Holiday House is moving some of its four-color printing to a partner in Malaysia, but it is facing 
delays as publishers big and small compete for slots with printers outside of China, he said. 

"We're going to miss print dates on some seasonal books that should be in the warehouse for 
Christmas and Hanukkah because of this chaos in the market, " Stordahl said. 

Stordahl doesn't understand why books are caught in the middle of a U.S.-China trade war that 
is largely a battle over the future of high-tech industries. Washington has a long-standing policy 
of not imposing tariffs on education materials. 

"None of this is high tech," Stordahl said of book printing. "There are no trade secrets here." 

'China is not paying for it' 

Eastman Music Co., a musical instrument manufacturer and wholesaler, has an intimate 
understanding of U.S.-China trade relations. Eastman's CEO, Qian Ni, came to the U.S. from 
China in 1986 to study at the Boston University School of Music. 

His dad helped him source violins from China, which he began selling to music shops. After 
seeing the demand, he decided to open a company in the U.S. and set up a workshop in 
Beijing to manufacture instruments. The company has since grown to a little over 1,000 
employees worldwide. 

Eastman acquired Boston-area companies in 2004 and 2014 along with their U.S. 
manufacturing and is investing in growing its American production. But a majority of the 
company's production still comes from its four factories in China. 

The instruments Eastman produces are handcrafted by craftsmen who take years to hone their 
skills. Simply shifting production to avoid tariffs really isn't an option, according to Zachary 
Maltzman, the company's CFO. 

"This isn't an assembly line production that you can move to lower cost countries like Vietnam 
or Indonesia," Maltzman said. 

Eastman will have to increase prices on some products when the tariffs kick in, Maltzman said, 
but it's unclear how big the impact will be for consumers. That's because Eastman isn't a 
retailer - it sells instruments to music shops and school districts across the country. 

If a price increase is passed down the line to the end user, it's also unclear how much more 
consumers are willing to pay before they stop buying instruments and demand drops off, 
Maltzman said. 

But one thing is clear about the tariffs for him: "China obviously is not paying for it," he said. 



Related story: https://www.foxbusiness.com/economy/us-china-trade-war-beijing-getting-ready-
fight-back?utm_source=Daily%20Brew&utm_campaign=40c704dcab-
EMAIL_CAMPAIGN_2019_04_05_04_11_COPY_01&utm_medium=email&utm_term=0_935b
7e0b70-40c704dcab-28015285 

An efficiently-taxed alcohol market serves Illinois well 

Source: https://www.dailyherald.com/ 

Karin Matura 

8/20/2019  

Costa Rican officials recently confirmed that 19 people have died from drinking tainted alcohol. 
The Dominican Republic is also investigating deaths that may be alcohol-related. How does 
this happen? How can we be sure that what we are consuming is in fact what the label says it 
is, and nothing more? 

Thanks to the effective three-tier system of beverage alcohol regulation, American consumers 
aren't faced with reports of counterfeit and tainted alcohol showing up at hotel bars and local 
restaurants, much like the headlines of other countries. The three-tier system prevents any 
poisonous, counterfeit alcohol from reaching consumers in Illinois or any other state. In 
addition to their commitment to public health and safety, America's family-owned distributors 
provide consumers with the widest variety of wine and spirits in the world. 

Here in Illinois, wine and spirits distributors are not only regulating alcohol, but they are also a 
reliable and cost-effective source of revenue collection for the state, and prevent tax evaders 
from undercutting local businesses. As the central link in the state's three-tier beverage alcohol 
system of suppliers, distributors, and retailers, distributors help collect nearly $1.7 billion in 
state tax revenue from alcohol sales. 

Illinois' current system of collection and distribution practices saves state dollars by accurately 
and efficiently collecting and remitting $232.05 million in state excise taxes each year. But 
responsible distribution practices don't just save money for the government, they also help 
keep prices reasonable for consumers and guarantee the authenticity of products in the 
market. As long as businesses within the Illinois marketplace can rely on tax policy that gives 
them certainty and allows them to confidently invest in their companies, brands and products 
will continue to grow and the marketplace will continue being orderly and profitable for all. 
Lawmakers must do everything they can to protect this well-established system that has 
become the global standard for beverage alcohol regulation. Thanks to these processes, 
tourists don't need to worry about the origin of their hotel room alcohol or what they're buying at 
the store, and can feel safe consuming alcohol while traveling throughout the U.S. 

Karin Matura is the Executive Director of Wine and Spirits Distributors of Illinois. 

Alcohol really is no excuse for bad behavior: Research reveals 
you're still the same person after a drink 

https://www.foxbusiness.com/economy/us-china-trade-war-beijing-getting-ready-fight-back?utm_source=Daily%20Brew&utm_campaign=40c704dcab-EMAIL_CAMPAIGN_2019_04_05_04_11_COPY_01&utm_medium=email&utm_term=0_935b7e0b70-40c704dcab-28015285
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Researchers attempt to paint a clearer picture of how drinking alcohol, empathy, and moral 
behavior are related 

Source: https://www.rappler.com/ 

Kathryn Francis, University of Bradford 

August 24, 2019 

Many of us know that feeling of waking up, headache in tow, struggling to remember what we 
said and did after that extra drink the night before. And then suddenly, the memories vividly 
resurface. 

Alcohol disinhibits us, making us say and do things that we'd otherwise keep under wraps. 
People will often drink to gain "Dutch courage" in a demanding situation. Many of us can 
understand the appeal of having a drink before a blind date or a social event - it can help to 
calm our nerves and cultivate confidence. That's because alcohol has a depressant effect 
which makes us feel more relaxed. 

Of course, alcohol's effects aren't all positive. We've all adopted nicknames for the characters 
that we become after a few drinks. Maybe you're the "happy drunk," or perhaps you've built a 
reputation for being the "aggressive drunk" who takes everything the wrong way after a pint. 

The relationship between alcohol and antisocial behavior is well documented - both anecdotally 
and in research. Plenty of arguments and fights stem from someone having had one too many. 
Scientists believe we behave like this when drunk because we misinterpret social situations 
and lose our sense of empathy. In essence, once we start slurring words and stumbling, our 
ability to understand or share the emotions of others goes out the door, too. 

Own your drunken decisions 

If someone has done something wrong while under the influence of alcohol, we tend to give 
them a "get out of jail free card," rather than hold them accountable for their actions. We also 
extend these excuses to ourselves. 

But in our research, we've attempted to paint a clearer picture of how drinking alcohol, 
empathy, and moral behavior are related. In turns out that while consuming alcohol might affect 
our empathy, making us respond inappropriately to other people's emotions and reactions, this 
doesn't necessarily change our moral standards, or the principles we use to distinguish 
between what is right and what is wrong. 

In a recent experiment, we gave participants shots of vodka and then measured their empathy 
and their moral decisions. We presented images showing various people expressing emotions 
to our participants. After having a higher dose of vodka, people began to respond 
inappropriately to these emotional displays, reporting that they felt positively about sad faces 
and negatively about happy faces. The more intoxicated people were, the more impaired their 
empathy became - having a few drinks weakened people's abilities to understand and share 
the emotions of others. 

But did this then have an effect on their morality? 

https://www.rappler.com/


We had people tell us what they thought they would do in moral dilemmas and then also 
looked at what they actually did in a simulation of a moral dilemma in Virtual Reality. Consider 
what you might do in one of these situations: 

A runaway trolley is heading down some rail tracks towards five construction workers who can't 
hear it approaching. You're standing on a footbridge in between the approaching trolley and the 
workers. In front of you, is standing a very large stranger. If you push this stranger onto the 
tracks below, their large bulk will stop the trolley. This one person will be killed but the five 
construction workers will be saved. Would you do it? 

While alcohol might have impaired the empathy of our participants, it didn't have an effect on 
how they judged these moral situations or how they acted in them. If someone chose to push 
the person off the footbridge in order to save more lives while sober, they did the same thing 
when drunk. If people refused to sacrifice the person's life in the same situation because they 
believed that killing was wrong regardless of the consequences, they also did the same when 
drunk. 

It turns out that while we might believe that alcohol changes our personalities, it doesn't. You're 
still the same person after a drink - your existing sense of morality left intact. So while alcohol 
might affect how we interpret and understand the emotions of other people, we can't blame our 
immoral behaviors on alcohol. 

Drunken you has the same moral compass. And so you are responsible for your moral and 
immoral actions, whether you've had a few drinks or not.The Conversation 

COWEN'S CIGARETTE & CANNABIS CIRCULAR 

Source: Cowen 

August 25, 2019 

THE COWEN INSIGHT 

Our Cowen Cigarette & Cannabis Circular highlights important news in the tobacco and 
cannabis industry for the two weeks ending 8/23/2019. 

Cannabis 

. Statistics Canada announced June adult use cannabis sales were C$91.1 mm, reflecting a 
6.2% MoM increase. 

. Ontario's dispensary cap increased to 75 following the province's second dispensary lottery 
which resulted in 42 new license awards. 

. The National Credit Union Administration reiterated that credit unions may provide financial 
services to legally operating hemp businesses. 

. The American Bar Association urged Congress to enact legislation in support of a number of 
cannabis-related issues. 



. The UK's National Institute for Health and Care Excellence said it does not recommend GW 
Pharma's (GWPH, coverd by Phil Nadeau) Epidyolex for children with rare forms of epilepsy. 

. TLRY signed an agreement to export $3.3 mm worth of cannabis to patients in Germany. 

. Weedmaps said it will restrict unlicensed dispensary listings on its website. 

. MMEN launched a same day delivery service for its dispensaries in California. 

. TER, XLY, FLWR, NEPT, ZENA, LABS, ALEF, CL, KSHB, CWEB, ACRG, and HARV 
announced earnings results. 

Tobacco 

. There have been at least 153 reported cases of vaping-related illnesses across 16 states. 

. The FDA issued a proposed rule to establish new health warnings for cigarette packages and 
advertisements. 

. The Board of Supervisors in Los Angeles County is considering a proposed ordinance to ban 
the sales of flavored tobacco products. 

. JUUL raised $325 mm in an equity and debt offering. 

. BATS launched a new hybrid e-cigarette in South Korea, and plans to introduce the product in 
Japan and other markets later in the year. 

. PMI is expected to cut prices for its iQos product line in Japan. 

Latest Brexit Headlines 

Source: Multiple 

August 26, 2019 

https://www.dailymail.co.uk/news/article-7391285/Prime-Minister-rips-divorce-bill-lawyers-say-
No-Deal-means-Britain-owes-9billion.html 

https://www.telegraph.co.uk/politics/2019/08/24/eu-has-stepped-back-brink-knows-cannot-risk-
no-deal-brexit/ 

https://www.telegraph.co.uk/politics/2019/08/24/british-companies-want-uk-end-current-
uncertainty-crack-leaving/ 

https://www.dailymail.co.uk/news/article-7390975/All-forgiven-Boris-Johnson-larks-Emmanuel-
Macron-Brigitte-Macron.html 

https://www.dailymail.co.uk/news/article-7391307/Boris-Johnsons-advisers-draw-secret-plans-
break-Brexit-deadlock-General-Election.html 
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https://www.theguardian.com/politics/2019/aug/24/johnson-seeks-legal-advice-parliament-
closure 

Morton Shiekman Industry Icon Passes 

Source: Jonathan Shiekman 

August 24, 2019 

Morton Shiekman, a retired wine and former retail liquor merchant passed away on August 21, 
2019, at 97 years old. He was predeceased by his loving wife of 73 years, Roberta (Zeid) 
Shiekman, his son, Richard Shiekman, his brother Philip Shiekman and Philip's first wife 
Judith. He is survived by his sons, Larry Shiekman (Joanna Cline) and Jon Shiekman (Dona), 
his daughter in law Meryl Moss, his sister-in-law Irene Shiekman, his grandchildren Robert 
Shiekman (Stephanie), Wendy Cohen (Shannon), Tommy Shiekman (Kumiko), Alex Shiekman, 
Andrew Shiekman, and Samantha Shiekman, and his great-grandchildren, Asher, Ezra, 
Kokomi, Nanami and Zachary.  

Mort grew up in Philadelphia and attended Overbrook High School where he played football. 
He also attended the University of Pennsylvania where his football prowess earned him a 
starting spot at guard, first on the freshman team and later on the varsity. At the end of his 
senior year he was named All-East, was invited to play in all three of the post collegiate bowl 
games. He chose the East-West All Star game and played in San Francisco's Kezar Stadium 
on January 1, 1943. Following his senior year, he was drafted by the Pittsburgh Steelers of the 
National Football League, but first enlisted in the US Army Air Corps. He was trained as a 
Navigator for the famed B-29 Aircraft and then was sent to the Second Air Force. However, 
before he could see combat, he was pulled from flying duty to play football for the 2nd Air 
Force "Superbombers". In November of 1944, Shiekman suffered his first football injury that 
eventually ended his playing career. 

After the war, Mort moved to Atlantic City to follow his father's involvement in the liquor 
business, and later settled in Margate where he raised his family. He owned Caldwell's Liquor 
stores and was invited to be an early member of the Wine and Spirits Guild of America, an 
industry association of prestigious retail liquor and wine merchants located throughout the 
USA. Morton had a fascination and interest in fine French wine, becoming one of the country's 
leading authorities on Bordeaux and Burgundy wines, and receiving the prestigious Merite 
Agricole as a Chevalier from the French Government. Mort's interest in wine led him to join the 
Commanderie de Bordeaux and the Chevalier de Tastevin.  

His interest in fine wine led him to collaborate with both Alexis Lichine and Frank 
Schoonmaker. Soon Morton was involved in the Frank Schoonmaker Selections Company 

And after unsuccessfully attempting to purchase it; founded the Parliament Import Company in 
1967. Quickly Parliament became known throughout the wine world as a premium importer of 
fine wines. His son Jonathan continues the family legacy in the fine wine industry with his 
company.Linwood Wine and Spirit, LLC. 

https://www.theguardian.com/politics/2019/aug/24/johnson-seeks-legal-advice-parliament-closure
https://www.theguardian.com/politics/2019/aug/24/johnson-seeks-legal-advice-parliament-closure


Mort was also a life-long Eagles fan, part of the group that owned the Eagles from 1949 to 
1963 when the team was sold to Jerry Wolman. He passed on his affection for the team to his 
children, grandchildren, and great-grandchildren. 

Mort was an avid, accomplished golfer and was a Board Member and Vice-President of 
Linwood Country Club for many years. He was a member of the Board of Directors of Shore 
Medical Center and President of the Shore Medical Center Foundation. After his retirement he 
moved to Boynton Beach, FL, where he maintained his interest in golf and revived his love of 
competitive gin rummy. 

While Morton was a guy's guy, his love of his family and devotion to his wife were clearly 
known. 

Graveside services will be at Roosevelt Memorial Park, Trevose, PA at 11:30 am precisely, on 
Sunday, August 25, 2019. Family and friends are invited to gather at the Logan Hotel, 18th & 
Benjamin Franklin Parkway, immediately thereafter, and at the home of Jonathan & Dona 
Shiekman that Sunday evening only from 5:00 pm. until 8 pm. Contributions may be made to 
the Shore Medical Center Foundation, 100 Medical Center Way, Somers Point, NJ 08244.  

ANOTHER CONSIGNMENT SALES BUST, THIS TIME IN OREGON 

Source: Wine & Spirits Daily 

August 24, 2019 

The Alcohol Tobacco Tax and Trade Bureau (TTB) continues their crack down on consignment 
sales. This time their investigation led them to Oregon-based RCL Wine Affiliates-dba Fat 
Barrel Wine Company-who served a one-day permit suspension for engaging in consignment 
sales.  

Fat Barrel and the TTB entered into a voluntary suspension agreement. As part of the 
agreement, Fat Barrel admits and acknowledges that it engaged in consignment sales in 
March 2017.  

Fat Barrel served a one-day permit suspension on August 9 and, similar to others who had 
their permit suspended, they were not allowed to fill any wine orders, place orders, contract or 
offer to sell wine products, or ship wine in interstate foreign commerce, according to the 
suspension agreement.  

You'll recall, consignment sales are defined as when a supplier gives product to a wholesaler 
or retailer and the wholesaler or retailer only pays for the product once it sells.  

So far, 12 other wine companies in California have also received permit suspensions as a 
result of the TTB's investigation. 

Foley Family Wines buys Chalk Hill vineyard plus adds to its 
Oregon portfolio 

Source: https://www.pressdemocrat.com/ 

https://www.pressdemocrat.com/


BILL SWINDELL 

August 23, 2019 

Foley Family Wines of Santa Rosa has acquired two more vineyards, including the Chalk 
Ridge Vineyard in Sonoma County, to add to its growing portfolio in the premium wine market. 

The company, owned by billionaire businessman Bill Foley, has bought a 64-acre vineyard in 
the Chalk Hill wine region that is planted with grapes for chardonnay, merlot, and syrah ines. 
The plot is located at the corner of Chalk Hill and Pleasant Road. A purchase price was not 
disclosed. 

The fruit from the vineyard previously has gone to Kendall Jackson, Sonoma Cutrer, Dariush 
and Duckhorn wineries. Foley intends to use the fruit next year for its nearby Chalk Hill Estate 
Vineyards and its Roth Estate Winery in Healdsburg. 

In addition, the Foley company also acquired for an undisclosed price the 21-acre Huntington 
Hill Vineyard in the newly formed Van Duzer Corridor wine region in Oregon's Willamette 
Valley. The vineyard is primarily planted with grapes for pinot noir but also contains grapes for 
pinot gris, pinot blanc and chardonnay. Foley officials think an additional 85 acres could be 
planted for fruit that would go into its Four Graces wine brand, located in Oregon, that has 
been growing in the marketplace. 

"The purchase of these two premier vineyards reaffirms the Foley family's commitment to the 
luxury wine segment and provides the FFW organization the opportunity to fuel growth for both 
The Four Graces and Chalk Hill brands," Gerard Thoukis, chief marketing officer for Foley 
Family Wines, said in a statement. 

This summer the wine company has undergone a top leadership change when Hugh Reimers 
abruptly left his president's post in July at the behest of Bill Foley. Shawn Schiffer, who had 
been senior vice president of global sales at WX Brands in Novato, replaced Reimers as 
president of the company. 

Millennials Maybe, But New Data Direct The Wine Industry To Gen 
X 

Source: https://www.forbes.com/ 

Thomas Pellechia 

August 24, 2019 

It's doubtful anyone questions how much influence the Baby Boomer generation has had (still 
has) on the continued growth of the U.S. wine industry over the past forty years-the latest Wine 
Analytics Report has domestic table wine sales at $73 billion, 3% higher than last year at this 
time. The question is: as the Baby Boomer generation shrinks over the coming years, which 
generation will pick up the slack? 

Some, like Rob McMillan, head of Silicon Valley Bank's wine investment division, and Mike 
DeSimone and Jeff Jenssen, forbes.com post have pointed out that Generation X is a key 

https://www.forbes.com/


demographic that wine marketers must not overlook. The Direct-to-Consumer online wine retail 
company, Wine Access (WA), agrees. The company recently completed an internal sales data 
study spanning 2017-2019, which indicates the potential purchasing power of Generation X 
(ages 37-52) shows signs of beating Millennials. 

WA claims over the two years captured by the study, its average Gen X customer order, in 
dollars, was 13% greater than the other legal drinking age demographics: Baby Boomers (ages 
53-71) and Millennials (ages 21-36). WA says despite Millennial sales growth over the last 
three years, Gen Xers have this year already spent nearly 6% more per order than their 
younger peers, and while Baby Boomers continue to order more bottles per order, on average, 
they are spending less in dollars than Gen Xers. 

The company says its online membership exceeds half a million members. 

Vanessa Conlin, Head of Wine says, "By examining purchasing patterns of each demographic, 
we can understand reactions to our content and see valuable consumer trends. For instance, 
Gen Xers are more likely to make purchases based on their established tastes, while 
Millennials tend to buy in correlation with industry trends." 

Joe Fisch, CEO of WA says, "Like Millennials, Gen Xers seek authenticity and intimate 
experiences when purchasing wine, but Gen Xers have greater financial resources at their 
disposal to pursue them." 

Sadly, the data show that for the most part U.S. wine consumers remain mired in the varietal 
wine rut they have been in for at least two generations. Millennials' purchasing patterns may 
align with domestic consumption trends, but WA also claims they continue to purchase more 
traditionally sought-after varietal wines. For instance, Cabernet Sauvignon accounted for nearly 
27% of all Millennial purchases, trailing Gen X by only 3%. Millennials also buy historically 
popular categories such as Sauvignon Blanc, Sangiovese, and Bordeaux at a similar rate to 
Gen X. Millennials out-buy Gen X categories like Brunello di Montalcino or Châteauneuf-du-
Pape. 

Compared to all other demographics, Gen X is 13% more likely to purchase Cabernet 
Sauvignon, 13% more likely to purchase Left Bank Bordeaux, and 12% more likely to purchase 
Right Bank Bordeaux. Meanwhile, Millennials are 46% more likely to purchase Champagne, 
29% more likely to purchase Tempranillo, and 24% more likely to purchase Rosé than other 
demographics. 

There's so much more in wine varietals on retail shelves that maybe someday Gen X or Y or Z 
will discover them. 

Beaujolais 2019 volumes hit by hail, heat and frost 

April frosts, summer heatwaves and violent hailstorms look set to reduce the 2019 Beaujolais 
harvest volume by at least 25%, according to Inter Beaujolais vice president David Ratignier. 

Source: https://www.decanter.com/ 

Sophie Kevany 

https://www.decanter.com/


August 23, 2019 

'The 2018 harvest was good, about 800,000 hectolitres. This year it looks like it will be less 
than 600,000 hectolitres,' Ratignier told Decanter.com. 

Some in the region have described seeing hailstones as large as pétanque balls following 
violent storms in the past week. 

'What we are seeing, as the meteorologist have said we would, is extreme climactic events,' 
said Ratignier. 

'There is no middle ground anymore. Never just one storm or only rain. We had three major 
hailstorms on 18 August plus one or two smaller ones and plenty of rain. 

'The heat is extreme. We had temperatures of over 40 degrees this summer. And drought this 
year and last year. That's not what you would call normal weather.' 

As well as the damage done by the frost, heat and hail, Ratignier expects to see significant 
reductions during the sorting process, as less-than-perfect grapes are removed. 

'That sorting could certainly bring more surprises,' he said. 

On the quality side, however, he was much more optimistic. 

'We are looking at a really good year, the maturity is good and so is the weather forecast [from 
now on].' 

An Inter Beaujolais press release described the 18 August hailstorms as increasingly violent, 
arriving one after the other between 5pm and 9pm as they travelled along a weather corridor 
that runs diagonally across the Beaujolais appellation. 

Average losses in the area were estimated to be about 20% to 50%. 

Particularly badly affected was an area known as Pierres Dorées in the heart of the Beaujolais 
appellation. 

At Domaine J. P. Rivière, in the centre of Pierres Dorées, losses were well above average. 
Owner, Jean-Pierre Rivière, said that hail hit around 15 of his 25 hectares. His total losses, due 
to frost, heatwave and hail could reach 75%. 

'We expect a harvest of about a quarter the normal volume, or maybe a third. That will mean 
supply problems,' he warned. 

Meanwhile, at Domaine Rivière in Bagnols (slightly further south and west), owner Laurent Gay 
said his 28 hectares were hit four or five times, with damage to about 80% of the vineyard. Gay 
expected his harvest volume to be down about 30% compared to his annual average. 

Descriptions of the hailstones varied, ranging from the equivalent of ping pong balls up to the 
larger metal spheres used in the French game of pétanque. 



US arm of Naked Wines named 'best wine club' 

Source: https://harpers.co.uk/ 

By Lisa Riley 

23 August, 2019 

Nakedwines.com, the US arm of Naked Wines, has been awarded 'Best Wine Club' 2019 in the 
USA Today 10 Best Readers' Choice travel awards. 

The company said the win was a testament to its "high-quality customer service, selection of 
unique independent winemakers, and continued growth in the US wine market". 

A total of 20 nominees, including the largest and most established clubs in the US, were 
chosen by a panel of wine experts and master sommeliers, prominent food and drink sector 
journalists and editors from USA Today and 10Best.com, before voting was opened to the 
public who crowned nakedwines.com the overall winner. 

"The US is a key focus area for us, and this prestigious award reflects the huge efforts of our 
team, its specialised wine expertise and unrivalled ability to champion some of the finest 
independent wine producers for our customers," said nakedwines.com president Nick Devlin. 

With the US a major growth market for nakedwines.com, the business was looking forward to 
expanding its presence, continuing to support independent winemakers and further building its 
growing network of customers, he added. 

Globally, there are now 197 nakedwines.com winemakers producing more than 1,000 wines in 
17 countries. 

PICHON COMTESSE AND FLEUR PETRUS TOP BORDEAUX 
LABELS ON THE RISE 

Source: https://www.thedrinksbusiness.com/ 

by Rupert Millar 

23rd August, 2019  

Amid the turbulent world of Bordeaux in the secondary market it is the non-first growth labels 
from both Left and Right Banks which are starting to steal a march. 

Liv-ex recently examined its Bordeaux 500 index which is composed of six sub-indices: the 
Fine Wine 50 (first growth tracker), Right Bank 50, Second Wines 50, Sauternes 50, Right 
Bank 100 and Left Bank 200. 

What it found was that as the marquee names from the Gironde have taken a bit of a knock, 
the solid middle order of second to fifth growths and Right Bank crus classés has taken a step 
up. 

https://harpers.co.uk/
https://www.thedrinksbusiness.com/


As a group the index has declined 0.9% in the past year while the broader market tracker, the 
Liv-ex 1000, with its Burgundy, Champagne, Rhône, Italian and other labels has risen 2.8%. 

This reflects the wider narrative of a much broader secondary market where Bordeaux wines 
remain a dominant but no longer absolute power. 

But what of the 'power struggle' within the Bordeaux 500 index itself? 

It used to be that the first growths were the driver of everything Bordeaux related. Lafite and 
then Mouton Rothschild were the darlings of the Asian market but the bubble for Lafite popped 
and continues to weigh down the Fine Wine 50, coupled with the fairly lethargic performance of 
Latour in recent years post its departure from primeurs. There has been a slight upturn in the 
index's fortunes since May of this year however. 

The Second Wines 50 - covering the second labels of the first growths - has received a lot of 
column inches due to he runaway performance of Carruades, Petit Mouton et al. 

A 'gateway' label to the first growths, their quality and stature have grown substantially while 
many other claret labels, not least the respective grands vins, have seen varying levels of 
decay. 

Apparently unstoppable the second labels have seen their momentum slow a little in recent 
months. 

As Liv-ex reported in July, where once (2007) you could buy six bottles of Carruades for one 
bottle of Lafite, now the gap is just two and for Mouton:Petit Mouton it's just under two. 

And as the prices approach something akin to parity so the second labels are going to struggle 
because, ultimately, they are only second labels and, like two positive ends of a magnet held 
too close together, their upper price level can only get so close to that of the grand vin before it 
makes more sense to buy the full fat version rather than the semi-skimmed. 

Over on the Right Bank, while the firsts suffered the Right Bank 50 - composed of Petrus, 
Cheval Blanc, Ausone, Le Pin and Lafleur - flew high for a long time but since September 2018 
the index has softened, though, like the Fine Wine 500, there has been a rally since May of this 
year. 

Interestingly, the two indices on the up are the Left Bank 200 and Right Bank 100. These are 
the indices made up of the crus classés that comprise the solid core of Bordeaux's output. 

On the Left Bank this is the likes of Montrose, Palmer, Pichons Baron and Comtesse, Calon 
Ségur and Lynch Bages and on the Right Bank Vieux Château Certan, Evangile, Fleur Petrus 
and Troplong Mondot. 

Both indices have zigged upwards around 0.5% while the rest of the Bordeaux 500 zagged. 

The two best-performing labels are Fleur Petrus and Pichon Lalande up 9% and 7.6% 
respectively. 



With the exception of Petit Mouton, Suduiraut and Clarence de Haut-Brion, the rest of the 'Top 
20' best performing Bordeaux brands since June 2018 are all from the Left 200 and Right 100 
indices. 

There's no surprise why. Buyers of Bordeaux are becoming increasingly selective and 
rewarding estates where price and quality are dovetailing and continue to present a buyer or 
collector with the sort of wine Bordeaux excels at offering; excellent, long term cellaring and 
drinking stock that combines pleasure with the possibility of a positive financial upside. 

Right now that job is largely being fulfilled by second to fifth growth claret and it's showing. 

PTAB Won't Ax Patent For Wine Dispenser, Aerator 

Source: Law360 

By Dani Kass 

August 23, 2019 

The Patent Trial and Appeal Board on Friday refused to invalidate a liquid dispenser patent 
claim in a fight between two wine aerator companies. 

3BTech Inc., which sells the Waerator, failed to prove that one claim in a patent covering 
MercAsia's Aervana is obvious, the board said in its final written decision. The eight-claim 
patent is owned by Jingle Master International Ltd., and exclusively licensed to MercAsia, 
according to filings in related infringement litigation. 

The board said 3BTech failed to show that someone would have been motivated to combine 
the three pieces of prior art referenced, among other failings. 

3BTech had challenged Jingle Master's patent after MercAsia accused it of infringement in 
Indiana federal court. The September 2017 complaint claims MercAsia introduced the first 
product to ever aerate and dispense wine at the same time, and that 3BTech's rival product 
infringed the one patent. The case has been stayed since September, pending resolution of the 
inter partes review. 

Both products at issue attach to the top of a wine bottle, and then aerate and dispense wine 
when pushed, improving the taste and aroma. 

Christensen O'Connor Johnson Kindness PLLC's John D. Denkenberger, who represents 
Jingle Master, said they're "pleased with the result." 

Counsel for 3BTech didn't immediately respond to a request for comment Friday. 

Administrative patent judges Michael W. Kim, Frances L. Ippolito and Kevin W. Cherry sat on 
the panel for the Patent Trial and Appeal Board. 

The patent-in-suit is U.S. Patent No. 7,882,986. 



3BTech is represented by P. Andrew Riley, Richard P. Hadorn and K. Kevin Mun of Mei & 
Mark LLP. 

Jingle Master is represented by John D. Denkenberger and Brandon C. Stallman of 
Christensen O'Connor Johnson Kindness PLLC. 

The case is 3BTech, Inc. v. Jingle Master International Ltd., case number IPR2018-00663, 
before the Patent Trial and Appeal Board. 

A Power Ranking of the Best and Worst Martinis at Every Major 
Chain Hotel (Excerpt) 

Source: https://vinepair.com/ 

TIM MCKIRDY 

August 24, 2019 

The Martini is not just a classic American cocktail, it is the classic American cocktail. 

Pulitzer-prize-winner Bernard DeVoto, author of the 1951 drinking companion "The Hour: A 
Cocktail Manifesto," described it as "the supreme American gift to world culture." The drink 
continues to influence modern culture, with Emojipedia selecting an olive-garnished Martini as 
the definitive cocktail emoji. 

In its simplest form, the drink comprises just two ingredients: London gin (some prefer vodka, 
but that's not a classic Martini) and dry vermouth (preferably French). A basic olive or lemon 
twist garnish adds flair and flavor, though both are strictly optional, as is the inclusion of a few 
drops of orange bitters. It's a deliberately boozy concoction and consensus opines that one 
Martini is never enough, but three is almost always too many. 

For Martini aficionados like me, the beauty of the drink lies in the fact that it's a classic cocktail 
with no set-in-stone recipe. When mixing at home, I have preferred gin and vermouth brands, 
and a favored ratio for consummating the two (12:1, in case you're wondering). I add two 
dashes of orange bitters, garnish with a lemon twist, and pour into an ice-cold coupe glass, of 
which I keep a healthy stock in the freezer. 

If I'm drinking out, I don't expect such scrupulous attention to detail. Preparing a good Martini 
requires practice; perfecting the drink is nothing short of an art form. In dive bars and sports 
bars, most of which struggle to maintain clean draft lines, I'm not going to set myself up for the 
disappointment of a lousy Martini. 

When I'm traveling, however, and staying in a hotel, it's a different story. If that hotel has a 
functioning bar, at the very least it should be able to offer a half-decent Martini. Sadly, in my 
experience, this is often not the case. 

To ensure I book accordingly in the future, I set upon a quest to determine which of our 
country's major hotel chains makes the best Martini. Granted, I wasn't going to be able to try 

https://vinepair.com/


every Martini at every Marriott or Hilton across the country, but if a chain mixes a good Martini 
in New York, you'd expect the standards to be just as high in most of its locations nationwide. 

I enlisted the help of someone who also travels the world in the name of booze: VinePair 
contributor and fellow Martini enthusiast Aaron Goldfarb. We mapped a course across Midtown 
Manhattan that incorporated all the major chain hotels. Our planned approach was simple: 
We'd ask for a "Martini," and offer further guidance only when prompted. 

The desired cocktail would contain well gin, dry vermouth, a twist garnish, and should never, 
ever, ever, be shaken. Our final scores and ranking would take into account factors such as 
preparation method, ingredients used, the cocktail's balance and appearance, and overall 
value for money. 

The results, I'm sad to report, were almost unanimously disastrous. 

https://vinepair.com/articles/best-worst-hotel-martinis-ranking/ 

BJ's Wholesale's Q2 earnings beat analysts' estimates 

Source: CSA 

MARIANNE WILSON 

August 22, 2019 

BJ's Wholesale Club Holdings Inc. swung to a profit in its second quarter with earnings that 
came in ahead of the Street. 

The membership-based retailer reported net income of $54.5 million, or $0.39 a share, for the 
quarter ended Aug. 3, compared to a loss of $5.6 million, or 5 cents a share, in the year-ago 
period. Analysts had expected earnings per share of $0.37. 

Total revenue rose 1.2% to $3.345 billion, below Street estimates, as retail sales grew 1.1% to 
$3.271 billion and membership fee income increased 6.0% to $74.697 million. 

Same-store sales, excluding gasoline sales, rose 1.6%, in line with expectations. 

"Second quarter results for sales and earnings were in line with our expectations," said 
Christopher J. Baldwin, chairman and CEO, BJ's Wholesale Club. "We delivered improved 
margins and continued to grow earnings as we executed against our strategic priorities. Our 
sales were particularly strong in the second half of the quarter as weather improved, and we 
ended with strong momentum." 

BJ's affirmed its fiscal 2019 guidance for EPS of $1.42 to $1.50 and for sales of $12.9 billion to 
$13.2 billion. 

Headquartered in Westborough, Massachusetts, BJ's operates 217 warehouse club stores and 
141 BJ's Gas locations in 16 states. 

https://vinepair.com/articles/best-worst-hotel-martinis-ranking/


Online Grocery Delivery Services Trail Restaurant Delivery in 
Popularity 

Source: Berman and Company 

By Jackson Shedelbower 

August 24th 

According to a new Gallup poll, only eleven percent of adults take advantage of online grocery 
delivery services at least once a month, while 97 percent shop in person. In comparison, 31 
percent of US adults order delivery from restaurants at least "somewhat often." 

https://protect-us.mimecast.com/s/QZ5PC5y3m5UMxvwAh9JgEf?domain=bermanco.us14.list-
manage.com 

Red Robin traffic plunges 6.4% amid pivot from 'deal chasers' 

Same-store sales improve with push of premium burgers 

Source: https://www.nrn.com/ 

Nancy Luna  

Aug 23, 2019 

Red Robin Gourmet Burgers Inc. improved same-stores sales in its latest quarter by focusing 
less on "deal chasers" and improving its operational efficiencies for both dine-in and delivery 
customers. 

That led to a profit of $1 million for the second quarter ended July 14, up from a net loss of $1.9 
million for the same period a year ago. Same-store sales decreased 1.5% for the quarter. That 
decline was an improvement from the first quarter, where comparable restaurant sales were 
down 3.3%, chief financial officer Lynn Schweinfurth told investors Friday. 

Still, the Greenwood Village, Colo.-based casual-dining chain continues to be plagued by 
declining visits. Guest counts in the quarter dropped 6.4%, which was partially offset by a 4.9% 
increase in average check. 

That's a trade-off the brand is willing to take. 

Chain leaders said Red Robin's turnaround plan calls for initiatives that support long-term 
sustainability of the company. The brand, which is being challenged by activist investor Vintage 
Capital Management LLC, has been hurt by unsteady leadership and depleting traffic at mall 
locations. 

As previously announced, the company closed 10 restaurants during the quarter. Of those, 
seven were in enclosed malls. 

https://protect-us.mimecast.com/s/QZ5PC5y3m5UMxvwAh9JgEf?domain=bermanco.us14.list-manage.com
https://protect-us.mimecast.com/s/QZ5PC5y3m5UMxvwAh9JgEf?domain=bermanco.us14.list-manage.com
https://www.nrn.com/


Schweinfurth said traffic at enclosed mall locations, which account for 66 restaurants in the 
system, "continue to perform worse than the balance of our company-owned locations." 

To improve margins in the quarter, Red Robin "deliberately moved away from promoting five 
Tavern Burgers at $6.99," Schweinfurth said. 

The company instead spent marketing dollars on its gourmet line of burgers. 

While Tavern burgers help drive traffic, the cheaper burgers "come at lower profitability levels 
and perhaps attracts a little more deal chasers," said Guy Constant, chief operating officer. 

Constant and interim CEO Pattye Moore said the brand's turnaround effort has been largely 
focused on improving the dine-in experience, as well as making digital improvements. 

Dealing with high manager turnover, which reached more than a 100 store leaders in early 
2019, has also been a focus, Constant said. 

At the end of the second quarter, the brand has trimmed that shortage to about 30 managers. 

"Our manager turnover numbers continue to improve and are approaching best-in-class 
levels," he said. 

Moore, who announced her retirement plans this summer, said the brand has also made 
significant technology improvements. 

During the quarter, restaurants scrapped third-party delivery tablets which often lead to errors 
and slow down service. Third-party delivery orders are now directly integrated with the chain's 
POS system, a trend happening across the industry to improve order accuracy. It also prevents 
employees from manually inputting orders into a restaurant's POS system. 

Moore said handheld POS devices used by servers are now in one third of restaurants. The 
devices allow servers to care for more guests in a timely manner because the server is sending 
the order directly from the table. 

The rollout is scheduled for completion soon, Moore said. 

"While we know there's a great deal of work to do, the initial pieces have been put in place and 
the leading indicators of manager staffing, hourly turnover and guest satisfaction are all 
trending positively," Constant said. 

The company ended the quarter with 5,716 corporate locations and 1,075 franchise units. 

Total revenue decreased 2.3% to $308.million in the second quarter, compared to $315.4 
million in the same quarter last year. Net income of $1 million was up compared to a net loss of 
$1.9 million for the same period a year ago.  

 


