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Exclusive: Jim Clerkin Named President of Moët 
Hennessy Strategic Development; Seth Kaufman To 
Lead Moët Hennessy North America 

Longtime Moët Hennessy North America president and CEO Jim Clerkin is transitioning to a new role, president of Moët 
Hennessy strategic development and advisor to Paris-based global CEO Philippe Schaus, effective January 1. Clerkin will 
report to Jean-Marc Lacave, executive vice president, global distribution, and remain a member of the Moët Hennessy 
operational committee. 

Looking forward, Clerkin will focus on the strategic development of Moët Hennessy’s global distribution network and 
play a key role in executing the company’s mergers and acquisitions strategy. He will also continue to lead the 
Woodinville Whiskey board of directors. 

Clerkin joined Moët Hennessy USA in 2008 as executive vice president and chief operating officer, becoming president 
and CEO of the U.S. unit two years later. More recently, he added responsibility for Canada and Mexico with the creation 
of the Moët Hennessy North America division. Clerkin began his career with Guinness in Northern Ireland and served in 
key roles with Diageo and Beam before joining Moët Hennessy. He previously served as vice chairman and later 
chairman of the Distilled Spirits Council of the United States, and in 2012 was named Industry Executive of the Year at 
M. Shanken Communications’ Market Watch Leaders awards. 

Lacave credited Clerkin with driving “tremendous growth in terms of both volume and profit” during his tenure in the 
top role at Moët Hennessy North America. In particular, Hennessy Cognac has exploded in the U.S. in recent years, 
expanding by 1.5 million cases from 2013-2018 to reach 3.7 million cases and take a 61% share of the U.S. Cognac 
category, according to Impact Databank. 

With Clerkin taking on a new mission, Moët Hennessy has named Seth Kaufman as CEO of its North America division, 
effective January 1. Kaufman will also report to Lacave and join the company’s operational committee. 

Kaufman comes to Moët Hennessy from PepsiCo, where he has held a series of marketing, sales, and management roles 
across a 19-year tenure. Most recently he served as president for PepsiCo North America Nutrition & The Hive Emerging 
Brand Unit. Prior to that he was chief marketing officer of PepsiCo North America Beverages. 

http://portal.mshanken.com/go/1/376affcc507f3c93a6473c7b9fa19141/25682/e134735820e3ade1/d8755bb1d4126378a6473c7b9fa19141/25682


At Moët Hennessy, Kaufman is charged with continuing to drive growth for the company’s upscale wine and spirits 
brands, which in addition to Hennessy include Moët & Chandon, Veuve Clicquot, Dom Pérignon, Krug, Glenmorangie, 
Ardbeg, Belvedere, Vulcan de mi Tierra, Woodinville, Cloudy Bay, Cheval des Andes, and Newton, among others. 

Treasury Wine Estates Shuffles Global Execs, Naming New CMO And 
Americas President 

Treasury Wine Estates (TWE) has named Angus McPherson president, Americas and global sales. McPherson is an eight-
year veteran of the company and has previously led multiple divisions at TWE, including Australia/New Zealand; Europe; 
and South East Asia, Middle East, and Africa. 

He replaces Victoria Snyder, who has left the company after 14 years, including about a year as president of TWE 
Americas. Snyder succeeded Robert Foye, who also served as Americas president for about a year, before leaving the 
company due to an undisclosed breach of internal policies. 

Meanwhile, Treasury also has a new chief marketing officer: Angus Lilley, who’s now listed on the global leadership 
team. Previously, Michelle Terry filled that role. Lilley joined TWE in 2013 after eight years with Constellation Brands, 
and was promoted to CMO from deputy CMO this month. 

Recently in the News: 

• China’s Wine Market In Transition: Australia Shines As France, U.S. Decline 
• Indiana Retailer Cap n’ Cork Waging Legal Battle To Gain Access To Neighboring States 
• Millennial Focus Pays Off For Piper-Heidsieck 
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