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Stoli Group Unveils New Upscale Tequila, Villa One 

Stoli Group has partnered with musician and actor Nick Jonas and fashion designer John Varvatos on a new high-end 
Tequila brand called Villa One. The new entry will debut nationally next month, including 100%-blue agave Silver ($45 a 
750-ml.), Reposado ($50), and Añejo ($60) expressions made at Stoli Group’s Fabrica de Tequilas Finos distillery by 
master distiller Arturo Fuentes. All are at 40% abv. 

The Villa One brand was inspired by a trip that Jonas and Varvatos took to Mexico last year. The duo is responsible for 
Villa One’s bottle design, which includes jewelry-inspired metalwork that’s a signature of the John Varvatos brand, and 
will promote the label under the tagline “Life as it should be.” Stoli Group acting president and CEO Rudy Costello noted 
that the ultra-premium Tequila space is continuing its strong growth trend, and is projected to expand by about 8% this 
year. 

“At launch, we’re focusing on high-quality distribution channels and ensuring that the brand is introduced the right 
way,” Stoli noted in a statement to SND. “We own our own distillery, so we can manage demand along the way, but we 
do have long-term aspirations to compete with the top five tequilas in the ultra-premium sector.” Villa One joins the 
existing Cenote Tequila in Stoli Group’s brand stable. 

Tariff Troubles Hamper Brown-Forman In Fiscal First Quarter 

For its first fiscal quarter ended in July, Brown-Forman reported that underlying net sales were flat at $766 million, as 
operating income dropped 8% on an underlying basis to $248 million. Lawson Whiting, Brown-Forman’s CEO and 
president, attributed the flat sales and declining profits to the impact of tariffs and customer order timing. While the 
global picture for the company has become more challenging lately, especially in European markets like the U.K. and 
Germany, Brown-Forman continues to show growth in the U.S., its largest market, with underlying sales up 4%. U.S. 
growth was driven by double digit gains for Woodford Reserve and Old Forester as well as the company’s Tequila labels. 

Globally, Jack Daniel’s slipped 1%, due to tariffs and a dip in the brand’s core Tennessee whisky (-4%). Despite the drop, 
Whiting is confident that Tennessee Apple, an upcoming flavored offshoot, will help propel the brand to overall growth 
for the remainder of the fiscal year. 

Jack Daniel’s portfolio of flavors and RTDs were all up single digits on an underlying basis for the quarter. Though facing 
challenging conditions globally, the brand’s net sales were up by low single digits in the U.S. According to Impact 
Databank, Jack Daniel’s was at just over 6.5 million cases in the U.S. last year, with retail sales totaling nearly $1.8 billion. 

http://portal.mshanken.com/go/1/376affcc507f3c93a6473c7b9fa19141/25682/2b9a9ab2b03df399/61e05df5e5171590a6473c7b9fa19141/25682


Meanwhile, Brown-Forman’s higher-priced whiskies, like Woodford Reserve and Old Forester, remain in strong growth. 
The company’s premium Bourbon portfolio was up 16% on an underlying basis. In Tequila, both Herradura and el 
Jimador reported solid underlying sales, up 22% and 10%, respectively. 

Moët Hennessy, Treasury Wine Name New U.S. Leaders 

In case you missed yesterday’s news alert, Moët Hennessy has named longtime North America president and CEO Jim 
Clerkin to a new role, president of Moët Hennessy strategic development and advisor to Paris-based global CEO Philippe 
Schaus, effective January 1. With Clerkin taking on a new mission, Moët Hennessy has appointed Seth Kaufman as CEO 
of its North America division, effective January 1. Kaufman comes to Moët Hennessy from PepsiCo, where he has held a 
series of marketing, sales, and management roles across a 19-year tenure. 

Meanwhile, Treasury Wine Estates has appointed Angus McPherson as president, Americas and global sales. McPherson 
replaces Victoria Snyder as head of TWE’s Americas. Also, TWE has appointed Angus Lilley as global chief marketing 
officer, succeeding Michelle Terry. Both McPherson and Lilley are TWE veterans. 

News Briefs: 

•Retail giant Total Wine & More is attempting to expand into New York City. The company has its eye on a location in 
the city’s College Point, Queens neighborhood, near Flushing, according to QNS.com. The location would comprise two 
separate stores—one for wine and spirits, the other for beer and food—to stay in compliance with New York liquor laws. 
The company, however, is already facing opposition, with retailers banding together to fight the move. Last December, 
Total attempted to open a location near White Plains, New York and was rebuffed by local lawmakers. 

•Bonterra Organic Vineyards has launched Young Red, a red wine that’s meant to be chilled. Young Red is a blend of 
certified organic, California-sourced Grenache, Syrah, and Malbec that sees no malolactic fermentation or barrel aging 
prior to bottling. The new wine is available in 750-ml. bottles ($16), as well as 4-packs of 250-ml. cans. Mendocino, 
California-based Bonterra, which is owned by Concha y Toro’s Fetzer Vineyards, had U.S. volume of 419,000 cases last 
year, according to Impact Databank. 

•Highland Park has unveiled a new whisky, released in collaboration with photographer Søren Solkær. The 26-year-old 
single malt is matured in first fill Sherry-seasoned American oak casks, first fill Bourbon casks, and refill casks before 
blending and bottling at 40.5% abv. The whisky is packaged with a leather-bound book of Solkær’s photography and an 
essay on visual storytelling. Only 1,206 bottles are available worldwide, with just 249 bottles allocated to the U.S. 
market. Edrington-owned Highland Park was up 1.3% to 23,100 cases in the U.S. last year, according to Impact 
Databank. 

•Madera, California-based Quady Winery is releasing two of its moscatos in 250-ml. cans. The winery’s leading brand, 
Electra Moscato, will release Electra (4.5% abv) and Red Electra (5.5% abv) in cans in select markets across the country. 
4-packs will retail for $16. In addition to the winery’s tasting room, canned Electra will be available in Ohio, Kentucky, 
Michigan, Kansas, Missouri, Wisconsin, Texas, Arkansas, Oklahoma, Tennessee, Colorado, and California, with plans to 
increase can production and distribution in 2020. Electra Rosé debuted earlier this year. 

Craft Brewing and Distilling News: 

•The Vale Fox Distillery, based in New York’s Hudson Valley, has launched Tod & Vixen’s Dry Gin 1651. The gin is the first 
release from the new distillery—founded by Eral Gokgol-Kline—and was created by master distiller Roselyn Thomson in 
conjunction with bartenders Gaz Regan, Leo Robitschek, and Jeffery Morgenthaler. Tod & Vixen’s Dry Gin 1651 is now 
available in select retail locations in New York for a suggested price of $40. The gin will soon be available for online order 
and in select retailers across the U.S. market. 
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