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The triple bottom line with Jackson Family Wines: 

Rabobank Podcast  

Jackson Family Wines has achieved a 33% drop in 

greenhouse gas emissions and a 60% reduction in the water 

required to produce a bottle of wine over the last decade. In 

February the company, together with Familia Torres, 

launched International Wineries for Climate Action with a 

mission to decarbonize the wine industry. This guest podcast 

explores their vision. Read more  
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Napa Valley winery researches vines to withstand climate change  

Larkmead Vineyards has announced the planting of a Research Block at its 

estate in Calistoga, which will host several grape varieties, clones and 

rootstocks for trial purposes as Napa Valley’s climate changes. Read more  

 
 

 

European markets drive demand for organic wine  

The organic wine category is forecast to reach 87.5m cases globally by 2022, 

according to the latest figures from IWSR, with Europe accounting for 78% of 

the global organic wine market. Read more  
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 Crete vineyard produces wine from an indigenous grape, 

saving it from extinction  

Michalakis Estate in Crete has successfully grown and launched nine wines 

using indigenous grape varieties from the island, saving them from 

extinction. Read more  

 
 

 

Grape expectations: World-first AI vineyard scan paints picture 

of Australian wine production  

The first ever artificial intelligence analysis of 5mn hectares of Australian 

vineyards using satellite imagery has found that the total number of vine rows 

will wrap around the world 11 times. Read more  

 
 

 

 Small vineyard holder finds success after growing sales via 

word of mouth  

Small vineyard owner Mylène Bru has been catapulted onto the global wine 

scene thanks to a chance encounter with DJ Gilles Peterson and a brush with 

a celebrity. Read more  
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