
DIAGEO STRIKES COULD 'HALT' WHISKY MAKING 

Source: https://scotchwhisky.com/ 

by Becky Paskin 

19 August 2019  

Diageo's Scotch whisky operations could 'grind to a halt' after some of its Scottish workers 
voted in favour of strike action. 

Members of Unite the union working at Diageo's Cameronbridge, Leven and Shieldhall plants 
voted in favour of industrial action following what they call an 'insulting' proposed pay rise of 
2.5%. 

During discussions, Diageo offered an alternative 2.8% pay rise offer, which Unite members 
also deemed 'insignificant'. 

Around 43% of Diageo's Scottish workforce are members of the Unite or GMB unions. 

The whisky producer, which operates 28 malt distilleries across Scotland in addition to the 
Cameronbridge grain distillery and bottling plants at Leven and Shieldhall, announced an 
increase in pre-tax profits during 2018/19 to £4.2 billion, which the union claimed has 
'infuriated' workers. 

Unite regional industrial officer Bob MacGregor, said: 'Unite has received a clear and strong 
mandate for industrial action from our membership in Diageo's largest distilling and bottling 
plants in Scotland. 

'The recent announcement in July of an increase in pre-tax profits to £4.2 billion alongside 
Diageo's refusal to give a fair pay award has rightly infuriated the workers.' 

MacGregor urged Diageo to continue discussions with union members to find a resolution. 

'If they do not, then Diageo's operations will needlessly grind to a halt in the coming weeks,' he 
added. 

Unite said the strike action is likely to occur between September and November this year. 

However a spokesperson for Diageo claimed the company has developed 'contingency plans' 
to ensure operations continue. 

The spokesperson added: 'The Unite union has confirmed that their members have voted in 
favour of strike action at sites in Scotland and we await confirmation of their next steps. 

'We have well developed contingency plans in the event of industrial action but remain 
committed to seeking a resolution and ensuring our employees receive an increase on their 
pay, alongside maintaining the competitiveness of our operations. 

https://scotchwhisky.com/


'We are a very good employer and aim to ensure our staff are rewarded competitively; our pay 
and benefits for our bargaining group employees are in the top quartile for manufacturing in 
Scotland.' 

Amazon Above the Law in California 

The unassuming entrance isn't open to the public, despite the law saying it should be. 

US editor W. Blake Gray visits a "retail store" in LA that doesn't seem to exist. 

Source: https://www.wine-searcher.com/ 

19-Aug-2019 

Amazon is openly flouting California liquor law. 

In February, Amazon, doing business as Prime Now, was issued a liquor license to open a 
liquor store in Los Angeles. California requires businesses that offer alcohol for home delivery 
to have a brick-and-mortar store. So Amazon got a license for a store that would be in the 
same building as its enormous Prime Now warehouse in an industrial part of north Los 
Angeles. 

Prime Now's license specifically requires the store to stay open for half of the hours that 
Amazon does liquor deliveries from its warehouse. Amazon offers deliveries for 16 hours per 
day; therefore, it must be open for eight hours. There are other requirements, including offering 
for sale any bottle of wine or spirits that it offers for delivery from the warehouse. 

I reported on the existence of this Amazon "secret store" last week. My editor and I pored over 
Google Earth images of the address and we didn't see anything that looks like a store. That 
piqued my interest, and I convinced my editor to splurge for an airplane ticket and some Uber 
fares for me to go visit this store. 

I thought it might be a closet-sized space with one employee, or something like that. The 
license doesn't require the store to actually have all the merchandise in the store; they could 
have an iPad catalog and they could fetch the liquor from the warehouse, and that would be 
legal. I thought I'd jet down there, buy a bottle of rye whiskey, have some good LA food (finally 
I checked out the natural wine list at Night & Market Song), and write a story. Tentative 
headline: "I bought a bottle of rye whiskey at Amazon's Secret Store." People would read that, I 
thought. 

This is key: I picked out what I wanted to buy ahead of time by looking carefully at what 
Amazon offers for delivery from the warehouse. Prime Now offers liquor deliveries in the 
warehouse's zip code from three places: Amazon (the warehouse), Whole Foods and Mission 
Wine & Spirits. The "store" would only be required, under California law, to offer the same 
wines and spirits delivered from Amazon, not from Whole Foods or Mission. 

Amazon's wine selection from its Los Angeles warehouse sucks: no wines from Alsace, Rias 
Baixas, Roero or Lugano (it was hot when I first looked and I was in a white-wine mood.) I 
decided I would get a bottle of Templeton Rye Whiskey that Amazon offers through Prime Now 

https://www.wine-searcher.com/


for $30.99. I saved some screenshots of the products offered - this is also key, because it's 
possible that Amazon will change its practices after publication of this story. 

I got to the warehouse, which is enormous. My Uber driver had a little trouble finding the full 
address I gave him, so he dropped me nearby. There's no Prime Now liquor store listed on the 
large sign on the street for the industrial complex. And guess what? 

THERE IS NO LIQUOR STORE THERE. 

Amazon is openly flouting the conditions it agreed to just six months ago. 

I wanted to be sure, even though the building has several No Trespassing Private Property 
signs. I thought maybe the store was inside the warehouse. And I wanted to be thorough. 

The address of the Prime Now "store" on its license from the California Department of Alcoholic 
Beverage Control (ABC) is 3334 N San Fernando Rd Unit 101. There's only one other 
business at 3334 N San Fernando Road: an air-conditioning company called Goodman 
Distribution. I walked in and asked if they are Unit 101. They're Unit 102, I was told; helpfully, 
they explained that Unit 101 is on the exact opposite side of the building. 

There is a door at that corner, and it's forbidding. A sign reads "Associate Entrance." There's 
also a sign that reads "Restricted Area. No Trespassing. Private Property. Authorized 
Personnel Only." 

Not exactly open to the public. 

I knew I would try to open the door despite that sign, but I wanted to check every other 
possibility first. 

Amazon has jumped into the private delivery business in a big way. Many private individuals 
bring what look like their own cars to the warehouse to pick up deliveries. There's an entrance 
for them - Amazon Flex Delivery Partners - so I went into it. People were busy filling grocery 
bags with orders. 

I found an employee wearing a badge; likely a low-level person I don't want to get fired, so I 
won't ID her. I said I was looking for the liquor store. 

"That's not open right now," she said. (It occurred to me later that she had been coached to say 
this.) 

I said I wanted to buy a bottle of whiskey. 

"You have to order it online," she said. 

I said I was told there was a liquor store here. She said: "It hasn't been open for a couple of 
weeks." She said the building is under construction. 



Once inside the door, you are confronted with a forbidding security turnstile and no sign of a 
retail store.© W. Blake Gray/Wine-Searcher | Once inside the door, you are confronted with a 
forbidding security turnstile and no sign of a retail store. 

Fine. I went around the corner and timidly opened the door for the Associates Entrance. 

It's like a jail in there. There's a very small foyer and the rest of the office is blocked by a floor-
to-ceiling orange-and-blue revolving security door that won't open without an employee ID 
badge. Nobody was working inside; nobody responded to my calls of "Hello? Hello?" 

There's a button that says Press for Assistance. I did this twice in the 10 minutes I stayed in the 
foyer. No response. While waiting, I read the legal notices on the wall. One is a City of Los 
Angeles Tax Registration Certificate. It gives the address: 3334 N San Fernando Rd Unit 101. 
I'm here! This intimidating, unstaffed foyer is the Amazon secret liquor store! 

Here are the ways in which this violates the license issued by the state of California: 

All alcoholic beverages offered for sale by delivery are supposed to be displayed in the "store". 
In fact, there was no display of alcoholic beverages. 

All alcoholic beverages offered for sale by delivery are supposed to be conveniently available 
in "the store". In fact, there were no alcoholic beverages available. 

On each day of the week when alcohol is offered for delivery, the store is supposed to be open 
for at least half of those hours. Prime Now offers alcohol deliveries from 8am to midnight, so 
the store should be open for at least eight hours. I was there at midday, 12:30 to 1:30pm. 
There was no store! So it wasn't open. 

The hours for the public opening of the store are supposed to be posted at the entrance to the 
premises. There was no such notice; only the "Restricted Area. No Trespassing. Private 
Property. Authorized Personnel Only" sign. 

I called the California ABC to ask what the possible penalties are for egregious multiple 
violations of a liquor license. But I didn't want to give away the story, so the agent I spoke to 
had to work with hypotheticals, and he pointed out that the ABC's definition of "egregious" 
might differ from mine. 

He also told me that the specific restrictions on an alcohol license like Prime Now's come with 
the full knowledge and consent of the person applying. 

"They are conditions that the applicant agrees to before they become the licensee," Matthew 
Hydar, supervising agent for California Department of Alcoholic Beverage Control, told Wine-
Searcher. 

Is not even opening the store you agreed to open egregious? Even if so, Amazon might get off 
easy. 

Hydar said that some first-offense violations would receive just a notice of violation. 



"With multiple egregious offenses, we would look at anything from a fine, which would range 
from $750 to $3000, or, but not and, a 15-day license suspension," Hydar said. "We can levy 
fines and suspensions and revocations. This will all depend on the investigation." 

Hydar said ABC works with local law enforcement on license violations. It won't be hard for the 
LAPD to help: there's a big police station almost directly across the street. A police officer could 
walk over there this very afternoon. 

Hydar sent me a list of Penalty Policy Guidelines for the ABC. Most of the potential penalties 
Amazon can shrug off as a cost of doing business. But if Prime Now is found guilty of 
"Misrepresenting Material Fact on Application," the recommended penalty is license revocation. 

I don't know if there ever was a liquor store at 3334 N San Fernando Rd, but as of last week, 
there wasn't, and apparently there aren't plans for one either. There is a construction trailer 
adjacent to the building, so I walked in and asked if they're building a liquor store. 

"No sir. There's no liquor store," the construction foreman told me. "You can order a bottle of 
liquor online and they'll deliver it to you in two hours. But there's no liquor store here." And 
they're not building one either, he said. 

I had brought bubble wrap with me, preparing to bring home a bottle of rye whiskey that I was 
going to charge to Wine-Searcher. I got no rye whiskey. But I did get a better story than I 
bargained for. 

You can order whiskey or wine from the Amazon warehouse at 3334 N San Fernando Rd in 
Los Angeles. But there's no liquor store open to the public there, in clear violation of California 
law. 

California ABC Launches Amazon Investigation 

California liquor authorities are considering their options after we revealed an apparent breach 
of the law by Amazon. 

State liquor authorities are to investigate whether Amazon is sticking to the conditions of its 
liquor license. 

Source: https://www.wine-searcher.com/ 

By W. Blake Gray  

20-Aug-2019 

The California Department of Alcoholic Beverage Control (ABC) will open an investigation of 
Amazon after a story by Wine-Searcher revealed Amazon is flouting the conditions of its liquor 
license in Los Angeles. 

Matthew Hydar, supervising agent for California Department of Alcoholic Beverage Control, 
told Wine-Searcher he forwarded the story to the lead investigator for the Los Angeles region 
and also to his supervisor in Sacramento. 

https://www.wine-searcher.com/


"The cat's out of the bag and I imagine that the people at Amazon are scrambling right now, 
saying: ' We don't want the ABC on us'," Hydar said. "They could have some plausible 
explanation, giving them the benefit of the doubt. Or, there could be even more egregious 
violations. Such as, as you pointed out, knowingly filing an application with false information." 

But Hydar cautioned that any enforcement action must come as a result of an ABC 
investigation, not a report by a journalist. 

"We are a complaint-driven agency," Hydar said. "We go out and gather evidence." 

Amazon, doing business as Prime Now, was issued a license on February 4 for a liquor store 
in Los Angeles at 3334 N San Fernando Rd Unit 101. The brick-and-mortar store is a necessity 
under California law for a company that wants to make liquor deliveries. The address is that of 
a corner office in an enormous warehouse in Los Angeles from which Amazon makes 
deliveries of all kinds. 

In order to deliver wine and spirits from the warehouse, Prime Now must fulfill the license 
operating restrictions of the store that is supposed to be at Unit 101. Those conditions include 
being open to the public for half the hours that the warehouse makes deliveries, and posting 
the opening hours of the store at the entrance. 

I visited last week and discovered that Amazon is not following any of the first four operating 
restrictions of its license, because there is no liquor store there. 

Hydar said ABC has access to books and records, and said it was possible that investigators 
could ask to see records of sales of alcohol online during the time I visited for the story. 

ABC could also ask to look at sales records of wine and spirits sold from the brick-and-mortar 
"store", to see if the store has ever been open at all. 

I asked Hydar if the violations of the license, if proven by ABC, are egregious enough for ABC 
to take away Amazon's liquor license. 

"I just don't know," Hydar said. "If it was just the one day and they had an excuse, we could 
say, we understand." 

Hydar said that an option for Amazon might be to surrender its liquor license until it actually 
creates the brick-and-mortar store it is required to have. Amazon would not be allowed to 
deliver wine and spirits from the warehouse until it activates its license again. 

"We do have the ability for a licensee to surrender their license, if they're not operating for a 
longer period of time," Hydar said. "Their license is held in limbo. As long as they pay their 
renewal fees, they can keep their license in a surrender mode for a year." 

If the license is not surrendered, the next step is for ABC attorneys, if the evidence appears to 
show violations, to levy an administrative accusation against Prime Now. If that happens, the 
case goes before an administrative law judge who is an employee of ABC. ABC attorneys act 
more or less as prosecutors (to be clear: it's not expected to be a criminal charge.) Amazon 
can use an army of attorneys of its own. 



"The department and the licensee have the ability to subpoena witnesses," Hydar said. "They 
also have the ability to cross-examine witnesses. Then the administrative law judge will make a 
determination whether the department has substantiated the counts in the accusation. They 
have the ability to suspend and revoke [the liquor license]." 

There's also an appeals board within ABC, Hydar said. But, he said: "The director [of ABC] has 
a lot of power to overturn even decisions from the administrative law judges." 

As of Monday afternoon, Amazon was still offering wine and spirits from the warehouse. If I 
were still in Los Angeles, I could get that rye whiskey after all! But only if I had it delivered. 

US sales drive Cognac to fifth year of export growth 

Source: https://harpers.co.uk/ 

By Mathew Lyons 

19 August, 2019 

Cognac has reported export growth for the fifth year in a row. Shipments were up 6.9% in value 
and 2.5% in volume for the year ending 31 July 2019, the region's governing body has 
revealed. 

A total of 211.1 million bottles were exported, accounting for nearly 98% of all Cognac 
production. The exports were worth some ?3.4bn, according to data released today by the 
Bureau National Interprofessionnel du Cognac. 

The principal international market for Cognac is in North America, which imported 97.7 million 
bottles during the year, or 46% of all shipments, up 8.8%. In terms of value, exports to the 
Nafta zone rose 17.6% in value. 

Of those 97.7 million bottles, 94.3 million - 45% of all Cognac exports - went to the US. 

Exports in Europe fell 6.4% by value and 4.6% by volume, with notable market contractions in 
the UK, down 4.1% in value and 6.7% in volume, and Germany, down 5.2% and 6%. The UK 
has traditionally been Cognac's most important export market within the EU and its fourth most 
important globally. 

The fall in exports across Europe as a whole was offset to some extent by growth within 
Eastern Europe, which was up 3.5% by value and 4.2% by volume. 

Shipments to the Far East constituted 60 million bottles, or 28% of all exports, down 1.5%. 
Export value to the region was up 1.8%. 

In Cognac's domestic market, sales volumes rose 9.3% while value declined 23.8%. 

In terms of Cognac expressions, exports of VS, which constituted 51% of all shipments, rose 
12.7% in value and 5.7% in volume. Exports of VSOP, which accounted for 38% of shipments 
rose 7.8% and 0.4%. 

https://harpers.co.uk/


With further volume growth predicted, the BNIC is to acquire a further 10,000 ha of vineyards 
over the next three years. The expansion will add 13% more capacity to the 76,000 ha already 
under vine. 

Cognac represents nearly a quarter of the total value of French wine and spirits exports. 

It is one of the potential targets for punitive tariffs in the ongoing trade dispute between the US 
and the EU regarding subsidies to the aircraft industry, President Trump has said. 

UK's largest pub group and brewer Greene King is sold to Hong 
Kong real estate giant for £2.7billion 

CK Asset Holdings Ltd, owned by Hong Kong's richest man, bought the brewer  

Beer popularity increased in China after president had pint with David Cameron  

Deal offered 51% premium on value of shares in the brewer from last Friday  

Source: https://www.dailymail.co.uk/ 

By ISABELLA NIKOLIC  

19 August 2019 

UK pub group and brewer Greene King has agreed a £2.7billion sale to a Hong Kong real 
estate giant. 

CK Asset Holdings Ltd, founded by Hong Kong's richest man Li Ka-Shing, today agreed to buy 
pub operator Greene King Plc for 850 pence per share.  

And shares in the brewer and pub group have surged after agreeing to the deal.  

The Suffolk-based business is the UK's biggest pub owner, with roughly 2,700 pubs, 
restaurants and hotels across the country. 

The deal offered a 51 per cent premium on the value of shares in the brewer, which employs 
more than 38,000 staff, from last Friday.  

Greene King's deal comes just seven months after fellow UK pub group Fuller's sold its 
brewing business to Japanese firm Asahi.  

CKA said it was particularly attracted to Greene King because of its 'established position in the 
UK pub and brewing market, freehold and long leasehold property estate, and resilient financial 
profile'.  

The company's beer, Greene King IPA, increased in popularity by 1,600 per cent in China in 
2015 after President Xi Jinping was pictured sharing a pint with former prime minister David 
Cameron. 

https://www.dailymail.co.uk/


Cameron had invited Jinping along for a drink at his local pub, The Plough at Cadsden pub in 
Buckinghamshire, and days later Chinese sales of the beer went through the roof.  

The country became so enamoured with the pub that Chinese investors eventually bought it for 
an undisclosed sum and it became a tourist attraction.  

Beijing-based businessman Peter Bloxham, whose company transported Greene King IPA into 
the country, told the Guardian in 2015: 'It has just gone berserk. It's unbelievable. 

'Within two days of the great bar scene . people from all over China were ringing: agents, 
restaurants, bars, hotels. They wanted this beer.'  

The pub trip was used by Communist party spin doctors to make Jinping seem more 
approachable and like a man of the people.  

Just one month after the trip Greene King shipped 50,000 cases of its IPA to China in 
December 2015 to keep up with the demand.  

Nick Mackenzie, chief executive of Greene King, said: 'Greene King has a well-invested estate 
in prime locations, leading brands, a rich history and a talented team of around 38,000 people 
serving millions of customers across the country every week. 

'CKA is an experienced UK investor and shares many of Greene King's business philosophies. 

'They understand the strengths of our business and we welcome their commitment to working 
with the existing management team, evolving the strategy and investing in the business to 
ensure its continued long-term growth.' 

George Magnus, economist at CK Bidco, said: 'CKA's strategy is to look for businesses with 
stable and resilient characteristics and strong cash flow generating capabilities. 

'The UK pub and brewing sector shares these characteristics and we believe that this sector 
will continue to be an important part of British culture and the eating and drinking-out market in 
the long run. 

'Greene King, being a leading integrated pub retailer and brewer with strong real estate 
backing, is well positioned to capture the opportunities that lie ahead.' 

Bacardi, Bombay Sapphire Hit With Class Action Over Prohibited 
Ingredient (Link) 

Source: https://www.law.com/ 

By Zach Schlein 

August 19, 2019 

A class action complaint was entered in Miami-Dade Circuit Court against Bacardi and Winn-
Dixie Stores on Aug. 9. The legal action was prompted by attorney Roniel Rodriguez's 

https://www.law.com/


discovery that Bombay Sapphire contains grains of paradise, an ingredient outlawed by Florida 
statutes. 

https://www.law.com/litigationdaily/2019/08/19/miami-lawyers-in-bacardi-bombay-sapphire-
class-action-over-prohibited-ingredient-407-8599/?slreturn=20190720013213 

The colleges with the most drug and alcohol arrests 

Source: https://www.usatoday.com/ 

Colman Andrews  

Aug. 19, 2019 

The University of Wyoming isn't particularly known as a party school, but students there 
apparently do like to drink, and don't always do it wisely. It has the dubious honor of making the 
top of the list in a recent study of arrests at colleges for alcohol-related offenses. There were 
189.6 of them per 10,000 students in 2017, an increase of 70.3% from 2015. 

It's no secret that drugs and alcohol are a part of the college experience for many. Sometimes 
the effects are relatively benign, especially if the indulgence is occasional and not excessive - 
but they can also be tragic. Dangerous binge drinking, overdoses, deaths from alcohol 
poisoning related to fraternity hazing, and various kinds of drug- and alcohol-related crime, 
sexual and otherwise, are all of grave concern. Many schools have instituted stricter policies 
regarding alcohol and drug usage, and some colleges have even sobered up. 

Have new measures and enforced sobriety necessarily resulted in lower rates of offenses 
serious enough to provoke arrests? The answer is unclear. 

Ocean Breeze Recovery, a drug and alcohol rehab facility in southeastern Florida, recently 
compiled statistics on arrests and disciplinary actions around intoxicants using campus safety 
and security data from the Office of Postsecondary Education. While the numbers show 
increases in many cases, Ocean Breeze points out that this might just be due to more vigilant 
oversight and reporting and more crackdowns on violations of the law or of campus policy. 

The study also reveals that the northeastern portion of the country has the highest numbers of 
both alcohol- and drug-related arrests (8.3 and 7.4 per 10,000 students, respectively), while the 
southern states, despite the stereotypes, have the lowest (2.5 and 3.8). 

In any case, the statistics are sometimes, it might be said, sobering. 

Following Wyoming, West Chester University of Pennsylvania showed the second-highest 
number of alcohol-related arrests in 2017, 184.9 per 10,000, but that represented an increase 
of only 1.6% over 2015. In third place was the University of New Hampshire, with 177 arrests, 
an 8.1% decline over the past two years. 

In terms of campus disciplinary actions, as opposed to arrests, Coastal Carolina University led 
the pack with 1,013.8 instances, a 14.3% increase over 2015. The school was also in third 
place for most drug arrests in 2017, 106.9, representing a 44.3% increase since 2015. The 

https://www.law.com/litigationdaily/2019/08/19/miami-lawyers-in-bacardi-bombay-sapphire-class-action-over-prohibited-ingredient-407-8599/?slreturn=20190720013213
https://www.law.com/litigationdaily/2019/08/19/miami-lawyers-in-bacardi-bombay-sapphire-class-action-over-prohibited-ingredient-407-8599/?slreturn=20190720013213
https://www.usatoday.com/


University of Colorado Boulder had the most drug arrests - 128.5, a 105.4% increase - with 
Ohio University next with 110.3. 

https://www.usatoday.com/story/money/2019/08/19/party-schools-drug-alcohol-
arrests/39963697/ 

Costa Rica tainted alcohol death toll rises to 25; what you need to 
know about spotting it 

Source: https://www.usatoday.com/ 

Jayme Deerwester 

Aug. 19, 2019 

Costa Rica's Health Ministry has updated the death toll of people poisoned by tainted alcohol in 
the central American country, which is popular with American tourists. 

The agency said in a press release that of the 59 people hospitalized for ingesting tainted 
alcohol, 25 have died. It also noted that the dead include 19 men and six women between the 
ages of 32 and 72.  

The Ministry of Health said it had closed 10 establishments and seized more than 55,000 
containers of alcohol it said were laced with methanol, a colorless, poisonous alcohol found in 
antifreeze.  

Adding methanol to distilled beverages allows sellers to increase the volume of liquid, as well 
as its potential potency, according to SafeProof, an organization that lobbies against 
counterfeit alcohol. 

"The Costa Rica Tourism Institute reaffirms that no tourists have been affected by adulterated 
alcohol in Costa Rica, and that visitor safety is priority," Thalia Guest, a representative for the 
Costa Rica Tourism Board, said in a statement to USA TODAY. "The local authorities continue 
to monitor the situation and work to understand and remain transparent about the 
investigation." 

Here's what we know about counterfeit alcohol overseas and how you can identify and avoid it. 

What is counterfeit alcohol? 

What is often used as a catch-all term for unregulated booze is actually a fraudulent imitation of 
a legitimate product through tampering or refilling it with toxic forms of alcohol such as 
methanol (wood-distilled) or ethanol (grain-distilled). 

Other forms of unregulated alcohol can include:  

Informal: Local artisanal or homebrewed beverages, which may or or may not be regulated 

Contraband: Liquor smuggled across the border to avoid taxes and tariffs 

https://www.usatoday.com/story/money/2019/08/19/party-schools-drug-alcohol-arrests/39963697/
https://www.usatoday.com/story/money/2019/08/19/party-schools-drug-alcohol-arrests/39963697/
https://www.usatoday.com/


Non-conforming: Beverages made by manufacturers who do not adhere to accepted bottling or 
labeling procedures, including products made with ethyl alcohol, or other solvents that make it 
unsuitable for human consumption 

Tax leakage: Legally produced beverages for which taxes were not paid 

Surrogate: Liquids not intended for drinking but consumed anyway; may be legal for non-
recreational uses 

Which countries have issues with tainted alcohol? 

The International Alliance for Responsible Drinking pointed to at least 25 nations in a June 
2018 study. The group is comprised of 11 major alcoholic beverage manufacturers including 
Anheuser Busch, Heineken and Molson Coors, and they want unregulated alcohol brought 
under greater governmental control. 

In Costa Rica, illicit alcohol makes up 19% of total sales. It's even higher in Mexico (34%) and 
in the Dominican Republic (29%), where several U.S. tourists were said to have been sickened 
or died after drinking from the minibars in their rooms. 

Last week, the Dominican Republic's Ministry of Tourism announced it would be amping up 
safety protocols, including new rules for hotels' handling of food and alcohol and greater 
transparency about their food and beverage suppliers. 

In all, Central and South America accounted for more than half the countries on the list along 
with seven African countries (where the numbers ranged from 23% in South Africa to 61% in 
Uganda). Two Eastern European countries were also cited: Russia (38%) and the Czech 
Republic (7%). 

How can I avoid it? 

Don't buy bargain bin liquor: If you've never heard of the label or the price sounds too good to 
believe, there's a good chance the booze is likely counterfeit, says the Overseas Security 
Advisory Council, a joint effort between the State Department and private sector groups 
dedicated to studying security threats against U.S. interests overseas. The group says such 
beverages may be watered down with jet fuel, antifreeze or other chemicals that are toxic to 
humans. 

Avoid homebrews: Trying bootlegged local booze may sound like an adventure or the fodder of 
future drinking stories but it could well land you in the hospital or the morgue. OSAC points to 
cases in Uttar Pradesh India, where 31 people died and 160 were hospitalized after drinking 
homebrew laced with methyl alcohol. 

A-B Challenging Pre-Sales Model 

Source: Beer Business Daily 

August 20, 2019 



Recently, AB InBev CFO Felipe Dutra hosted an analyst meeting, which included Robert 
Ottenstein of Evercore, who wrote that ABI believes the current model of distributor pre-
salespeople going to accounts one or two times a week is "outdated." Robert writes that Felipe 
indicated that they're "moving fast on data and digitalization." Per Robert's note: 

No longer a test or pilot project: $10 billion of revenue today is B2B 

Current state analogous to beginning of shift to direct distribution in Brazil.  

Traditional model of sales rep going into POC [an account] 1-2 times per week is outdated.  

Role of sales rep is evolving towards business development rep.  

POC operator will increasingly place order directly through app / digital portals  

~20% lower cost to serve, but even bigger opportunity in terms of sales uplift."  

Robert continues, "Where legal, ABI can provide tools and technology to U.S. wholesalers to 
help improve their commercial execution and level the playing field vs tech savvy distributors 
like Reyes." 

One major A-B distributor took issue with this strategy. He writes, "Harry, ABI wants to require 
our store owners to order online because sending a rep to a store 1 or 2 times a week costs 
too much. This will allow the store to order the wrong amount of product (too much or too little, 
but they will error on the side of too much) that will create the sales lift that we think we will get 
while lowering our cost to serve. Oh and we can charge our distributors money for all this 
technology too. As a note to this as well, ABI just released a sales incentive that will pay sales 
reps $25 for each sales rep that logs in to Salesforce to access Locally Optimized Sales 
Support Tool (LOLA) and/or Anheuser-Busch Salesforce Platform (ABIQ) on 3 separate days 
between now and the end of August. Furthermore, Sales Execution Coordinator (SECs) at the 
wholesaler level will also receive an additional $100 if all sales personnel access the program 3 
times in Aug.  

He continues: "And by just logging in is like lying to your mother about brushing your teeth, all 
you need to do is get your toothbrush wet.  

"So if all else fails we will throw and incentive at our reps just log into an app rather then really 
craft a reason or pitch as to why they want to use the app. Many sales reps are probably 
thinking, WIIFM, is this how my distributor owner finally kills off my role or downsizes me to a 
merchandiser and cuts my pay? And if the technology is that good why are more sales reps not 
just naturally using the tool already? Why would ABI need to give an incentive to get sales reps 
to log into the app and then just going about their day?" 

"There needs to be a paradigm shift in how a sales rep goes to market and spend their time 
with customers. ABI's thesis about how to lower the cost to serve is ass-backward. What is in it 
for the retailer to go along with online ordering? This plan to just lower cost is just thinking 
about how it's going to help ABI not how it's going to help the retailer. Jeff Bezos has taught us 
that e-commerce is all about being customer-obsessed. 



"ABI's thesis is cost-cutting obsessed and won't correlate to action. If ABI can't get a paid sales 
rep who is an employee of a distributor to use the new tech, how do they expect to get a 
retailer to use this new tech and take time out of their busy day to do a vendors job?  

"ABI is also not the only supplier that wants to move to online ordering for retailers. Distributors 
want to make their whole portfolio available for online ordering along with the wine and spirits 
category. What's that world going to look like for the retailer when everyone has a proprietary 
online ordering platform? In the real world of eCommerce, the shopper goes to 1 store, 
Amazon, Wal-Mart, or somewhere else. Fills their cart will all their goods, pays, and 2 days 
later everything arrives. In the alcohol industry if every distributor or worse yet each supplier is 
going to have their own platform retailers are going to need to log in each individual site to 
complete their order? Now you're talking about 2-5 usernames and passwords at the very best, 
maybe more, and will the retailer even take the time to do that? The retailer would rather wait 
for our sales team to show up on our dime, do the inventory, write the order, and just take care 
of that part of their business for them.  

"We need a new way, this way is just not going to work."  

OUR TAKE. I tend to agree. Paying salespeople to use an app is somewhat backwards, 
although I realize this is a chicken and egg type scenario. But if retailers are really smitten with 
the new system and don't want to see pre-sales people in their establishments, then they will 
use it.  

Also, this scheme is almost laughable in how opposite it is to A-B's strategy under the Busch's, 
when they demanded  

But one thing I've learned in my 30 years in the business: Retailers, both on and off premise 
and chain and indie, don't have the time, inclination, or resources to order their own beer in the 
correct amounts. This isn't toothpaste. And when you throw draft beer into the equation, it gets 
even messier.  

Look, beer is different from other CPG products (and even other bev-alc products) in that it's 
perishable and usually paid for in cash, so ordering too much can be terrible (and the 
distributor eats that cost if it goes out of date) and ordering too little can be catastrophic on a 
busy weekend. AI can go a long way in providing suggested orders, but there's a human factor 
in there for unknown events (road work outside, weather, local economy, etc.). I suspect a 
hybrid system will evolve.  

Scott Ashley: Responsible alcohol regulation helps the industry 
grow 

Responsible distribution practices provide consumers with a wide variety of safe products. 

Source: https://floridapolitics.com/ 

August 16, 2019 

Many people don't give it a second thought when selecting a glass of wine or cocktail off of a 
menu at a Florida bar or restaurant, but in places like the Dominican Republic, Mexico and 

https://floridapolitics.com/


Costa Rica, apprehension is likely given recent headlines of tragic deaths of tourists due to 
counterfeit alcohol. 

The U.S. three-tier beverage alcohol system made up of licensed suppliers, wholesalers, and 
retailers moves America's favorite alcoholic beverage products from producer to consumer, 
while keeping counterfeit product out. 

Wine and spirits wholesalers in Florida are a central part of this system and ensure Floridians 
and the almost 130-millions who visit Florida each year never fall ill from illicit alcohol at 
licensed establishments. 

Wholesalers in the state employ 6,500 Floridians to help keep the market safe and 
accountable, an increase of 40 percent since 2016. These wholesalers also help collect almost 
$468 million in state excise taxes each year, money that is used to help fund schools, roads, 
and safety initiatives that benefit Floridians. 

All told, $2.37 billion in state tax revenue is collected annually from alcohol sales. Responsible 
distribution practices save Florida's government money and provide consumers with a wide 
variety of safe products to choose from. 

This system is efficient and accountable, and protects consumers and non-consumers alike, 
and is worthy of protecting. 

Scott Ashley is president and general counsel of the Wine & Spirits Distributors of Florida. 

Glass of wine or two before bed can help weight loss - as it's like 
an hour in the gym 

Even a couple of glasses of your favourite tipple could have some impressive benefits 

Source: https://www.mirror.co.uk/ 

By Zahra Mulroy 

19 AUG 2019 

Is it too early to be talking about wine? 

Possibly - but if you need a little motivation to get you through the day, then this could be it. 

If you've ever felt a little twinge of guilt about the calorific content of a glass of wine, then new 
findings from the University of Alberta in Canada may help to ease that guilt. 

In short, a glass of red wine equals an hour in the gym, which is music to our ears. 

You're welcome! 

Research conducted by Jason Dyck from the uni found that health benefits in resveratrol, a 
compound found in red wine, are like those we get from exercise. Resveratrol works because it 
acts to prevent fat cells from gaining more fat. 

https://www.mirror.co.uk/


This good news is backed up by scientists from Washington State University and Harvard, who 
have discovered that your nightly glass of wine (or two) can actually assist with weight loss . 

According to the studies, you can help prevent weight gain by 70 per cent from drinking at least 
two glasses of wine a day, and red wine is the best option because of the resveratrol. 

But for best results it has to be in the evening - this sadly doesn't apply to a lunchtime glass. 

Apparently the calories from the wine will help curb late night snack cravings - a big cause of 
weight gain. 

Not completely convinced? The University of Denmark also found that people who have a daily 
drink, have slimmer waistlines than those who abstain. 

So cheers to that! 

Quality Beverage of Taunton buys Williams Distributing of 
Chicopee, making it leading supplier of Anheuser-Busch beers in 
Massachusetts 

Source: https://www.masslive.com/ 

By Jim Kinney 

Aug 19 

Quality Beverage of Taunton is buying 69-year-old Williams Distributing, the company that 
brings Budweiser, Yuengling and other beers to bars and store shelves across Western 
Massachusetts. 

The deal, which needs the approval of Williams Distributing's suppliers, will make Quality 
Beverage the Bay State's leading supplier of Anheuser-Busch InBev brand products. 

The transaction is expected to close in October, according to a statement issued Monday. The 
two sides didn't disclose a sales price. 

Founded in 1987, Quality Beverage will, with the acquisition of Williams, service more than 130 
cities and towns in Bristol, Hamden, Hampshire, Norfolk, Middlesex, and Worcester counties 
delivering to over 3,400 retail licensed accounts. 

"Quality Beverage's corporate strategy remains focused on increasing operational efficiencies, 
maintaining market share and aligning with trusted partners who share our work ethic within 
contiguous territories," said Conrad Wetterau, president and CEO of Quality Beverage. "We 
are very excited about this acquisition and growing our business in Western Massachusetts 
and look forward to building on the strong foundation of service created by Williams Distributing 
and the Sadowsky family." 

Beer consumption across the country has been declining steadily since 2012, said the 
president of Quality Beverage. 

https://www.masslive.com/


William Sadowsky founded Williams Distributing in 1950 and the company was in its third 
generation of family leadership. 

His father, Abraham Sadowsky had started a distribution business in Worcester just after 
Prohibition ended in 1934. 

William Sadowsky, joined him in the business in 1950. He moved to Springfield to start his own 
satellite operation, founding Williams Distributing with a partner. In 1987, William Sadowsky 
sold the company to his sons, James and Ronald. 

Scott Sadowsky, the current president of Williams Distributing, said he will not be staying on. 

The plan calls for Anthony Frasco, Williams' vice president of sales and marketing, to take over 
as general manager at the Chicopee distribution center. 

"I think the industry is always evolving," Scott Sadowsky said. "This happened to be the right 
opportunity for us at the right time." 

He added, "We are extremely proud of the business we have built and the customer and 
community relationships that we have developed over the past three generations. This was a 
difficult decision, but one we think is best as the beverage distribution business continues to 
evolve and change. We have known and respected Quality Beverage and the Wetterau family 
for years. They run an excellent operation with a similar culture to our business, and will serve 
our suppliers, retailers, and employees well moving forward." 

Williams has a 90,000-square-foot distribution center at 80 Burnett Road in Chicopee and 85 
full-time employees' year-around. The workforce expands to more than 100 in the summer 
months. 

Williams also handles local beers like Harpoon and Wormtown out of Worcester. 

Besides beer, they distribute cider, spiked seltzer, sangria, single-serve wine and non-alcoholic 
products, including Starbucks' Teavana products, Red Bull, Hiball organic energy, Alta Palla 
organic sparkling water and cold-brew coffee. 

Over the decades both the Sadowsky family and Williams Distributing have been benefactors 
to the community. Williams Distributing also is committed to community philanthropy. The 
company supports Baystate Medical Center including the Sadowsky Center for Children at 
Baystate, the Sadowsky Family Pediatric Emergency Department at Baystate Children's 
Hospital. 

Wetterau Associates LLC., a St. Louis based holding company owned by Conrad and Mark 
Wetterau, bought Quality Beverage in 1994, according to the company's websbite. 

The brothers brought with them experience and expertise in the sales and distribution 
business, having managed the former Wetterau Inc. of St. Louis where the family spent 134 
years building and nurturing Wetterau Inc. into the third largest publicly owned, diversified, food 
distributor to supermarkets in the United States. 



In August of 2013, Quality Beverage L.P. acquired Consolidated Beverages of Auburn. 

It has distribution facilities in Auburn and Taunton. 

Related Story: https://www.masslive.com/news/2019/08/declining-beer-sales-industry-
consolidation-led-to-williams-distributing-sale.html 

Busch's 17 percent ABV Pumpkin Spice Latte Hard Seltzer 
announcement was just a joke, beer maker admits 

Source: https://www.foxnews.com/ 

By Michael Hollan  

August 20, 2019 

Sorry pumpkin spice and hard seltzer lovers. Busch was just joking. You'll have to keep adding 
your own pumpkin spice powder to your hard seltzer manually for the time being. 

It's that time of year again when pumpkin spice starts taking over grocery shelves and 
restaurant menus. As more and more brands announce their pumpkin spice offerings, 
however, one company decided to have a little fun. 

Unfortunately, it appears that not everyone got the joke. 

Busch Beer reportedly posted an image to their social media pages (that has seemingly been 
deleted) that appeared to promote a pumpkin spice latte flavored hard seltzer. The most 
shocking part of the supposed reveal was that the drink would reportedly have a 17 percent 
ABV (alcohol by volume). 

For comparison's sake, White Claw Hard Seltzer's ABV is measured at 5 percent and a regular 
Busch Beer has a 4.3 percent ABV. Four Loko recently made headlines for announcing a hard 
seltzer with a 14 percent ABV. 

A representative for Busch confirmed to Fox News that the Busch Pumpkin Spice Latte Hard 
Seltzer is "not real" and was "meant to be a joke." It was apparently inspired "after a week of 
big news in the Hard Seltzer category." 

This will likely come as a disappointment to many, as it appears that many people took the 
announcement seriously. While some outlets were skeptical, that didn't stop others from taking 
to social media to share their excitement (or, disgust, depending on their tastes). 

Of course, hard seltzer would hardly be the weirdest pumpkin spice flavor to appear in 2019. 
While Busch's drink was just a joke, Pumpkin Spice Spam is real (and apparently, not that 
bad). Being basic is starting to get really complicated. 

https://www.foxnews.com/food-drink/busch-pumpkin-hard-seltzer-joke 

https://www.masslive.com/news/2019/08/declining-beer-sales-industry-consolidation-led-to-williams-distributing-sale.html
https://www.masslive.com/news/2019/08/declining-beer-sales-industry-consolidation-led-to-williams-distributing-sale.html
https://www.foxnews.com/
https://www.foxnews.com/food-drink/busch-pumpkin-hard-seltzer-joke


Can eating durian and drinking alcohol kill you? Here's what we 
know so far (Excerpt) 

Source: https://sea.mashable.com/ 

August 20, 2019 

Durian, alcohol or both? 

A Thai man was recently found dead after he had consumed durian and ingested wine despite 
warnings from his friends. 

The man, who was waiting for the bus to arrive, was found dead for five hours with a bottle of 
wine close in Kuala Lumpur by according to China Press. 

So can having durian and an alcoholic beverage kill you? Depending on who you ask, the 
answers will vary. 

https://sea.mashable.com/science/5714/can-eating-durian-and-drinking-alcohol-kill-you-heres-
what-we-know-so-far 

U.S. Distilled Spirits Industry Leaders Launch "Spirits United" 
Grassroots Platform to Mobilize Community of Spirits Advocates 

Spirits United to Promote Responsibility and Support for Key Spirits Industry Initiatives 

Source: DISCUS 

August 20, 2019 

Spirits United, a new multifaceted grassroots tool aimed at bringing together a broad base of 
spirits advocates from industry professionals to consumers, was formally launched today by the 
Distilled Spirits Council of the United States (DISCUS), American Distilling Institute (ADI) and 
TIPS.  

The Spirits United platform features important information on key issues facing the spirits 
industry, hospitality professionals and consumers, and provides advocates with an easy-to-use 
website to weigh in on issues that matter to them. 

"From industry professionals to the millions of spirits consumers, there is a special community 
who are very passionate about the distilling industry's rich heritage, its commitment to 
responsibility and the craftmanship of spirits products," said Chris Swonger, president and 
CEO of DISCUS and Responsibility.org. "Through Spirits United, we want to harness this 
enthusiasm and shared interest in the spirits sector and encourage this community to join us in 
advocating on behalf of our industry and our consumers." 

Swonger added, "The U.S. spirits industry generates $178 billion in economic activity and 1.6 
million American jobs. We invite all in the spirits sector, including state distiller and bartender 
guilds, supply chain partners and other industry organizations to join us in expanding the 

https://sea.mashable.com/
https://sea.mashable.com/science/5714/can-eating-durian-and-drinking-alcohol-kill-you-heres-what-we-know-so-far
https://sea.mashable.com/science/5714/can-eating-durian-and-drinking-alcohol-kill-you-heres-what-we-know-so-far


Spirits United network. Our goal is to build out Spirits United so that spirits advocates in any 
city or state can be quickly mobilized to engage with their elected officials. Growing and 
activating this grassroots network will help ensure that distillers small and large continue to 
thrive and that adult consumers have responsible and convenient access to their favorite 
distilled spirits products."  

Spirits United Mobilizing Support for Craft Beverage Bill 

Swonger stated that Spirits United has already begun mobilizing advocates in support of the 
Craft Beverage Modernization and Tax Reform Act (H.R. 1175/ S.362), legislation making 
permanent the federal excise tax cut on distilled spirits that was enacted in 2017. Without 
congressional approval, the tax cut will expire December 31, 2019. Using the Spirits United 
platform, advocates are sending letters to their Members of Congress urging passage of the 
legislation.  

"Passing this bill before these tax reductions expire at the end of this year is critically important 
for our industry as a whole, impacting producers of all sizes, supply chain partners and 
consumers. Through Spirits United, we are working to get as many letters, tweets, and phone 
calls to Congress as possible in support of this bill," said Swonger.  

Erik Owens, Vice President, American Distilling Institute (ADI) and Spirits United partner 
stated, "Small distilleries have the most to lose if this federal excise tax cut is not made 
permanent. ADI is the largest community of small-batch, independently owned distilleries in the 
nation and we will be encouraging all of our craft members to join Spirits United to help pass 
this crucial piece of legislation."  

Spirits United Partner Adam Chafetz, President of TIPS alcohol training program added, 
"Through our TIPS program we have 8,000 certified trainers educating tens of thousands of 
servers on responsible alcohol consumption. We're looking forward to partnering with DISCUS 
and ADI to engage the nation's bartender community on responsibility and policy issues that 
impact all of us in the beverage alcohol industry." 

Commitment to Responsibility 

Swonger, Owens and Chafetz underscored that a strong commitment to responsibility is the 
foundation of Spirits United. Through Spirits United's social media content and information on 
its site, spirits advocates will be encouraged to join industry efforts to prevent underage 
drinking and drunk driving, and to promote the responsible consumption of beverage alcohol. 

Latest Brexit Headlines 

Source: Multiple 

August 20, 2019 

https://www.telegraph.co.uk/politics/2019/08/19/boris-johnson-says-backstop-must-dropped-uk-
leave-brexit-deal/ 

https://www.telegraph.co.uk/politics/2019/08/19/boris-johnson-says-backstop-must-dropped-uk-leave-brexit-deal/
https://www.telegraph.co.uk/politics/2019/08/19/boris-johnson-says-backstop-must-dropped-uk-leave-brexit-deal/


https://www.dailymail.co.uk/news/article-7373085/Prime-Minister-Boris-Johnson-demands-
Brussels-drops-plan-unviable-Irish-backstop.html 

https://www.dailymail.co.uk/news/article-7373511/Senior-politician-Chuck-Schumer-says-UK-
America-trade-deal-BLOCKED.html 

https://www.dailymail.co.uk/news/article-7373237/Trump-talks-Boris-Johnson-leaders-prepare-
meet-week-G7.html 

https://www.theguardian.com/politics/2019/aug/19/eu-unconvinced-as-boris-johnson-sets-out-
fresh-bid-to-remove-brexit-backstop 

https://www.independent.co.uk/news/uk/politics/no-deal-brexit-assessments-documents-
released-government-reject-boris-johnson-jeremy-corbyn-a9070521.html 

California District Court Grants State's Motion to Dismiss Out of 
State Importer's Dormant Commerce Clause Challenge 

Source: https://www.alcohollawreview.com/ 

August 19, 2019 

California District Court Judge Kimberly J. Mueller granted the state of California's Motion to 
Dismiss a challenge brought by an out of state wine importer under the dormant Commerce 
Clause. The court did give the plaintiffs the opportunity to consider if they would like to file to 
amend their complaint for a third time "if possible subject to Federal Rule of Civil Procedure 
11." The court's order can be found here. 

This claim involved a Florida importer/wholesaler who claimed a dormant Commerce Clause 
violation because it claims it cannot sell to California retailers due to various California laws 
that in-state importers must also follow. 

The court noted that the California law is even handed; "Under California Business & 
Professions Code section 24041, Orion or any other "out-of-state business" may apply for and 
obtain either or both an importer's and/or wholesaler's "license" in California to have alcohol 
come to rest, be stored, and be shipped from a licensed public warehouse. Therefore, the law, 
by its terms, applies equally to in-state and out-of-state importers because the statutes at issue 
require all importers to have a physical premises in California at which to receive delivery of 
imported alcohol." 

The court saw through the plaintiff's attack on California system and trained its concern on the 
theory of the case as presented to her in the second amended complaint; "plaintiffs' barebones 
pleading exposes the absence of a full understanding of the regulatory structure and where 
there is a possibility of obtaining licenses after leasing public warehouse space." There was 
confusion at both pleading and oral argument over what specific parts of the law were 
problematic allowing the court to dismiss the complaint with leave for the plaintiff's to attempt to 
clarify the Complaint a third time. Lastly, the Court concluded that Orion and its owner each 
lacked legal standing to pursue a claim under the Privileges and Immunities Clause of the U.S. 
Constitution. 

https://www.dailymail.co.uk/news/article-7373085/Prime-Minister-Boris-Johnson-demands-Brussels-drops-plan-unviable-Irish-backstop.html
https://www.dailymail.co.uk/news/article-7373085/Prime-Minister-Boris-Johnson-demands-Brussels-drops-plan-unviable-Irish-backstop.html
https://www.dailymail.co.uk/news/article-7373511/Senior-politician-Chuck-Schumer-says-UK-America-trade-deal-BLOCKED.html
https://www.dailymail.co.uk/news/article-7373511/Senior-politician-Chuck-Schumer-says-UK-America-trade-deal-BLOCKED.html
https://www.dailymail.co.uk/news/article-7373237/Trump-talks-Boris-Johnson-leaders-prepare-meet-week-G7.html
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https://www.theguardian.com/politics/2019/aug/19/eu-unconvinced-as-boris-johnson-sets-out-fresh-bid-to-remove-brexit-backstop
https://www.theguardian.com/politics/2019/aug/19/eu-unconvinced-as-boris-johnson-sets-out-fresh-bid-to-remove-brexit-backstop
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The California Beer and Beverage Distributors and the Wine and Spirits Wholesalers of 
California jointly filed a friend-of-the-court-brief in support of California and also appeared and 
argued at the December hearing in Sacramento. 

It is unknown whether there will be an appeal to the 9th Circuit, plaintiffs will refile and amend 
their complaint, or if they will drop this matter. 

https://www.alcohollawreview.com/new-shipping-lawsuit-filed-in-california/ 

Judge Sides with California in Interstate Shipping Suit 

Source: Wine & Spirits Daily 

August 19, 2019 

Florida-based Orion Wine Imports ignited the interstate shipping debate in California last year, 
but the district court says the importer hasn't provided enough evidence that the state's alcohol 
shipping regulations are discriminatory.  

As such, last week a district court judge granted the state's motion to dismiss the case, but 
gave Orion leave to amend.  

BACKGROUND. In California, importers and wholesalers based outside the state must first sell 
their products to an importer or wholesaler based in California, while in-state 
importers/wholesalers can sell directly to retailers.  

Florida-based Orion Wine Imports argues that requirement adds distribution costs to out-of-
state wholesalers that in-state ones don't face, which violates the Commerce Clause and the 
Privileges and Immunities Clause [see WSD 06-20-2018].  

The state filed a motion to dismiss the lawsuit and the primary argument for dismissal is that 
Orion hasn't demonstrated "unconstitutional differential treatment" of wine importers and 
wholesalers in the state compared to those based out of state [see WSD 09-19-2018].  

Since filed, there's been some back and forth between the two parties, with Orion filing two 
amended complaints-with no major changes to the main arguments in the case-to which the 
state promptly filed motions to dismiss. Moreover, the California Beer and Beverage 
Distributors (CBBD) and Wine and Spirits Wholesalers of California groups also took up the 
issue and submitted a joint brief against Orion. 

THE DECISION. On Thursday, US District Judge Kimberly Mueller granted the state's motion 
to dismiss, but is giving Orion the chance to address the issues and amend its complaint.  

Shortly after the Supreme Court handed down its recent decision in the Total Wine v. 
Tennessee case, Orion filed a notice with the district court, claiming the decision bolstered its 
argument and even "rejected the positions asserted" by the state.  

"While the court has reviewed the new Supreme Court decision, that decision does not affect 
the court's decision here.Assuming plaintiffs amend their complaint as provided by this order, 

https://www.alcohollawreview.com/new-shipping-lawsuit-filed-in-california/


the Tennessee Wine & Spirits Retailers Association decision may of course inform future 
motion practice before the court," per court documents. 

Judge Mueller said one of the problems with Orion's argument arose during the hearing earlier 
this year, writing that Orion's "barebones pleading exposes the absence of a full understanding 
of the regulatory" requirements for an out-of-state importer/wholesaler to obtain a license in 
California.  

Moreover, the judge writes that the importer's complaint "contains threadbare allegations" that 
"do not explain the claimed discrimination" under the CABC code "in a way that allows the 
court to accurately assess the viability of plaintiffs' claim that the law has a discriminatory 
effect, if any."  

CBBD has written this down as a win. "This decision is an incredibly important step in the Orion 
litigation, particularly in light of the multiple legal challenges to the three-tier system pending 
across the country," writes CBBD president Victoria Horton in a letter to its members. 

Orion has three weeks to file its amended complaint. 

THE BIGGER PICTURE. Orion is represented by the law firm Epstein Cohen Seif & Porter, 
which is the same law firm that has brought other cases challenging alcohol shipping laws, as 
well as the same law firm involved in the 2005 Granholm case.  

Moreover, the same firm is also representing similar retailer shipping lawsuits that were filed 
just last month almost immediately following the recent Supreme Court decision in New Jersey, 
Kentucky, Texas and Indiana. No real movement on any of those cases yet. 

Ciatti's California Report August 2019 (Link) 

Source: https://www.ciatti.com/ 

August 20, 2019 

"...It's a very tough market for grape suppliers right now. Bulk wine activity also continues very 
sluggishly. With the new vintage imminent, bulk wine inventories remain backed-up - both with 
growers who have custom crushed and at wineries - and price cutting is taking place in a bid to 
move it. However, there is little demand, making price reductions irrelevant, however significant 
they may be. This is leading to storage pressure ..." 

https://www.ciatti.com/wp-content/uploads/2019/08/California-Report-August-2019.pdf 

ZACHYS LINES UP FIVE SINGLE OWNER SALES WORTH US$25M 

Source: https://www.thedrinksbusiness.com/ 

by Rupert Millar 

19th August, 2019  

https://www.ciatti.com/
https://www.ciatti.com/wp-content/uploads/2019/08/California-Report-August-2019.pdf
https://www.thedrinksbusiness.com/


US fine wine auctioneer Zachys will host five single-owner sales this autumn with a combined 
value of over US$25 million. 

The auctioneer had an extremely successful spring season, racking up $68m in sales and 
these five single-owner collections are in addition to other auctions the company will host this 
autumn. 

The first collection will go on sale in Hong Kong on 6 September featuring large format 
Bordeaux and Burgundy. 

The second sale in New York on 19 September includes parcels of Burgundy and Rhône as 
well as a selection of mature Barolo from the 1960s and 70s, including a 1937 Aldo Conterno 
Barolo Riserva and 1937 Monfortino. 

On 2 October in New York is the follow-up sale to one held in June that was 100% sold. The 
sale of the second half of the collection features mature Burgundy including a "killer 
retrospective" of white Burgundy from 1986-2005. 

The fourth sale features top Burgundy from the collection of Ian Mill QC, a British collector with 
a renowned wine cellar will be held on 26 October in New York and the final single owner 
collection will be offered in 7 December includes more rare claret and Burgundy and every 
bottle in addition to being authenticated by Zachys will be examined, chipped and logged in a 
block chain by Chai Vault. 

Zachys president Jeff Zacharia, said: "It is the single-owners that have propelled us to number 
one this year, and it's the single-owners that will carry us over the finish line that way. 

"We have set well over 1,000 world records so far in 2019, and we see no signs of the pace 
slowing as we head into the fall season." 

FIVE NEW MASTER SOMMELIERS NAMED (Excerpt) 

Source: https://www.thedrinksbusiness.com/ 

by Phoebe French 

19th August, 2019  

The Court of Master Sommeliers has named five new recipients of its top accolade, including 
Germany's first female MS, Bulgaria's first ever MS and Japan's first MS, aged just 24. 

The five new Master Sommeliers passed their exams at the historic Stift Klosterneuburg wine 
school and monastery in Austria on Saturday 17 August. The candidates present had already 
passed their practical exam in which the students are tested on their ability to perform tasks 
such as decanting wine, pouring sparkling wine and serving customers in a mock restaurant 
scenario. 

Candidates therefore took the blind tasting exam, comprising six wines (three whites and three 
reds) and lasting for 25 minutes, and/or the oral theory exam. 

https://www.thedrinksbusiness.com/


The successful students included Helga Schroeder MS, Germany's first female Master 
Sommelier; Carlos Simoes MS, Portugal's second Master Sommelier; Pierre Brunelli MS; 
Svetoslav Manolev MS, Bulgaria's first Master Sommelier; and Toru Takamatsu MS, Japan's 
first Master Sommelier. 

Speaking to the drinks business Ronan Sayburn MS, CEO of the Court of Master Sommeliers 
Europe and head of wine at 67 Pall Mall, commented: "The pass rate of these exams is usually 
4%. I don't think we've ever had five people pass in one go before, or at least we haven't for 
some time. 

"A lot of the people that passed on Saturday have been taking the exams for several years. 
Obviously it's very disappointing when you don't pass time after time, but the distinguishing 
feature of the people that pass these exams is their tenacity - they just don't give up. They go 
away and instead of thinking negatively about the experience, they study and taste more. 

"We were very pleased about the results as it was quite historic, we had a lot of firsts. We've 
crowned the first female German Master Sommelier and had our first Bulgarian Master 
Sommelier. 

"What was really quite extraordinary was Toru, who is only 24 years of age, and he passed the 
exam in just two attempts. He's a very smart guy, if he wasn't doing wine exams he'd be 
working for Tesla or something similar, colonising new planets! He's very switched on. 

"It's very interesting for us to get a Japanese Master Sommelier as Japan has traditionally had 
quite a closed wine scene. It's brilliant to have some Japanese interest in the award and we're 
very excited about it. 

"We held the same examinations in Austria last year and had zero passes. It was difficult to do 
my speech at the end of the course when everyone was quite down, but this year it was 
fantastic to have five people who passed." 

A total of 18 candidates took exams last weekend taking the total number of Master 
Sommeliers in the world to 262. Students are given a three-year limit to pass all sections of 
their exams. 

Scroll through to find out more about each of the new recipients. 

Export Of Wines From Republic Of Georgia To U.S. On The Rise 

Source: https://www.forbes.com/ 

Mike DeSimone and Jeff Jenssen 

August 19th 

Following a three-year average growth surge of 54 percent year over year, wine exports from 
Georgia to the United States grew by 88 percent in the first half of 2019. This statistic was 
recently released by the country's National Wine Agency, a division of its Ministry of 
Agriculture. Due in part to this impressive market growth, the U.S. is now Georgia's 10th 
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largest export market for wine. Georgia exported 466,056 bottles of wine to the United States 
in 2018 with a total ex-cellar value of $2,335,867. In 2017, the net profit margin for Georgia's 
wine sector was 20.6 percent, while the net profit margin for the general business sector within 
the country was just 8.4 percent. 

Julie Peterson, Managing Partner of Marq Wine Group, which has been spearheading 
marketing and trade strategy for the region for the last four years, stated that the increase can 
be pegged to three trends in the wine market. "Wine professionals have discovered Georgia's 
indigenous varieties, which reflect a deep sense of place. There is growing interest in low-
intervention wines, and because Georgians have continually produced wines using natural, 
ancient methods for 8,000 years, they stand at the epicenter of this practice. Finally, the 
'amber' or skin contact wine category, which emerged a few years ago, continues to build 
exponentially." 

The first step in gaining consumer recognition for an emerging wine region or style is via 
sommeliers, who can introduce that wine to their customers one table at a time. Jeff Berlin, 
wine director at A Côte in Oakland California, which has several Georgian labels on its list, is a 
strong proponent of wine from Georgia: "Nothing helps sell a wine like a good story, and in 
Georgia, stories grow alongside of every vine. That traditional Georgian qvevri wine, fermented 
and aged on the skins for significantly longer periods of time than the wine that most of us are 
accustomed to drinking, has penetrated American wine consciousness so rapidly, is a 
testament not only to its unique and exotic qualities, but to the powerful and captivating stories 
that accompany every bottle."  

Zwann Grays, wine director at Brooklyn, NY's Olmsted, fell in love with Georgian wine after a 
visit to the country's wine regions. "I found visiting Georgia to be an immense educational 
experience. It's cool because sommeliers tend to taste and study a lot of the same wine 
regions, but Georgia not so much. There remains a freshness and an authenticity to the wines 
that pair so well with Georgian food, which is delicious, but also foods from various other 
cultures. You take it to a dinner party, and it will be [among] the more interesting bottles, 
guaranteed." 

Georgia boasts an astounding 525 grape varieties currently recorded, with 45 actively used in 
commercial production. The main red grape grown here is Saperavi and the primary white 
variety is Rkatsiteli. More than 123,000 acres are planted with grapevines across ten official 
wine regions. Located about 620 miles due east of Rome, the petite country of Georgia, which 
is just slightly larger than West Virginia, has a centuries old home-winemaking tradition. 
Bordered by Azerbaijan, Armenia, Russia, Turkey, and The Black Sea, Georgia was on the 
historic Silk Route. While this location at the crossroads of civilization contributed to the 
country's rich cultural, artistic, culinary, and religious fabric, it also attracted multiple invasions 
throughout the ages. Persistent outside influence knit together a strong Georgian identity while 
also creating a home winemaking tradition.  

Today, Georgia's wine industry has been transformed from a small scale, home-based 
enterprise into a dynamic industry, with winemakers producing some of the world's most 
extraordinary and interesting fine wines using both qvevri (large clay amphora) and more 
traditional European winemaking methods. There are now more than 100,000 registered home 
wineries and 500 registered wine companies in this tiny country that is considered by scholars 



to be one of the birthplaces of wine. Archeological evidence shows that wine has been made 
here since the sixth century BCE.  

Eighty-five percent of Georgia's wine goes to the export market. Prior to the Russian embargo 
on trade with Georgia in 2006, Russia was the main consumer of Georgian wine, responsible 
for 92 percent of its wine exports. The embargo forced the Georgian wine industry to become 
more competitive, causing winemakers to bring their quality up to global standards while sales 
and marketing departments had to look beyond their immediate neighbors. Today Georgia 
exports wine to 53 countries worldwide. Its major markets are the United States, United 
Kingdom, the European Union, and Asia. Even though Georgians drink wine at home, the 
majority of the wine consumed with family and friends is homemade rather than commercially 
produced, so the winemaking industry remains dependent on exports.  

For over 8,000 years Georgians have made wine in qvevris, giant clay vessels lined with 
beeswax and buried underground to keep temperatures constant. Winemakers ferment the 
juice in these vessels, simultaneously allowing the grape skins to macerate with the juice, 
which turn what many international consumers expect to be white wines to an amber color. In 
addition to keeping track of winemaking statistics, the National Wine Agency of Georgia works 
to maintain the country's qvevri winemaking tradition, control the quality of all Georgian wines, 
and promote these wines globally. In 2013 qvevri winemaking, which defines the lifestyle of 
families and communities and forms an inseparable part of their identity, was added to the 
UNESCO list of traditions that form the "Intangible Cultural Heritage of Humanity." 

Shareholders Say $29M Wine Co. Award Is Unenforceable 

Source: https://www.law360.com/ 

By Sophia Morris 

August 19, 2019 

Two shareholders in a Chilean wine company urged a New York federal judge Friday to 
dismiss a petition from a U.S investor in the business seeking to enforce a $28.7 million arbitral 
award, saying the enforcement bid was filed too late. 

Americans Dick Huber and Alex Huber and the Chilean companies formed to hold their shares 
in wine company Viña San Rafael said that investor EGI-VSR LLC cannot enforce the Chilean 
arbitration award, issued following alleged breaches of the shareholders' agreement. 

Under the agreement, a breach by controlling shareholders would trigger a put-right for EGI-
VSR that would require the controlling shareholders to buy all the investor's shares. After a 
series of problems, EGI-VSR exercised that right in October 2009 and invoked an arbitration 
clause in the agreement, according to the petition. 

In 2012, a Chilean arbitrator determined that the controlling shareholders in Viña San Rafael 
had violated several sections of the agreement by failing to repurchase the shares and ordered 
them to buy EGI-VSR's shares. 

https://www.law360.com/


EGI-VSR has already pursued enforcement proceedings against controlling shareholder Juan 
Coderch, with a Florida federal judge confirming the $28.7 million award against him in June 
2018. Coderch is challenging the judgment at the 11th Circuit, and the appeal is ongoing, 
according to the docket. 

The Hubers say that although they were also viewed as controlling shareholders under the 
terms of the agreement, they had supported EGI-VSR when the company launched the 
underlying arbitration proceedings against Coderch and others. The pair said they believed 
there was an understanding that EGI viewed them "as allies and had no intention of enforcing 
the put-right against them." 

According to the Hubers, in 2014 they entered into a separate agreement with EGI-VSR, 
referred to as the standstill agreement. Under the agreement, the parties agreed not to take 
legal action against each other for an indefinite period, and to give notice of any action. 

"As noted, for nearly 10 years, EGI has sought - and the Hubers have provided- assistance in 
EGI's claims and attempts to collect on the Put Right against Juan Coderch," the pair said. 
"They therefore felt utterly betrayed when, on May 7, 2019, EGI terminated the standstill 
agreement and, more than seven years after the award was issued, announced its intention to 
pursue enforcement against respondents." 

The Hubers say that the enforcement action is time-barred, as there is a three-year statute of 
limitations on enforcing arbitration awards under the Panama Convention. The award was 
issued in 2012, and EGI filed its petition in June, and as such, the action must be dismissed, 
the Hubers said. 

Additionally, the Hubers claim that the standstill agreement is unenforceable under New York 
law, which prohibits indefinite tolling agreements. Chilean law allegedly has similar restrictions, 
and as such, EGI cannot now rely on the standstill agreement to bring this action more than 
five years after it was signed. 

Representatives the Hubers did not immediately respond to requests for comment Monday. 
Representatives for EGI declined to comment. 

The Hubers are represented by Thomas E.L. Dewey of Dewey Pegno & Kramarsky LLP. 

EGI-VSR is represented by Elizabeth A. Edmondson and Andrew W. Vail of Jenner & Block 
LLP. 

The case is EGI-VSR LLC v. Huber et al., case number 1:19-cv-06099 in the U.S. District Court 
for the Southern District of New York. 

LeVecke Wine, Beer and Spirits Finalizes Partnership with 
Tempus Fugit Spirits 

Source: thebaddishgroup.com 

August 19th 



LeVecke Corporation, a leading beer, wine and spirits supplier and brand representative, has 
finalized a partnership deal with Tempus Fugit Spirits as LeVecke has assumed the import and 
distribution responsibilities throughout the U.S. market. Tempus Fugit Spirits' line of aperitifs, 
digestifs, liqueurs, and other cocktail modifiers, joins LeVecke's portfolio of successful spirit 
brands. 

Liquor Licenses Could Save New York Restaurants From High 
Delivery Fees Charged by Grubhub and Other Services 

Grubhub believes the suggested policy has "some internal inconsistencies and vague 
language," according to a report. 

Source: https://www.foodandwine.com/ 

By Mike Pomranz  

August 19, 2019 

Grubhub and other New York delivery services may be developing an alcohol problem. The 
state reportedly plans to attempt to cap the percentage that delivery companies can take from 
restaurants by allowing the New York State Liquor Authority to invoke an established 
precedent on "profiting" from a liquor license - a move that could reportedly cut fees from as 
high as 30 percent to no more than 10 percent at alcohol-serving eateries. 

Speaking with the New York Post last month, William Crowley, a spokesman for the agency, 
explained that, under current rules, it's illegal to profit from a liquor license unless you're named 
on the license. One exception to that rule is for property owners. "Historically, we've allowed 
landlords to include a 10 percent of revenue [clause] in their leases," Crowley said. As such, it 
would appear that the Liquor Authority may try to use this existing rule as a way to cap the 
extent to which other groups can take a cut in revenue from businesses under their jurisdiction. 

In theory, delivery services could apply to be named on the liquor licenses of the restaurants 
they work with, but doing so would be logistically and financially burdensome. So allowing the 
10 percent courtesy to stand for delivery services would seem to be a sort of peace-offering, 
creating a de facto limit on fees without locking them out entirely until they get any paperwork 
in order. 

The new plan is scheduled to officially come under review tomorrow, and Grubhub - which 
controls 69 percent of the New York City delivery market according to The Post - is already 
skeptical. "We're reviewing the draft proposal and look forward to continuing our dialogue with 
the SLA," Grubhub, which plans to have a representative at tomorrow's meeting, told Nation's 
Restaurant News. "The draft includes some internal inconsistencies and vague language that 
warrant clarification, not only for us, but the seven different categories of third parties 
referenced within the draft." 

At the same time, Grubhub is somewhat to blame for this additional regulation. As billion-dollar 
businesses, delivery services were likely to see further government scrutiny at some point, but 
New York's recent involvement is a direct result of accusation by restaurants that Grubhub was 
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charging excessive and possibly illegal fees. Grubhub has since updated its policies to address 
these criticisms. 

Wisconsin: Life expectancy drops in Wisconsin due to alcohol, 
drugs 

Source: https://madison.com/ 

SCOTT BAUER  

August 20, 2019 

Life expectancy in Wisconsin has dropped for two years in a row fueled by increased deaths 
from alcohol abuse and opioids, a report released Monday from the nonpartisan Wisconsin 
Policy Forum found. 

The group also found that increased mortality among black people was pushing Wisconsin's 
rate down. The state's overall rate mirrors a slight downward trend nationally. 

Those increased deaths "overshadow other trends, enabled by medical progress in treatment 
of heart disease, stroke and other areas, that otherwise would be lengthening life expectancy," 
the report said. 

The national decrease in life expectancy is the first since between 1915 and 1918, a period 
that included World War I and a global influenza epidemic. The current epidemic is drug and 
alcohol abuse, the report said. 

Drug and alcohol deaths in Wisconsin have more than tripled since 1999, increasing from 593 
that year to 1,985 in 2017. The state's drug death rate has more than quadrupled since 1999. 
Opioid deaths increased from 65 in 1999 to 901 in 2017. 

Wisconsin's alcohol-related death rate rose more quickly than the national average from 1999 
to 2017. In Wisconsin, the rate was 13.5 deaths per 100,000 in 2017 compared with 11.0 per 
100,000 nationally. Wisconsin's alcohol-related death rate was more than double in 2017 what 
it was in 1999 - increasing from 356 deaths to 780. Wisconsin's alcohol death rate increased by 
101.5% in that span, which is above the national rate increase of 57%. 

Also, the death rate for black people in Wisconsin increased by 24% between 1999 and 2017. 
Nationwide it dropped nearly 6% over that time. Wisconsin's opioid death rate for black people 
in 2017 was nearly double the national average. 

The problem was particularly acute in Milwaukee County, where the opioid death rate for all 
races was more than twice the statewide rate between 2013 and 2017. 

The life expectancy for a baby born in Wisconsin from 2015 to 2017, the most recent data 
available, was 80.0 years. That is down from 80.1 between 2014 and 2016 and 80.2 between 
2013 and 2015. 

https://madison.com/


"Though slight, these consecutive decreases buck a longstanding trend and may reflect the 
deeper impact of several troubling issues facing the state," the Wisconsin Policy Forum said. 

The good news for Wisconsin is that overall life expectancy appears to outpace the national 
average of 78.6 years, although direct comparisons aren't possible due to differences in 
methodology. 

 


