
Diageo raises stake to 55.2 per cent in United Spirits 

Source: https://www.thehindubusinessline.com/ 

August 22, 2019 

Diageo has said it has acquired a further 3,310,515 shares (0.46 per cent shareholding) in 
United Spirits Ltd at a per share price of ?591.95. The shares were purchased on the Bombay 
Stock Exchange and takes Diageo's controlling shareholding position to 55.2 per cent of USL. 
The recovery official of the Debt Recovery Tribunal was the seller of the share. 

"USL is a highly strategic asset for Diageo and positions the company well to capitalise on 
opportunities within India, one of the most exciting growth markets in the world for total 
beverage alcohol," the statement from the company said. 

During Diageo's fiscal 2019, USL's organic net sales increased 8 per cent, with growth from the 
'Prestige and Above' segment up 12 per cent, led by double digit growth in Scotch. 

IWSR: Global Spirits 2019 Trends to Watch, Part 2 

Tariffs impact American whiskey; developing markets offer growth opportunities; Brexit looms 

Source: IWSR 

August 23, 2019 

IWSR Drinks Market Analysis continues to look at the results reported by the bigger global 
spirits players to garner some clues as to how the worldwide spirits market is faring in 2019. 
(Part 2 of a 2-part series.) 

Tariffs impact American whiskey, but the category defies defeat 

With tariffs in place on American whiskey in the EU, China and Mexico since last year, it might 
be expected that sales would be under pressure, but the signs are that the category is still 
growing. Brown Foreman, whose fiscal year ended at the end of April, are showing that the 
most exported Bourbon brand, Jack Daniels, still recorded "single digit growth" for the year. 
However, they did concede that they had absorbed most of the Tariff costs. From January to 
June 2019, Beam Suntory have seen their Jim Beam Bourbon brand grow in "mid-single 
digits", but they admit that the tariffs have impacted on their Bourbon sales in the EU and 
China. The US market for Bourbon will be contributing to these positive Bourbon results, and it 
is not just the flagship Bourbon brands that are pushing up sales. In the first half of 2019, 
Campari's Wild Turkey portfolio saw a rise of 11% mainly due to its core US market. 

Vodka flourishes outside the US 

The US vodka market, however, remains a difficult trading environment for many brands. 
Campari's SKYY Vodka sales are subsequently down while Pernod's "Planet Earth's Favorite 
Vodka" campaign has failed to resurrect the fortunes of their Absolut brand in the US. Out of 
the US, Pernod's third quarter release indicates that Absolut is flourishing, with the brand 

https://www.thehindubusinessline.com/


singled out for its performance in Canada, Mexico, China, Africa, the Middle East, France, the 
UK and Russia. Diageo may have rekindled demand for the Ketel One and Smirnoff brands in 
the US, but Cîroc vodka remains work in progress. 

Encouraging signs for the overall US spirits market and for developing countries 

The overall spirits market in the influential US is still in relatively good health. Diageo's results 
show that their drinks sales grew organically by 5% in the last half of 2018 and in the first half 
of 2019. For Pernod, "continuing double digit development relays growth" in the US with their 
Martell, Avion, Altos and The Glenlivet Founder's Reserve products up to the end of March 
2019. Leading Irish whiskey brand Jameson was still very much in vogue in the first quarter of 
the year. Rémy Cointreau are witnessing promising growth in the US, and Campari's results for 
the first half of 2019 were reportedly driven by the US (as well as France). Aperol, is said to be 
making good headway and is growing with the cocktail culture in the States. The interest in 
cocktails in the US is likely contributing to the progress of the spirits sector in the US. 

Encouragingly, many of the global spirits players refer to favourable numbers in the developing 
markets that have the potential to generate sizeable growth rates. Spirits sales in countries like 
China, India, Russia, Mexico and Brazil have all been named as being in good shape, as well 
as regions like Africa, the Middle East and parts of Asia. This bodes well for 2019. The early 
indicators from the recently published results provide comfort for stakeholders in the spirits 
industry for 2019. But, with the threat of further tariffs being introduced and a disorderly Brexit 
becoming more likely, there remain plenty of threats on the horizon that could disrupt the 
progress of the sector. 

About the IWSR  

The IWSR is the leading source of data and intelligence on the alcoholic beverage market. The 
IWSR's database, essential to the industry, quantifies the global market of wine, spirits, beer, 
cider, and mixed drinks by volume and value in 157 countries, and provides insight into short- 
and long-term trends, including five-year volume and value forecasts. The IWSR tracks overall 
consumption and trends at brand, price segment and category level. Our data is used by the 
major international wine, spirits and beer companies, as well as financial and alcoholic 
beverage market suppliers. The IWSR's unique methodology allows us to get closer to what is 
actually consumed and better understand how markets work. Our analysts travel the world in 
order to meet over 1,600 local professionals to capture market trends and the 'why' behind the 
numbers. 

Asahi's voracious thirst sees it take crown as king of M&A in Asia  

Source: FT 

Kana Inagaki in Tokyo  

August 21, 2019 

When Akiyoshi Koji, the chief executive of Japan's largest brewer Asahi, met Carlos Brito, his 
deal-addicted counterpart at Anheuser-Busch InBev, this year to express his interest 
personally in the Belgian brewer's Australian operations, it proved pivotal. 



Having initially been unresponsive, Mr Brito turned to the 67-year-old Japanese boss within 
months, after his ambitions to list AB InBev's Asian business fell flat. It was a humbling moment 
as Mr Koji took his rival's crown as the king of M&A, at least in Asia, with an $11bn deal to buy 
Carlton & United Breweries. 

"The negotiations were tough," said Mr Koji. "It was the largest ever deal for us, but the board 
was able to make a speedy decision." 

Since becoming president at the Japanese group in 2016, Mr Koji has overseen a cultural shift 
at Asahi as it transformed from a conservative, domestically focused brewer into an aggressive 
dealmaker with an astounding spending record of $21bn in the past three years alone. 

"Mr Koji, supported by chairman Naoki Izumiya, was able to push through deals that normally 
won't pass traditional Japanese boards," a person who works closely with Asahi's management 
said. 

As with other Japanese businesses, Asahi's overseas splurge, which initially faced internal 
opposition, was driven by the need to reduce its reliance on a deflationary and rapidly ageing 
home market, where domestic beer volumes have been falling for more than two decades. 

Despite mounting debt, investors had backed Asahi's voracious thirst for assets, with its share 
price rising 38 per cent since it struck a $2.9bn deal to buy brands including Peroni and 
Grolsch from AB InBev in April 2016. Since then, its net profit has doubled while it now expects 
to generate nearly 40 per cent of its sales from overseas after its latest deal in Australia. 

Investors have gradually warmed to the proposed purchase for CUB. Having shed $2bn in 
market value on the day the deal was announced, Asahi's shares are now down just 2.5 per 
cent - less than the 8 per cent dilution that would be expected as it plans to issue up to $1.9bn 
in new equity to finance the purchase. 

At a news conference in Tokyo this month, Mr Koji said the company would focus on 
strengthening its three core markets in Japan, Europe and Australia: "That will be our priority 
and we'll subsequently consider whether we will do further merger and acquisition deals." 

Mr Koji also stressed that Asahi will first aim to reduce its net debt, which is expected to 
increase to above four times earnings before interest, tax, depreciation and amortisation after 
the latest deal to current levels in three years. 

Macquarie analyst Leon Rapp, who raised the stock to "outperform" after the deal, said the 
debt load was manageable with Asahi's ability to generate strong free cash flow. 

"If executed properly and used as an opportunity to build upon the synergies with their 
European operations, this acquisition could help to transform Asahi to a genuine global player," 
Mr Rapp added. 

However, critics say the deal price, which represented a valuation of 14.9 times earnings 
before interest, tax, depreciation and amortisation, was too high considering the maturity of the 
Australian market. 



Also, Asahi was negotiating with AB InBev - itself wrestling with a huge debt pile - after it 
cancelled a planned listing of the Australian unit because of weak demand, which JPMorgan 
analyst Ritsuko Tsunoda said should have given the Japanese group more bargaining power. 

Executives at Asahi counter that the price for CUB, which has both an operating margin and a 
market share of more than 40 per cent, was justified and in line with multiples that rivals have 
paid for other beer brands. 

For Asahi, the price may be beside the point. With consolidation in the global beer industry 
almost complete, the rush of asset sales by AB InBev was a once-in-a-decade opportunity for 
the Japanese brewer. The deal for its rival's Australia business marked the third time it had 
bought assets arising from the Budweiser owner's £79bn takeover of SABMiller. 

"I think Asahi felt that it was now or never so they may have pushed themselves a bit to do this 
deal [in Australia] even by issuing new shares," Daiwa analyst Makoto Morita said. 

People close to Asahi say a major turning point for the company was the combination of the 
world's two largest brewers, AB InBev and SABMiller, in 2016, creating a behemoth 
responsible for one in every three beers sold globally. 

"Global competition intensified, underscored by the merger between AB InBev and SAB. Asahi 
was faced with the question of whether they were going to survive or drop out of competition," 
said one person close to the company. 

The path that the world's seventh-largest brewer by volume took was not to compete with AB 
InBev by scale, but to spend aggressively to buy premium brands such as Pilsner Urquell and 
Peroni, and to secure distribution networks to sell its own Super Dry brand globally, according 
to company executives. 

Before the SABMiller megamerger, Asahi's domestic rivals had appeared more aggressive in 
pursuing growth outside of Japan. 

Suntory, known for its Yamazaki whisky, bought US spirits maker Beam for $16bn in 2014, 
creating the world's third-largest spirits maker. Before that, Kirin had made a disastrous foray 
into Brazil with a $3.9bn acquisition of family-owned Schincariol in 2011. 

Asahi went on a buying spree of its own with a $1.3bn acquisition of New Zealand's 
Independent Liquor in 2011 and other smaller deals in Australia, China and Malaysia. In the 
decade before 2016, it spent $3.9bn on 24 outbound deals, according to Dealogic, but none 
had any serious impact on its balance sheet. Their geographical reach was limited, with its 
overseas business making up less than 15 per cent of revenues. 

Just as the AB InBev-SABMiller merger unleashed a rare string of quality assets in Europe and 
elsewhere for the deal to clear regulatory hurdles, Asahi underwent a management change. 

Mr Koji was appointed president in 2016 and took over as chief executive last year, when 
Yasushi Shingai, the former executive behind Japan Tobacco's M&A strategy, also joined the 
board. The outcome was faster and bolder decision-making, according to analysts and 
bankers. 



Asahi saw the acquisition of European brands from AB InBev as a way for the company to 
obtain not only global brands but global talent with M&A knowhow. 

"Where Asahi succeeded with its acquisitions in Europe was in retaining local management," 
said Ms Tsunoda. "It maintains the kind of relationship where it does not interfere too heavily 
but it's also just not a hands-off investor." 

Yet for many, Asahi's acquisitive strategy has a hint of irony, coming as it does as AB InBev 
unwinds its own. As aggressive as the Japanese group's deals have been, they have largely 
been dependent on AB InBev's own struggles to digest its takeover of SABMiller. 

Analysts say Asahi is likely to focus on smaller, bolt-on acquisitions similar to its £250m deal to 
buy the beer business of the UK's Fuller Smith & Turner in January. 

"For now, investors are hopeful that Asahi can manage these assets considering its past 
experience in doing overseas acquisitions," said Fumio Matsumoto, a senior fund manager at 
Dalton Capital Japan who has previously invested in Asahi shares. "But whether the execution 
will actually go well is a big unknown and generally speaking, there are few examples of 
megadeals being successful in the past." 

Mr Koji admits that he is not fully satisfied with Asahi's global competitiveness. "We don't want 
to compete for volume," he said. But he added that in areas of brand strength, profitability and 
management skills "it will still take time to catch up with bigger global rivals". 

The spirits driving growth for Coca-Cola Amatil 

Source: https://www.drinkstrade.com.au/ 

By Alana House 

August 22, 2019 

Coca-Cola Amatil's HY2019 have seen a 5.2% rise in revenue, with spirits driving growth for its 
Alcohol & Coffee division. 

Amatil saw increased statutory earnings before interest and tax (EBIT) of $273.5 million, (up 
4.7%), and increased statutory net profit after tax (NPAT) of $168.0 million (up 6.3%). 

Alcohol & Coffee now represents 9% of Group earnings, with EBIT at $24.8 million, up 10.2%. 

Earnings from the division grew by more than 10% compared to the first half of 2018. 

Alcohol & Coffee grew share in bourbon, rum and vodka. Spirits driving growth included 
Canadian Club, Jim Beam White, Roku Gin and Makers Mark. 

"Gangbusters would be the only way I could describe it," Group Managing Director Alison 
Watkins said about the performance of Canadian Club. 

Canadian Club & Dry also won the Gaining In Popularity RTD trophy for Dark Spirits at the 
Australian Drinks Awards on August 22. 

https://www.drinkstrade.com.au/


The Gaining in Popularity category reflects consumers' perceptions of brands they regard as 
currently trending. 

Based on industry scan data, the top 200 brands were automatically entered in the brand 
category and judged via a Thrive Research survey of 4000 consumers. 

Overall, Watkins said the results were a solid performance for the Coca-Cola Amatil Group. 

She noted that the New Zealand, Papua New Guinea and Alcohol & Coffee businesses all 
performed well, in line with expectations. 

"The end of 2019 will mark the completion of our two-year transition period," Watkins said. 

"We've set ourselves the target of a return to mid-single digit EPS growth from 2020. While 
there's more to be done, these results show good progress towards that goal." 

Watkins said the Australian Beverages business had again delivered volume growth in diet and 
no-sugar colas, alongside double-digit growth in energy and dairy. While overall volumes 
declined by 1.2%, Watkins said this was largely driven by the Container Refund Scheme in 
Queensland, where net volumes fell by 3.8%. Excluding Queensland, Australian Beverages 
volumes declined by 0.3% for the half. 

EBIT was impacted by additional investment in "Feet On The Street" - which has almost 
doubled face-to-face visits with immediate consumption customers - and cycling a HY18 EBIT 
benefit of a one-off credit from the NSW container deposit scheme. 

"The continued volume growth in diet and no-sugar Coca-Cola is a testament to consumer 
enthusiasm for healthier options, and a sign of the strength of our portfolio," Watkins said. 

"We've heard the message on consumer wellbeing, and we're delivering with reductions in 
sugar content across the portfolio of sales." 

Performance & outlook for Alcohol & Coffee 

Amatil reported that Alcohol & Coffee achieved "modest revenue growth and double-digit EBIT 
growth". 

"This performance reflects a strong momentum supported by our robust commercial strategy, 
best-in-class portfolio of brands, cost discipline and synergies with the NARTD business," 
Watkins said. 

New Zealand returned a strong result, benefitting from the strength of the Beam Suntory 
Premix & Spirits portfolio. 

The business said it continued to work closely with all brand partners including Molson Coors 
International to drive the portfolio, including Miller, Coors and Blue Moon brands. 

Other developments included strong growth in the Feral craft portfolio and a new distribution 
agreement with New Zealand-based brewer Fortune Favours. 



"New Zealand & Fiji, Papua New Guinea and Alcohol & Coffee are expected to deliver growth 
in line with our Shareholder Value Proposition," Watkins said. 

Spirits driving growth in volume was supported by initiatives to build the brands which included 
a new sponsorship agreement with Australian Motorsport. 

"Our partnership with Beam Suntory across Australia and New Zealand continues to deliver 
new growth opportunities," the company noted. 

Does Constellation Brands Have A Hard Seltzer Problem? 

Source: https://finance.yahoo.com/ 

Jayson Derrick 

August 22, 2019 

The hard seltzer alcohol market has exploded over the last year and could expand to a $2.5 
billion market by 2021 and Constellation Brands, Inc. (NYSE: STZ) could see part of its beer 
portfolio negatively impacted from the growing category, according to UBS. 

The Analyst 

UBS analyst Sean King maintains a Neutral rating on Constellation Brands with a $212 price 
target. 

The Thesis 

Hard seltzer beverages are showing three clear signs of growing momentum, King wrote in a 
note: 

Nielsen trends accelerated from June to July 

Boston Beer Company Inc (NYSE: SAM) said it's expanding capacity and other rivals are likely 
to follow suit. 

Recent new Seltzers entered the market at lower price points, including Natural Light, Pabst 
and Four Loko. 

King said one of the primary share losers is likely to be sessionable Mexican Imports, including 
Constellation's Corona brand. The impact to Constellation Brands may be overblown as 
Modelo has been the company's best performing beer brand. 

If Corona sales remain flat, King said Modelo will need to sustain its current high-teens growth 
profile over the coming three years to maintain a high-single-digit total beer growth profile. As 
such, the risk to Constellation is "modest" based on recent innovation success at Modelo and 
the ongoing strength of the brand despite growth in the new Hard Seltzer category. 

Price Action 

https://finance.yahoo.com/


Shares of Constellation Brands traded around $202.52 at time of publication. 

RESTAURANT SALES IMPROVE, BUT SIGNS OF WEAKNESS 
ABOUND 

Investment in the industry is up, along with same-store sales, but bankruptcies and store 
closures are more common. RB's The Bottom Line tries to make sense of it. 

Source: https://www.restaurantbusinessonline.com/ 

By Jonathan Maze  

Aug. 22, 2019 

It can be difficult to sort out where the restaurant industry stands so far in 2019. On one hand, 
restaurant industry sales appear to be picking up, and investment in the business has grown. 
On the other, hiring has slowed, and bankruptcies continue to cause problems. 

Broad sales indexes suggest the industry is fine. According to the National Restaurant 
Association, 57% of operators say their same-store sales increased in June, though only 39% 
said traffic increased. 

Restaurant sales are up 4.1% so far this year, according to federal retail sales data. Average 
monthly sales have improved considerably this year. 

Strong reports from large restaurant chains have backed up that data. McDonald's, Starbucks, 
Chipotle Mexican Grill and Taco Bell, among others, reported strong same-store sales in the 
second quarter. 

And private-equity investors have apparently jumped back into the business, paying high prices 
for companies such Cooper's Hawk Winery & Restaurants and making big bets on chains such 
as Jack's and Whataburger. 

Public investors have all jumped on board: McDonald's, Chipotle, Starbucks, Yum Brands and 
other stocks are all at or near record highs. 

At the same time, however, some signs suggest that the industry may be on some weak 
footing-or at least that a stronger sales year has not been spread evenly. 

Same-store sales at some casual-dining chains, such as Applebee's and Chili's Grill & Bar, as 
well as upscale brands such as Ruth's Chris Steak House, slowed or declined. And the casual-
dining-heavy Black Box Intelligence index has weakened in recent months, while traffic has 
been downright awful. 

Bankruptcy filings have been fairly common this year. Kona Grill, Perkins & Marie Callender's 
and Restaurants Unlimited have all sought debt protection in recent months, among others. 
Other companies, including Checkers & Rally's, also have debt challenges. The burger chain 
Steak 'n Shake has closed more than 100 locations amid its own profitability challenges. 
Boston Market has closed locations as it tries to avoid a bankruptcy filing of its own. 

https://www.restaurantbusinessonline.com/


Large-scale franchisees are not immune. A large franchisee of Perkins filed for debt protection, 
and large Pizza Hut and Wendy's operator NPC International-one of the largest restaurant 
operators of any sort in the U.S.-is itself in danger of a technical breach of its credit agreement. 

The restaurant industry's troubles have apparently caught the attention of bankers that have 
been flooding the business with debt in recent years. 

Much of the sales more recently have come through price increases and not consumers eating 
out more often. Menu prices in July rose 3.2%. Given the 4.1% increase in restaurant sales so 
far this year, only 0.9% is left for traffic increases, menu mix and new units. 

Consumers are clearly willing to pay these prices, but it remains to be seen how long they will 
do so, especially if the economy weakens. 

Restaurant job growth is also slowing. The industry has added an average of 11,000 jobs a 
month since March-still growing, but less than half the rate of the previous eight months. That's 
good news for an industry that has found it increasingly difficult to find workers and has had to 
increase pay rates and benefits to fill needed jobs. That could provide some operational relief. 

But it also suggests that the industry's growth has slowed. 

What's more, there are growing concerns about a potential recession, brought on by a 
combination of trade wars and inevitability. 

All that said, the restaurant industry is saturated with competitors-probably oversaturated, 
really. Consumers are not increasing their dining occasions at the rate that restaurants have 
added units, so growth at one company means a decline at another. 

In addition, technology and consumer trends mean the industry's relationship with its diners is 
changing, and that evolution tends to pick winners and losers. 

Add it all up, and it's a complicated time in the restaurant business, particularly for operators. 

Cannabis Beverages a $1 Billion Opportunity by 2022 

Source: Wine & Spirits Daily 

August 23, 2019 

In 2018, cannabis sales in three US states topped $1 billion, according to BDS Analytics. 
California raked in $2.5 billion, Colorado at $1.5 billion and Washington brought in about $1 
billion.  

BDS projects global legal cannabis spending to hit $41 billion by 2024, with the US being the 
largest market.  

"While those numbers are big and the growth rates are big, alcohol is a giant compared to what 
this legal marketplace is," said BDS Analytics vp consumers insights Jessica Lukas at the 
recent Wine & Weed Symposium. "So I don't want to say there's not a risk [to bev alc], but 



again it's really important to remember the sheer size of the alcohol market in the US versus 
even where we're predicting cannabis to be."  

Indeed, alcohol sales are roughly $140 billion higher than legal cannabis projections, per IWSR 
data.  

NO IMPACT ON ALCOHOL SALES, YET. As for the impact legal cannabis sales have had on 
alcohol sales, Jessica said there's "no distinguishable impact" so far.  

BDS compared alcohol sales in Washington, Colorado and Oregon to recreational cannabis 
sales. Since recreational cannabis sales came online, alcohol sales have been stable. Jessica 
said cannabis "has grown alongside alcohol," based on similar movement in both cannabis and 
alcohol sales. 

However, cannabis consumers are less and less likely to consume alcohol, while the number of 
alcohol consumers consuming cannabis is increasing.  

CANNABIS BEVERAGES: A $1 BILLION OPPORTUNITY. The cannabis beverage market is 
still small, accounting for about 6% of edibles sold in dispensaries. But it's "growing and 
evolving pretty rapidly," said Jessica.  

Sales of cannabis beverages were up 15% in dispensaries in the first half of 2019. Note, 
California is not included in that growth because it would misrepresent the marketplace, 
according to Jessica.  

Water soluble powders are also gaining popularity, with sales up 62%. That's largely driven by 
Colorado "and a single brand called Ripple," said Jessica, adding, "people are mixing it with 
beer, wine, spirits, sparkling water" etc.  

Meanwhile, hemp/CBD beverages are "just getting started." BDS recently partnered with IRI, 
and in all IRI-measured channels, hemp+CBD beverage sales were up 134%.  

BDS estimates that the total cannabinoid beverage market (non-THC cannabinoid beverages + 
regulated dispensary channel beverages) will be a $1 billion opportunity by 2022.  

LOWER DOSE A TREND IN CANNABIS, TOO. Just as consumers are expressing more 
interest in low/no alc products in bev alc, they're also looking for lower THC doses. In fact, 50% 
of edibles consumers say they are looking for low-dose products. Sales of low THC products 
were up almost 70% in dispensaries in the first half of 2019 compared to 2018. 

The Best Bourbons To Drink Right Now, According To The 
Masses (Excerpt) 

Source: https://uproxx.com/ 

ZACH JOHNSTON  

08.22.19 

https://uproxx.com/


There are so many bourbons on the shelves these days. Not too many, don't get us wrong, we 
love all whiskey. There's just enough to get a little lost in the grand forest of great sour mash. 
Sometimes, guidance is needed to find your way. That's why we've gone to the masses to find 
out what they think the best bourbon is. 

We popped over to Ranker to find out which bourbons people are in love with right now. After 
over 10,000 votes, a clear top ten bourbons emerged. It's mainstream, of course, but we have 
to say: it's a solid selection of the brown, corn-fueled elixir. 

Hopefully, this list will help you the next time you find yourself wandering through the whiskey 
aisle at your nearest liquor store. The bourbons featured are all winners and each has a little 
nuance that makes it special. 

https://uproxx.com/life/best-bourbons-ranked-2019/ 

THREE BUFFALO TRACE DISTILLERY SPIRITS INCLUDING TWO 
BOURBONS, ONE VODKA NAMED "BEST OF CATEGORY" AT 
2019 LOS ANGELES INTERNATIONAL SPIRITS COMPETITION  

Fourteen entries from Buffalo Trace Distillery earn Gold Medals 

Source: Buffalo Trace Distillery 

August 23, 2019 

Three Buffalo Trace Distillery spirits were named "Best of Category" at the 2019 Los Angeles 
International Spirits Competition. Eagle Rare 10 Year Old Bourbon won in the category of 
Small Batch Bourbon 10 years or less, Col. E. H. Taylor, Jr. Small Batch Bourbon was named 
Best Straight Bourbon 6 years or older, and Wheatley Vodka won the category title for Best 
Small Batch Vodka. All also were awarded Gold Medals, as were the following spirits: 

. Buffalo Trace Kentucky Straight Bourbon  

. Weller Special Reserve Kentucky Straight Bourbon 

. Weller CYPB Kentucky Straight Bourbon  

. Old Weller Antique Kentucky Straight Bourbon 

. William Larue Weller Kentucky Straight Bourbon 

. George T. Stagg Kentucky Straight Bourbon 

. Stagg Jr. Kentucky Straight Bourbon 

. Thomas H. Handy Sazerac Straight Rye  

. Elmer T. Lee Kentucky Straight Bourbon 

https://uproxx.com/life/best-bourbons-ranked-2019/


. Blanton's Single Barrel Kentucky Straight Bourbon (no age)  

. Benchmark Kentucky Straight Bourbon 

Silver Medals were awarded to: 

. W.L. Weller 12 Year Kentucky Straight Bourbon 

. Colonel E.H. Taylor Single Barrel Kentucky Straight Bourbon 

. Colonel E. H. Taylor, Jr. Straight Rye Whiskey 

This competition, in its thirteenth year, is judged by a panel of the spirit industry's most 
renowned judges including award-winning authors, buyers, journalists, educators and bar 
owners, who rate each spirit on a 100-point scale. 

Complete results for the 2019 Los Angeles International Spirits Competition can be found at 
https://fairplex.com/competitions/spirits-competition/awards-celebration 

Boston Beer Company is Taking Truly Hard Seltzer on Tap to Bars 
and Restaurants 

Source: https://www.brewbound.com/ 

Justin Kendall  

Aug. 22, 2019  

Truly Hard Seltzer-maker Boston Beer Company announced today the nationwide launch of 
"Truly on Tap," a new product that the company is calling "one of the first hard seltzers 
available on draft" across the country. 

Boston Beer founder Jim Koch first teased the product, then called "Pure," - a name that 
competing brand White Claw also announced for a similar product - in January during Beer 
Business Daily's annual Beer Summit. At the time, Boston Beer positioned the product as an 
alternative for vodka soda drinkers in bars and restaurants. 

Boston Beer CEO Dave Burwick told Brewbound, via email, that Truly on Tap is the Pure 
offering renamed. He noted that Truly on Tap shares many of the attributes of a vodka soda: 
"effervescent, clear, finished with a squeeze of fresh fruit" but with a lower ABV. 

"Truly on Tap is closer to original seltzer and meant to be finished off with a squeeze of fresh 
fruit like lemon or lime," he said of the product, which checks in at 5% ABV and 100 calories, 
with 1 gram each of sugar and carbs. 

According to the sales sheet, Boston Beer appears to be positioning Truly on Tap as an 
alternative to light beer and spirits, attempting to capture happy hour and game-day occasions 
during the upcoming football season. 

https://fairplex.com/competitions/spirits-competition/awards-celebration
https://www.brewbound.com/


Citing off-premise sales data from market research firm IRI, the sales sheet notes that hard 
seltzer sales year-to-date have surpassed those of IPAs - the most popular craft beer style - 
through July 7. 

Additionally, the company calls out a Radius study, which found that two-thirds of drinkers said 
they would substitute drinking a beer at a bar with hard seltzer if it were available. If that wasn't 
a sobering stat for alcohol producers, Boston Beer cited a Harris Poll that the company 
commissioned last October that found 70% of 21- to 31-year-old consumers said they'd choose 
hard seltzer over other alcoholic beverages at bars and restaurants. 

"Now it will be easier than ever with Truly on Tap," the company said on the sales sheet. 

Boston Beer will support the national launch across its digital channels along with on-premise 
point-of-sale items, including tap handles and glassware, Burwick said. 

Early response from Boston Beer's wholesale network has been "incredibly positive," he 
added. 

"We know drinkers are asking for hard seltzer on-premise and their current option is limited to 
cans," Burwick said. "As the category continues to grow and evolve, and drinker preference 
shifts, we believe most bars and restaurants will have a draft line dedicated to hard seltzer. We 
aren't concerned about an existing Boston Beer product as Truly carved out its own whitespace 
within the alcohol category and provides a different value proposition for on-premise drinkers. 
We anticipate similar consumption habits to light beer than anything else." 

Truly on Tap's rollout into bars and restaurants started slowly in test markets, but the push for 
national placements officially started today, Burwick said. The brand has already attracted 
interest from national chains and independent bars and restaurants. 

According to Burwick, consumer demand for hard seltzer in on-premise accounts has also 
picked up this year as awareness of the product has grown. 

"We've seen the hard seltzer grow at an unprecedented rate this summer, and we think 
accounts will be more likely to explore the possibility for a hard seltzer draft line than they 
would have at this time last year," he said. 

Asked if other Truly products would be available on draft in the future, Burwick said Truly on 
Tap is the company's "focus for now, but if there's anything hard seltzer has shown us, it's to 
expect the unexpected." 

Truly, along with White Claw, already make up 85 percent the off-premise sales of hard seltzer 
offerings, according to market research firm Nielsen. The firm also projects the hard seltzer 
industry to generate $1 billion by the end of 2019. 

In other hard seltzer news, at least one big player has already pulled the plug on its hard 
seltzer. 

Constellation Brands is stopping production of its Svedka Spiked Seltzer after not meeting 
"expectations for growth and profitability" in test markets, according to Maggie Bowman, the 



senior director of communications for Constellation Brands' beer division. Subscription 
newsletter Beer Business Daily noted the end of the product earlier this week. 

Bowman told Brewbound that the company will "continue to pursue meaningful ways to 
participate in the seltzer category and other high-end segments that consumers are migrating 
towards." 

"We are committed to doing this in a disciplined way that maximizes value for all three tiers," 
she added. "This decision allows us to direct more focus and resources to future growth 
opportunities." 

Nevertheless, that's not stopping other large beer companies, such as Four Loko-maker 
Phusion Projects and Pabst, from entering the seltzer space. Craft Brew Alliance is also 
launching a Hawaii-only Kona seltzer, as well as an Omission Hard Seltzer that will go national. 
The company's pH Experiment innovation division already launched a 2% ABV hard seltzer 
called Pacer. 

Craft breweries continue to join the mix, including Maui Brewing Company, which plans to 
launch a seltzer line in Hawaii later this year. Another Hawaiian company, Ola Brew, is 
releasing a line of line of hard seltzers made with Hawaiian grown products starting in 
September. 

Spirits companies are also entering the fray, with Milwaukee-based Central Standard Distillery 
launching Hard2O, a low-calorie still water made with flavored vodka. 

Southern California's Pure Azul Beverage also announced today the launch of Azulana, a 
sparkling tequila beverage made with 100% blue agave tequila, which will be available for the 
first time during tonight's Rolling Stones concert at the Rose Bowl. 

5th Circ. Liquor Sales Ruling Skirts Commerce Clause Issues 

Source: https://www.law360.com/ 

By Louis Terminello 

August 21, 2019 

On Aug. 15, the U.S. Court of Appeals for the Fifth Circuit handed down its decision in the 
matter of Wal-Mart Stores Inc. et al. v. Texas Alcoholic Beverage Commission et al. The case 
shows that once again stakeholders are forced to challenge perceived protectionist measures 
in the courtroom when efforts in other venues fail. In the case at bar, the circuit court remanded 
many of the key commerce clause issues for reconsideration by the lower court. 

As has often been said, beverage alcohol is the only commodity addressed in the U.S. 
Constitution. The 21st Amendment, specifically Section 2, grants states broad authority in 
regulating the transportation, sale and service of beverage alcohol within their borders. The 
inherent nemesis of Section 2 is also found in the Constitution inferred from the commerce 
clause and is the negative or dormant commerce clause. 

https://www.law360.com/


The dormant commerce clause prohibits states from discriminating against out-of-state 
commercial activities within its borders. Out-of-state actors cannot be discriminated against vis-
a-vis their in-state counterparts. Because of this inherent conflict more and more alcohol 
beverage market participants are relying on the courts to challenge perceived discriminatory 
alcohol beverage statutes and regulations rather than relying on the legislative process for 
conflict resolution. 

Very recently the U.S. Supreme Court in Tennessee Wine and Spirits Retailers Association. v. 
Russell F. Thomas, Executive Director of The Tennessee Alcoholic Beverage Commission, et 
al., struck down the state's two-year residency requirement for anyone seeking initial retail 
alcohol beverage licensure in that state (that is to operate a retail liquor venue). The court 
concluded that an over-expansive interpretation of Section 2 of the 21st Amendment has been 
employed (going well beyond health and safety issues) and that the residency requirement 
violated the dormant commerce clause. (Recall, Granholm v. Heald, the 2005 Supreme Court 
decision which prohibited states from discriminating against out-of-state wineries from shipping 
directly to consumers within their borders if it permitted in-state wineries from doing the same. 
The court found such discrimination to be in violation of the commerce clause and 
unconstitutional). 

Enter Texas law 22.16 (and companion statutes) that bans public ownership of retail liquor 
stores within that state. Specifically, 22.16 prohibits publicly traded companies from obtaining 
package store licenses (called P licenses) for the off-premise sale of liquor. Texas law defines 
a public corporation as one whose shares are listed on a public stock exchange or in which 
more than 35 persons hold an ownership interest. 

In Wal-Mart Stores v. Texas Alcoholic Beverage Commission, plaintiff-appellee, Walmart 
brought claims against the Texas Alcoholic Beverage Commission, or TABC, alleging that the 
statutory framework has a discriminatory purpose and is a burden on interstate commerce and 
violates the dormant commerce clause. Additionally, Walmart alleged that the ban effectively 
violated the equal protection clause of the 14th Amendment. 

The U.S. District Court for the Western District of Texas concluded that the ban against public 
corporations from holding P licenses had a discriminatory purpose and the ban's burden on 
interstate commerce was excessive compared to the local benefit. It also found that the ban did 
not violate the equal protection clause. 

The TABC and the Texas Package Store Association appealed the district court's finding and 
the Fifth Circuit heard the case and found that the ban does not violate the equal protection 
clause. It also concluded that district court erred in its finding in the discriminatory nature of the 
ban and remanded the dormant commerce clause challenges. 

The Equal Protection Clause 

The Fifth Circuit upheld the district court's finding that the ban did not violate the equal 
protection clause because it is rationally related to the state's legitimate purpose of reducing 
the availability of alcohol within the state. Because Walmart is not a member of a protected 
class and a fundamental right is not infringed by the ban, the circuit court applied a rational 
basis review.  



Rational basis review does not place the evidentiary burden on the government, but rather the 
plaintiff. In this case, Walmart had the burden of showing the irrationality of the ban against 
public corporations from holding P licenses. The circuit court determined that there was in fact 
a rational basis for the ban, including limiting the availability of alcohol within the borders of 
Texas as well as maintaining the notion that responsible parties disclosed on liquor licenses 
will in fact be individual persons who can be held responsible for violations of the beverage 
law, as opposed to the amorphous mass of shareholders. 

The Dormant Commerce Clause 

In its analysis of the case at bar, the Fifth Circuit cited Tennessee Wine and Spirits (mentioned 
above) stating that: 

"'This negative aspect of the Commerce Clause' prevents the States from adopting 
protectionist measures and thus preserves a national market for goods and services." 

And citing Allstate Insurance Co. v. Abbott[1] the court noted, "'A statute violates the dormant 
Commerce Clause where it discriminates against interstate commerce either facially, by 
purpose, or by effect.'" 

The circuit court found that the ban was facially neutral in that it bans all public corporations 
from obtaining P permits both domestic and foreign. It turned its focus then on "whether the 
ban was enacted with a discriminatory purpose or has a discriminatory effect on interstate 
commerce." 

When examining if the challenged statute had a discriminatory purpose (from legislative action) 
under the commerce clause, the Fifth Circuit suggested the following factors must be analyzed: 
(1) whether the effect of the state action creates a clear pattern of discrimination; (2) the 
historical background of the action, which may include any history of discrimination by the 
decision-makers; (3) the "specific sequence of events leading up" to the challenged state 
action; including (4) any "departures from normal procedures[;]" and (5) "the legislative or 
administrative history of the state action, including contemporary statements by 
decisionmakers." 

The circuit court concluded that the district court was correct in its findings that Texas had a 
"clear history of discriminating against out-of-state alcohol retailers" (at one point in Texas 
legislative history it was impermissible for out-of-state residents to hold liquor licenses). After 
exhaustively parsing the various elements of discriminatory purpose, the circuit court 
promulgated that "evidence that legislators intended to ban potential permittees based on 
company form alone is insufficient to meet the purpose element of a dormant Commerce 
Clause claim." It noted that the ban prohibits all public corporations form obtaining P permits 
which is strong evidence that the Texas Legislature did not purposefully discriminate against 
out-of-state actors. 

The Pike Test 

The circuit court also remanded the district court's decision based on a Pike analysis. "The 
district court concluded that 'a law that does not directly discriminate against interstate 
commerce' can still violate the dormant Commerce Clause if it imposes a burden on interstate 



commerce that is 'clearly excessive' in relation to the 'putative local benefits.' Pike v. Bruce 
Church, Inc., 397 U.S. 137, 142 (1970))." 

The circuit court suggested that the above balancing test, known as the Pike test, should 
consider (1) whether the law burdens interstate commerce; (2) whether there is a "legitimate 
local interest" in the law; and (3) when both are present, if the extent of the burden should be 
tolerated based on the local interest involved, including if the interest "could be promoted as 
well with a lesser impact on interstate activities." 

Appellants argued that Pike should not apply while Walmart argued that it should be applied to 
alcohol-related laws even in the face of the 21st Amendment. 

Quoting the circuit court's opinion: 

the district court should have considered evidence addressing the public corporation ban's 
effect on the flow of interstate goods, or how the ban affects the flow of the potential market 
participant's goods to the Texas liquor retail market. See id. at 163 ("A statute imposes a 
burden when it inhibits the flow of goods interstate."); Ford, 264 F.3d at 503 (finding the plaintiff 
"failed to demonstrate that [the statute] will burden commerce by inhibiting the flow of interstate 
goods"); see also Exxon, 437 U.S. at 126 n.16, 98 S.Ct. 2207 ("If the effect of a state regulation 
is to cause local goods to constitute a larger share, and goods with an out-of-state source to 
constitute a smaller share, of the total sales in the market ... the regulation may have a 
discriminatory effect on interstate commerce."). The record is devoid of such evidence. 
Therefore, a remand is necessary to allow the trial court to find facts for proper application of 
the Pike test. 

Implications Going Forward 

It is difficult to say what the precise implications of this case will be or what its outcome will be. 
Clearly it suggests that there will continue to be tension between Section 2 of the 21st 
Amendment and the commerce clause. 

It does in fact seem that market participants and stakeholders are increasingly airing their 
grievances toward perceived discriminatory statutes and regulations in the courtroom as 
opposed to the legislative floor. Interestingly, we may see more of the Pike test in matters 
involving alcohol beverage regulation. 

Lastly, it seems the remand in this case might result in the same outcome - which is unusual. 
Moreover, it could be tough sledding on these types of cases going forward if an extensive and 
clear-cut past history of protectionism doesn't affect the "presumption of legislative good faith." 

Tycoon Fights Late Fees In Alcohol Co.'s $140M Debt Suit 

Source: Law360 

By Bonnie Eslinger 

August 22, 2019 



Indian businessman Vijay Mallya argued that one of his companies shouldn't have to pay fees 
on a delayed debt payment after a court ordered another of his companies to pay $135 million 
to a U.K.-based spirits company to cover an unpaid loan. 

Diageo, the U.K. producer of Johnnie Walker Scotch, sued Mallya and others seeking 
repayment of $175 million it claims Mallya and the others owe. In May, High Court Judge Robin 
Knowles granted summary judgment over the bulk of that amount, ordering Mallya affiliate 
Watson Ltd. to pay $135 million to Diageo Holdings Netherlands BV. 

In an amended defense filed Tuesday, Mallya said Diageo should not also be allowed to go 
after another of his co-defendants, Continental Administration Services Ltd., for additional 
amounts. 

The debt stems from tangled agreements Diageo entered into with Watson, which also involves 
other guarantees from Mallya and Continental. The loan is also linked to securities connected 
to Mallya's business interests, currently frozen by an asset order in India, according to Diago's 
operative complaint. 

In his defense filing, Mallya says Continental shouldn't have to pay an extension fee, interest, 
costs, legal fees or other payment "resulting from its omission to pay when first due any sum 
due" under Diageo's third-party guarantee. According to Diageo's filing, those fees add up to 
more than $5 million. 

Mallya is also fighting extradition from the U.K. to India, where he faces fraud charges. 

The ex-owner of the Force India Formula One motor racing team and former member of India's 
Parliament fled India in 2016 in the face of fraud accusations and alleged debts of more than 
$1 billion. 

Mallya sold a majority stake in his United Spirits group to Diageo in a deal announced in late 
2012 that was intended to reduce the beverage company's debts and free up funds for 
Kingfisher Airlines, of which Mallya was chairman. But the airline ultimately lost its flying permit 
and suffered losses for five years in a row, finally collapsing after lenders refused to give it new 
loans. 

Diageo also alleged in its 2017 suit that Mallya breached an agreement under which he would 
step down as chairman of United Spirits in exchange for $75 million. Diageo said it paid an 
initial installment of $40 million, which it will later try to get back. 

Representatives for the parties did not immediately respond to requests for comment. 

The Diageo claimants are represented by Daniel Toledano QC and Saul Lemer of One Essex 
Court, instructed by Slaughter and May LLP. 

Vijay Mallya, Sidhartha Mallya, Watson Ltd. and CASL are represented by Daniel Margolin QC 
and Daniel McCarthy of Joseph Hage Aaronson LLP. 



The case is Diageo PLC and others v. Vijay Mallya and others, case number CL-2017-000693, 
in the Commercial Court, Queen's Bench Division of the High Court of Justice of England and 
Wales. 

Taking a vacation? Here's how to avoid tainted alcohol anywhere 
you travel 

Source: https://www.usatoday.com/ 

Morgan Hines 

Aug. 22, 2019 

Right now, a vacation in Costa Rica could sound more nerve-wracking than relaxing: More than 
20 people have died since June, and authorities are linking their deaths to tainted alcohol. 

As of Aug. 5, 25 people had died out of 59 hospitalized, likely as a result of their consumption 
of alcohol with toxic levels of methanol, according to Costa Rica's health ministry. 

The situation isn't unprecedented. This isn't even the first time this year that contaminated 
alcohol has been a concern for travelers. 

Ten U.S. tourists have died in the Dominican Republicsince March, some reportedly after 
drinking alcohol from hotel minibars. The deaths resulted in the Dominican Republic Ministry of 
Tourism elevating safety regulations and enforcing food and drink inspections.  

And in 2017, 10,000 gallons of contaminated alcohol were confiscated from resorts in Mexico 
after an investigation by the Milwaukee Journal Sentinel, which is part of the USA TODAY 
Network. 

Tainted alcohol poisoning incidents tend to occur in countries where the taxes on legitimate 
alcohol or the cost itself may be seen as too high, Larry Navin, director of government and 
public affairs at the Methanol Institute, told USA TODAY.  

Alcohol fraud can happen by diluting or refilling bottles of "premium" liquor with substances like 
methanol or even rubbing alcohol. 

The Costa Rican government has confiscated more than 55,000 bottles of alcohol and closed 
10 establishments in Alajuela and San José, according to a statement from Costa Rica's 
Ministry of Health. 

"The Costa Rica Tourism Institute reaffirms that no tourists have been affected by adulterated 
alcohol in Costa Rica and that visitor safety is priority," Thalia Guest, a representative for the 
Costa Rica Tourism Board, told USA TODAY on Monday.  

Though tourists may be alarmed, there are ways to protect yourself and still enjoy a getaway. 

Mexico resort served tainted alcohol: Says lawsuit in student's 'tragic, senseless' death 

https://www.usatoday.com/


What is methanol? 

Methanol is an alcohol, but it's not the one used in adult beverages. Instead, methanol is in 
solvents, antifreeze and in fuel. It's not safe for human consumption. 

"Methanol is the most common contaminate in distilled liquors," Robert Johnson, chairman of 
the Alcohol, Drugs and Impairment Division of the National Safety Council, told USA TODAY. 

There are a couple of ways methanol can wind up in your drink. One is when enterprises or 
people add industrial methanol to legitimate beverages, like a bottle of liquor, to cheapen it. 

Another way is through improper brewing, which means the chemical doesn't always end up 
there purposefully. 

"Methanol is colorless and odorless, so there isn't any way to know if it is contaminating a 
liquor," Johnson said.  

Can I test alcohol for contaminants? 

Navin said that it is possible to test for methanol with test strips that can detect methanol in 
drinks. 

However, the strips are difficult to create since there is a close relationship and similarity 
between the chemicals methanol and ethanol, plus they are expensive, and Navin said they 
aren't widely used by the public yet. 

"Another way to test is the use of equipment like a raman spectrometer, which is an expensive 
scientific instrument and often not readily available," Navin said.  

The reality is, you probably won't be testing on-the-go. After all, who is packing scientific 
instruments in their carry-on? 

The Methanol Institute is still searching for a strip that would be useful on the fly. 

"Our hope is to find something we can distribute in the developing world where most of these 
cases occur," Navin said. "Something that's less than a dollar per strip, has a shelf life, can be 
distributed and can be useful in home-brew situations." 

How can I protect myself? 

You can start taking precautions before you even set foot in the airport. 

Beth Godlin, president of Aon Affinity Travel Practice, a travel insurance company, told USA 
TODAY she recommends researching where you plan to stay and checking out reviews. 

She also suggests checking on your medical insurance before leaving on a vacation. 
Specifically, she said to review what your health insurance covers in case of a medical 
emergency during international travel. 



When you arrive, there are steps you can take to avoid contaminated alcohol:  

Stay away from homemade or local alcohol and mixed drinks. 

Stick to canned beer, wine, cider or premixed drinks.  

The safest thing to do is to bring hard alcohol with you or to buy it at duty-free locations when 
you arrive at the airport.  

"If you can stick to mass-produced, well-known brands of alcohol, you will avoid any of the 
issues that we have seen recently," Johnson said. 

Navin cautioned against consuming drinks that seem like a bargain, especially if they are lower 
than normal list prices. 

What happens when someone has methanol poisoning? 

The symptoms for methanol poisoning include dizziness, weakness, headaches, nausea, 
vomiting, unconsciousness, blurred vision and blindness.  

Anyone with symptoms should seek immediate medical treatment. Methanol poisoning can be 
treated if diagnosed within 10 to 30 hours of ingestion, Navin said. 

There is a drug called Fomepizole that can stop methanol from metabolizing. It's effective but 
not available everywhere. If it's not an option, Navin said the poisoned person should be given 
high doses of ethanol - in liquors such as whiskey or vodka - immediately. 

"A person's liver will process ethanol first instead of methanol, delaying the onset of methanol 
poisoning and allowing for more time to process methanol out of a person's system," said 
Navin, noting that regardless of immediate treatment, dialysis is usually needed. 

If a person is treated quickly, outcomes are usually good. But if left untreated, the ingestion of 
about 1 fluid ounce could be fatal. 

We Asked 5 People Why They Cut Back on Alcohol 

Cutting back can be harder than it seems. 

Source: https://www.self.com/ 

August 23, 2019 

If you've ever sworn off alcohol only to dive into your drink of choice soon after, you might have 
gathered that cutting back on booze can be both alluring and, well, hard. Overall we are a 
nation of pretty prolific drinkers. Think I'm exaggerating? Research from the 2015 National 
Survey on Drug Use and Health, which polled over 68,000 Americans above the age of 12, 
indicated that 56 percent of respondents 18 and over had consumed alcohol in the past month. 
About 27 percent of people 18 or older had engaged in binge drinking (having four to five 
drinks within two hours) in the past month. 

https://www.self.com/


Our love of drinking seeps into our social lives; quality time often involves making toasts, 
attending happy hours, and participating in boozy brunches. It's no wonder that cutting back 
might prove harder than it seems. 

Since you clicked on this article, chances are something about your drinking isn't sitting well 
with you. You might even wonder if your alcohol use meets the threshold of alcoholism, or 
alcohol use disorder. This essentially means you drink compulsively, lack control over your 
drinking, and experience a strong urge to drink because going without alcohol feels crappy in 
one way or another, according to the National Institute of Alcohol Abuse and Alcoholism 
(NIAAA). But also you don't need to have alcohol use disorder to decide you don't want to drink 
as much (or at all). Maybe you're a mostly moderate drinker (up to one drink per day for 
women and up to two drinks per day for men), but you still don't love something about how 
alcohol makes you feel or the effect it has on your life. 

Whether artisan cocktails are draining your wallet or hangovers are draining your life force, it 
can be hard to change your drinking habits. So we talked to five people about what made them 
cut back and what advice they have for people looking to do the same. Hopefully their stories 
provide a little guidance if you're hoping to sit out the rest of frosé season and beyond. 

1. "I stopped liking who I was when I would drink." 

"In my early 20s, I was all about going to bars or having a few glasses of wine to unwind after a 
long day. But somewhere along the way I stopped liking who I was when I would drink. I'd say 
or do something awful and then I would spend days regretting it. As I get older the stakes are 
too high. I have a great relationship and a good job. I am not going to blow this over alcohol. 
Plus that two-day hangover is real. Now I try to drink only on special occasions, like weddings 
or other celebrations. 

When I first cut back, not keeping alcohol in the house unless guests were coming over was 
really helpful. I also rewarded myself. For instance, if I went out and everyone was drinking 
beer but I abstained, then I would get to have an extra cookie or some ice cream. It helped me 
not feel so deprived. 

The hardest part has been fielding questions from people who don't understand why I don't 
drink much anymore. When I decided to do 30 days of no alcohol, my fiancé's college friends 
came into town and met us at a bar. I'd never met them before, and they immediately asked 
why I wasn't drinking. I lied and said, 'Surprise! This guy got me pregnant!' 

Eventually I told them it was a joke, but I doubt they'll ask anyone why they aren't drinking 
anytime soon." -Amanda T., 30, cut back in June 2017 

2. "My relationship with alcohol wasn't healthy." 

"I used to consider myself to be a social drinker, but when I turned to drinking alone on a daily 
basis I had to be honest with myself: My relationship with alcohol wasn't healthy, and it was 
time to cut back. For me cutting back means that I pay attention to my body and I know my 
limits. I used to consume anywhere from four to six drinks a night. Now it's two or three, max, 
on special occasions. 



Drinking less has also been part of the fitness and weight loss journey I've embarked upon 
since January. I've been paying more attention to what I've been putting into my body and how 
it impacts me negatively or positively. I've lost a lot of weight in these past eight months. I know 
that's mostly due to changes in my activity and overall nutrition, but cutting back on alcohol 
specifically has also helped. Also my mind is clear, and I now face my problems head on 
instead of coping with alcohol. 

That said, being around my relatives can be a bit challenging because we are a drinking family. 
We might hang out and have wine or have dinner and drinks. I don't impose my lifestyle on my 
family, but when I'm with them now it's water or tea, and an alcoholic beverage every so often 
instead of at every Sunday dinner. " -Chineye E., 34, cut back in January 2019 

3. "It's expensive to drink." 

"Before I cut back I drank with friends for any and every occasion, and I drank my way through 
the dating scene. A few drinks felt necessary to deal with all the ridiculousness that's out there. 
But it's expensive to drink. 

Now I'll still drink, but I just make sure to be smart about it. Instead of ripping shots I'll nurse a 
beer or a cocktail for a while. I also ask myself if I've fulfilled all of my financial obligations 
before I start drinking. If I'm having a tight month, I'll abstain. But if I'm in a good place I might 
have a couple of drinks to unload a little. 

The hardest thing about being sober is having ridiculous conversations with someone who's 
already wasted. I've always felt that no one wants to be the sober person at a party. And why is 
this? Because drunk people are kind of the worst. They can't speak and if they do, most of the 
time they repeat their stories over and over. But when you're the sober person, you are a 
walking tome for the events of that evening and are totally allowed to laugh at the people 
making fools of themselves. As long as no one is in danger, of course. 

If you're thinking of cutting back, my advice would be to remind yourself why. It's going to be 
tough, and there might be days ahead where you totally fall off, but a couple of bad days won't 
ruin the process. Keep your head up and start again. The friends that are nearest to you will 
understand, and the others will fall by the wayside." -Bobby M.*, 35, cut back in April 2014 

4. "My mental strength goals were more important to me than drinking." 

"I used to drink Thursday through Saturday. I probably had like 15 drinks or so a week. I drank 
because I enjoyed how it made me feel in the short-term: sexy and free-spirited. But I was not 
being healthy about it mentally. I was using it to find confidence. 

My biggest motivator in cutting back was the sadness I knew was linked to drinking in order to 
feel better about myself. After talking it through with my therapist, I realized that my mental 
strength goals were more important to me than drinking. I made the decision to stop drinking 
out of emotion and decided to put my energy into weight training, and that's helped me develop 
a stronger sense of self. Now I barely have one drink on the weekends. I save drinking for 
when I am on vacation or at a nice dinner. My energy level is better and I don't feel sluggish. 



Most of my friends are either supportive or impressed, but there are a few who try to coerce me 
to drink. Even then, I don't. I grab a soda or seltzer, stick some lime in it, and if someone asks, 
I'll tell them I am not drinking. 

Ultimately I think cutting back on any habit that isn't making you a better person is a good thing. 
If having drinks doesn't make you feel good about yourself and you have feelings of guilt, then 
you should start to make choices that feel right for you." -Kayla S.*, 36, cut back in Fall 2017 

5. "I was unhappy and using alcohol to cope." 

"I cut back after going through a divorce and feeling that I needed to become a healthier 
version of myself. I never had more than three drinks in a night, but I felt alcoholic beverages 
would further depress me. 

What surprised me about drinking less in the beginning was how my true introverted 
personality started to reveal itself. Not drinking made going out with friends who still drank 
heavily hard for me. And I'm a chef, so drinking is basically like tasting food, but going to 
events for free drinks didn't have the same appeal. 

Instead of going out drinking, I started to use hot yoga, indoor cycling classes, and jogging to 
fill my time. I also started reading more books to improve my career ambitions and my spiritual 
life and to help me understand my own behavior patterns. I concentrated on nurturing myself 
and didn't focus on what I was missing by not drinking. Instead I focused on what I was 
beginning to gain, which was the clarity I needed to move forward without wearing my wedding 
ring. Now I sometimes still have a drink, but usually after one, I will drink seltzer with lime for 
the remainder of the night. I feel happy and stay hydrated that way. 

My advice to anyone who might be thinking about cutting back? If you can, just do it and don't 
dwell on it. If it seems too hard to cut back on your own, then perhaps a meeting or counseling 
will help. Never be too proud to stop, and try not to deny when drinking may be a problem that 
potentially masks deeper issues. Looking back I realize that I was unhappy and using alcohol 
to cope." -Tia C., 43, cut back in June 2013 

*Names have been changed upon request. Quotes have been edited for clarity. 

If you'd like more information about cutting back on alcohol, check out the NIAAA's support and 
treatment resources guide or call the Substance Abuse and Mental Health Administration's 
National Helpline at 1-800-662-4357. 

Vaping Sicknesses Rising: 153 Cases Reported in 16 States 
(Additional Coverage) 

Source: https://www.nytimes.com/ 

By Sheila Kaplan 

Aug. 21, 2019 
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Sixteen states have now reported 153 cases of serious, vaping-related respiratory illnesses in 
the past two months, and many of the patients are teenagers or young adults. 

In a statement on Wednesday, the Centers for Disease Control and Prevention said that all of 
the cases occurred in people who acknowledged vaping either nicotine or 
tetrahydrocannabinol, known as THC, the high-inducing chemical in marijuana. 

Federal and state officials say that they are mystified as to what is causing the illnesses, but 
that it does not appear that an infectious disease is responsible. No one product or device is 
common among the cases, the agency said. It also was unclear whether a contaminant in a 
used cartridge or a home-brewed concoction of vaping liquids contributed to some of the 
ailments. 

The patients, most of whom were adolescents or young adults, were admitted to hospitals with 
difficulty breathing. Many also reported chest pain, vomiting and fatigue. 

The most seriously ill patients had serious lung damage that required treatment with oxygen 
and days on a ventilator. Some are expected to have permanent lung damage. Some severe 
cases were earlier reported in Wisconsin, Minnesota, Illinois and California. 

In an email, the C.D.C. said that while more study was needed, vaping either cannabis or 
nicotine could be dangerous. 

"E-cigarettes are still fairly new, and scientists are still learning about their long-term health 
effects," said Brian King, deputy director for research translation in the agency's smoking and 
health office. "Adverse respiratory effects associated with e-cigarette use could be the result of 
a variety of factors, including intended and unintended constituents of these products." 

Mr. King said numerous ingredients in e-cigarette aerosol could harm the lungs, including 
ultrafine particles that could be inhaled deeply, heavy metals like lead, volatile organic 
compounds and cancer-causing agents. 

The C.D.C. urged doctors to report suspected cases to their state health agencies. The Food 
and Drug Administration is also collecting information about illnesses related to e-cigarettes 
and vaping. 

"Oftentimes people are vaping both nicotine and the THC products, so it's unclear which may 
be responsible," said Dr. Michael Lynch, medical director of the poison center at the University 
of Pittsburgh Medical Center. "Probably this has been happening occasionally and we haven't 
been aware of it, because the association with vaping wasn't necessarily made. Now people 
are on the lookout, which is good, because we want to make sure we have an understanding of 
how prevalent an issue this is." 

Related story: https://wgme.com/news/marijuana-in-maine/poison-control-calls-up-160-since-
recreational-marijuana-legalization 

FBI scrutiny of corruption in US cannabis industry welcomed by 
some, scorned by others 

https://wgme.com/news/marijuana-in-maine/poison-control-calls-up-160-since-recreational-marijuana-legalization
https://wgme.com/news/marijuana-in-maine/poison-control-calls-up-160-since-recreational-marijuana-legalization


Source: https://mjbizdaily.com/ 

By Jeff Smith 

August 23, 2019 

Marijuana stakeholders are not surprised concerns about corruption in the industry have made 
it to the FBI's headquarters in Washington DC. 

The FBI's announcement that it is probing public corruption in the legal marijuana industry has 
stirred up strong reactions among cannabis insiders. 

While some complain the FBI's scrutiny is another example of how the legal MJ industry is 
being unfairly targeted as if it's a bottomless gold mine, others welcome the feds' attention to 
illicit influence on licensing decisions. 

Cannabis legal experts also said the issue underscores the need for regulatory regimes that, 
as much as possible, can cordon off the political backstreets to lucrative business licenses. 

FBI scrutiny "actually can be a good thing," said California cannabis attorney Henry Wykowski, 
a former federal prosecutor. 

"I think some people are taking advantage of the industry, and we're entitled to the same 
protection other industries receive." 

Donna More, a partner in Fox Rothschild's Chicago law office, concurred. 

"The bottom line is that you want the industry to be clean," she said. 

"That was the rationalization for legalizing. You want it out in the open from the shadows of the 
black market." 

The FBI discussed the problem of public corruption in the marijuana industry in a 72-second 
podcast, a weekly feature that often highlights emerging enforcement issues. 

The feature concluded with a request for people to contact an FBI field office if they suspect 
such activity. 

An FBI media relations official told Marijuana Business Daily the special agents interviewed in 
the podcast were traveling this week and unavailable for additional comment. 

The podcast comes in the aftermath of bribery allegations in California and other marijuana 
markets and at a time when two big states - Illinois and Michigan - are preparing to launch 
recreational cannabis programs. 

It also coincides with federal government agencies more closely examining various aspects of 
the legal cannabis industry, including: 

"It's part of a trend. As cannabis becomes more mainstream, all these different groups that 
have ignored us in the past are starting to pay attention to us," Wykowski said. 

https://mjbizdaily.com/


"Despite marijuana remaining illegal at the federal level, the fact the FBI is investigating 
improper government conduct in respect to rewarding licenses is de facto recognition for us." 

'Re-creating fables' 

But others bristled at the FBI's involvement in state-legal programs. 

The podcast included a statement by a supervisory special agent saying that, in "some states, 
the price goes as high as $500,000 for a license to sell marijuana." 

"Apparently, the FBI is re-creating fables about our industry," said Steve Schain, a senior 
attorney at Hoban Law Group in Pennsylvania and New Jersey. 

"Unless you've been in the industry for only 15 seconds, you may be ignorant to the fact that a 
license is not a guarantee of printing money." 

Schain emphasized he isn't saying corruption doesn't exist. 

But he added that, in any political or business process, "the potential of pay-to-play exists. The 
question remains: Why is the FBI once again targeting legalized marijuana?" 

Some markets more vulnerable to corruption 

It's unclear to what degree the legal marijuana industry is plagued by bribery and pay-to-play 
schemes. 

But allegations and convictions have surfaced in recent years, particularly in California and 
Michigan. 

Cannabis experts said regulatory structures make some markets more vulnerable to potential 
corruption. 

"My take is that, where there's money and limited licensing, there's corruption," More said. 
"Like any other industry, honestly." 

"I get so frustrated when states decide to give out limited licenses," said Rachel Gillette, a 
Colorado cannabis attorney with Greenspoon Marder. 

That process, Gillette said, can result in "crazy valuations" that make licenses akin to "winning 
the lottery." 

The FBI podcast implied that local decisionmaking also is a contributing factor. 

Mollie Halpern, the FBI's public affairs specialist, said in the podcast: "The corruption is more 
prevalent in Western states, where the licensing is decentralized - meaning the level of 
corruption can span from the highest to the lowest level of public officials." 

It's not just Western states that have decentralized regulatory structures that increase the 
potential for corruption. 



Barton Morris, principal attorney of the Cannabis Legal Group in Michigan, cited that state's 
medical marijuana industry as another example. 

"Michigan municipalities have a significant amount of power to identify and select those who 
are going to get a license and those licenses are worth millions of dollars," Morris said. 

He added that a person's "greed and desire to do almost anything" to get one of those licenses 
could lead to a public official willing to open a backdoor for a price. 

One such effort to get a license led to a 2017 federal indictment of three men who allegedly 
delivered $15,000 in an envelope meant for city councilors in a Detroit suburb. 

Two of the men were sentenced to prison last year, while another was put on supervised 
release. 

More said that "shockingly" she hasn't heard of such cases with the medical marijuana industry 
in Illinois. 

"It's stayed pretty clean, I think," she said. 

But she said there is potential for corruption. 

For example, while recreational marijuana licensing decisions will be done on the state level, 
zoning will be local, "so you do have two sets of politicians looking at it," More said. 

"There's always going to be some exposure." 

Finding the right formula 

Gillette of Greenspoon Marder said the entire issue underscores the need to install regulatory 
schemes that decrease the potential for corruption. 

"It just illustrates how local communities and states have to be thoughtful in how they choose to 
regulate," Gillette said. 

"We're still learning as an industry what exactly the right formula is." 

In general, though, she advocated for a free-market process. 

She and other experts said it also will help when the cannabis industry is legal on a federal 
level and marijuana isn't treated as if it were "plutonium" but, instead, "like a normal business." 

Latest Brexit Headlines 

Source: Multiple 

August 23, 2019 

https://www.dailymail.co.uk/news/article-7385137/Donald-Trump-Boris-Johnson-agree-
timetable-trade-talks.html 

https://www.dailymail.co.uk/news/article-7385137/Donald-Trump-Boris-Johnson-agree-timetable-trade-talks.html
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https://www.telegraph.co.uk/politics/2019/08/22/boris-johnson-demands-fresh-irish-border-plan-
orders-ministers/ 

https://www.telegraph.co.uk/politics/2019/08/22/eu-cannot-afford-no-deal-brexit-luckily-has-
parachute-handy/ 

https://uk.reuters.com/article/us-britain-eu-schumer/u-s-senator-schumer-says-he-would-
oppose-any-u-s-uk-trade-deal-imperiling-irish-border-idUKKCN1V91N1 

https://www.independent.co.uk/news/uk/politics/brexit-boris-johnson-us-trade-deal-ireland-
hard-border-eu-a9073981.html 

https://www.dailymail.co.uk/debate/article-7385151/GREG-HANDS-Heres-dont-need-
backstop.html 

https://www.theguardian.com/politics/2019/aug/22/emmanuel-macron-backs-month-of-talks-to-
agree-brexit-deal 

AXA Millésimes buys top estate in Portugal 

Source: https://harpers.co.uk/ 

By Mathew Lyons 

22 August, 2019 

AXA Millésimes has acquired the Quinta do Passadouro winery in Portugal for an undisclosed 
sum, the company has announced. 

Founded in the 18th century, Quinta do Passadouro comprises some 36 ha of land in the 
Pinhão and Roncão valleys. It was bought by the Bohrmann family in 1991. 

The acquisition complements the holdings of AXA Millésimes' Quinta do Noval estate and 
brings the company's total area under vine in Portugal to 145 ha. 

The wine-making team at Passadouro will remain unchanged and will continue to produce both 
red wine and Port under the Quinta do Passadouro brand. 

Christian Seely, managing director of AXA Millésimes and of Quinta do Noval, said: "I am 
delighted to announce that we have acquired Quinta do Passadouro from the Bohrmann 
family, who have been neighbours and friends for many years. 

"Quinta do Noval's Vintage Ports are sourced from grapes from both the Pinhão and Roncão 
Valleys, and so we know the quality of the vineyards of Passadouro that neighbour ours. 

"The vineyards of Passadouro will continue to be looked after by Quinta do Noval with the 
same devotion as before, and we look forward to producing many great wines from this very 
special place." 

https://www.telegraph.co.uk/politics/2019/08/22/boris-johnson-demands-fresh-irish-border-plan-orders-ministers/
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Ans Bohrmann, managing director and co-owner of Quinta do Passadouro said: "We are 
thrilled to have found a strong new owner for Quinta do Passadouro which subscribes to our 
wine philosophy and will ensure the long term future of this amazing winery. 

"Passadouro started as a warm-hearted hobby-project of the family, more than 25 years ago. 
During this period the family was lucky to work with some of the most talented and dedicated 
people in the region. 

If Passadouro has become a strong brand with high quality products it is mainly thanks to 
those people. The Bohrmann family wishes to thank everyone who has contributed to the 
success of Quinta do Passadouro." 

The Bohrmann family intends to concentrate on its Domaine Bohrmann brand in Burgundy, 
where it has holdings in Meursault, Puligny-Montrachet, Pommard and Gevrey-Chambertin 
among others. 

AXA Millésimes is a subsidiary of the French insurance giant AXA. Its estates include Château 
Pichon Baron in Bordeaux, Burgundy's Domaine d'Arlot, Disnoko in Hungary and Outpost 
Wines in Napa. 

ACCOLADE CONFIRMS SALE OF ANOTHER WINERY 

Source: https://www.thedrinksbusiness.com/ 

by Phoebe French 

22nd August, 2019  

Accolade Wines has confirmed the sale of another of its wineries - Knappstein in Clare Valley - 
to Chinese-owned company Yinmore Wines, as it continues to restructure production. 

Accolade put the winery on the market back in March of this year, confirming the final sale to 
Yinmore on 21 August. The deal includes the winemaking facility and five 40-year-old 
vineyards which supply the Knappstein label. 

A statement from the company said that despite the sale, Accolade would continue to have a 
presence in the Clare Valley wine region, retaining its two remaining vineyards in the area 
which are not included in the sale. 

These vineyards supply Riesling which is used in brands including Petaluma, Hardys and 
Leasingham. 

The company said it would continue to distribute the Knappstein range until Yinmore finalises 
its sales and marketing strategy. The financial terms of the sale were not disclosed. 

It added that it was also considering the potential sale of its Houghton winery in Western 
Australia's Swan Valley, describing the sale process as "continuing". 

https://www.thedrinksbusiness.com/


Yinmore is a subsidiary of Yimore Sugar, itself part of Chinese food and drink manufacturer 
Bright Food Group. Yinmore has already invested in South Australia with the purchase of the 
24-hectare Wickham Estate in McLaren Vale last year. 

Earlier this month, Accolade Wines confirmed it was also offloading its Stanley Winery in New 
South Wales to the Duxton Vineyards Group, but said it would retain the brand and move 
production to its Berri Winery following an AU$40 million investment in the site. 

Are You Sure That Wine You Ordered Is Actually Dry? 

Sommeliers and retailers report that 'dry' is the most misunderstood term in the world of wine. 
Our wine columnist separates the subjective from the technical to drill down to the true 
meaning 

Source: WSJ 

By Lettie Teague 

Aug. 22, 2019  

WHAT'S A DRY WINE? If this seems like a question with a straightforward answer, then you 
probably don't work in a wine store or restaurant. Retailers and sommeliers tell me they are 
regularly asked to recommend dry wines by customers who don't seem to know what they 
really want. These customers offer examples of the "dry" wines they favor-which often turn out 
to be technically sweet. 

Of the many descriptors in the highly subjective world of wine tasting, "dry" may be the most 
subjective of all; everyone has his or her own idea of what constitutes a dry wine, including me. 
I've opened bottles I consider dry only to have my husband deem the wine "a bit sweet." It 
might be a Chablis or Vermentino or Muscadet-all very dry yet often perceived as sweet 
because their aromas. Sometimes the issue is semantic. Gerald Weisl, owner of Weimax 
Wines & Spirits in Burlingame, Calif., has had customers reject Muscadet because they think 
it's made from Muscat, a grape often used to make sweet wine. Mr. Weisl assures them the 
grape of Muscadet is Melon de Bourgogne; he's even posted a sign in his store saying so. 

In a wine marked by aromas of pears or melons, some imagine they detect the sweetness 
associated with those fruits when it's not actually there. And a wine made from very ripe fruit 
fermented to the point where it is quite dry can still give the impression of sweetness because 
other flavors associated with ripeness are present. When a customer asks Donna Garvey, a 
wine associate at Gary's Wine & Marketplace in Wayne, N.J., to recommend a dry wine, her 
challenge, she said, is "to find out what level of fruit the customer still considers dry." 

The absence of a counterbalancing acidity can also lead one to conclude that a wine is sweet 
when it isn't. David Ramey, owner of Ramey Wine Cellars in Healdsburg, Calif., noted, "Acid 
and sugar balance each other in wines the same way lemon and honey do in tea." 

There is no official definition of what constitutes a dry wine in the U.S. The amount of sugar left 
in the wine after fermentation or added afterward is, however, sometimes noted on a wine's 
label, in grams per liter. According to Mr. Ramey, a wine generally considered dry would have 



less than 1 gram per liter RS (residual sugar), or 0.1%. Beyond that, a wine with 1% RS (10 
grams per liter) is off-dry, and a wine at 3% RS (30 grams per liter) or above is sweet. 

'Of the many descriptors in the highly subjective world of wine tasting, 'dry' may be the most 
subjective of all.' 

As for sparkling wine, E.U. producers may only use terms that denote levels of sweetness or 
dryness on their labels if they adhere to established technical standards, and while this is not 
true in the U.S., many American sparkling producers follow the same guidelines (and they must 
when they sell their products in the E.U.). "Brut" indicates a dry sparkling wine (famously in 
Champagne, but elsewhere as well). A brut sparkling wine may have a certain amount of 
added sugar, aka dosage (up to 12 grams per liter), while "brut zero" and "brut nature" indicate 
a wine that is bone dry (little to no added sugar). "Extra dry" is, confusingly, used to denote a 
sweeter sparkling wine, while "demi-sec" ("half dry") denotes a sweet sparkling wine containing 
32-50 grams of sugar per liter. Doux is the sweetest style of all (over 50 grams per liter), but 
rarely seen. 

Some wineries may print a sweetness scale on the back label of a bottle to indicate whether a 
wine is dry, sweet or in the middle. The International Riesling Foundation scale offers the 
possibility of dry, medium dry, medium sweet and sweet, and participating producers indicate 
with an arrow where their wine lies. But this scale offers only a vague indication of a wine's 
actual sweetness, in my experience. I've had wines designated as "dry" that have actually 
tasted quite sweet to me. 

I said as much to Peter Bell, winemaker at Fox Run Vineyards in New York's Finger Lakes 
region, who uses the scale on his wines. He acknowledged that the scale can be less than 
exact, especially since the decision of where to position one's wine is left up to the producer. 
"We have seen 'dry' rosés with 1% residual sugar or more, and locally there is a prominent 
producer whose whites, though labeled dry, are predictably sweet," he wrote in an email. 

Riesling gives rise to the question "Is it dry?" more often than any other grape, and this kind of 
deception on the part of some producers certainly doesn't help. Having said that, even 
Rieslings that are technically dry can be perceived as sweet thanks to the nature of the grape 
and its aromas of peach and melon. 

Interestingly, among the wine drinkers I interviewed for this column, I found that the word "dry" 
is almost exclusively applied to white wines; the question of whether a red is dry rarely came 
up. Many people seem to believe all red wines are dry even though plenty are not-notably 
California blends such as Gallo's popular Apothic Red, which contains 1.48% residual sugar, 
making it sweeter than many of the Rieslings so many wine drinkers fear. 

My sample of wine drinkers also seemed much less concerned with the question of dryness 
when dining in a restaurant with a wine director or sommelier. In such establishments, they told 
me, they would use other descriptors such as full-bodied or earthy or bright to describe wines 
they liked, on the assumption that the staff would have the knowledge to address these subtler 
criteria-and also without fear that a subpar wine dosed with sugar to mask its faults might be 
lurking on the list. They were more likely to specify "dry" at a place where they had less faith in 
the staff and the list. "I might ask for a dry wine in a restaurant where they don't know anything. 



It's the most basic question I think you can ask about a wine," said my friend Alan. He further 
noted that this tactic only works if the staffer fielding the request has a definition of "dry" similar 
to your own and has tasted the wines on the list. It has occasionally gotten him a glass of 
California Chardonnay that is big, rich and not at all dry. 

There was one wine all the wine drinkers I surveyed agreed is reliably dry: Sauvignon Blanc. 
So I tested this theory at home with a bottle of 2018 Greywacke Marlborough Sauvignon Blanc 
($16) made by Kevin Judd, the winemaker who created New Zealand's famous Cloudy Bay 
Sauvignon. 

My husband proclaimed, "This is a really dry wine." But is it? I checked with Mr. Judd and in 
fact the wine has .3% residual sugar which, he acknowledged, means his Sauvignon Blanc is 
not technically "bone dry." Mr. Judd further noted that the Sauvignon tastes less dry than his 
Chardonnay, which has about .1% residual sugar. 

So if numbers don't tell the whole story and the word "dry" itself is incredibly elastic-applicable 
to a bone-dry Muscadet and a slightly less dry New Zealand Sauvignon Blanc and even, 
depending on who you talk to, a bottle of Apothic Red-is dryness as much a matter of 
perception as fact? "It depends on how you define dry," said Mr. Judd. "At the end of the day 
it's all about balance." 

Is Washington The Most Underrated Wine Region In The World? 

Source: https://www.forbes.com/ 

Amber Gibson  

August 23, 2019 

I've visited a couple dozen wine regions in the world, as far flung as Uruguay and as under-the-
radar as Turkey. Yet I've still never actually been to Eastern Washington and only recently 
really began to delve into the incredibly impressive range of world-class wines coming from 
Washington State. They're the second largest producer of premium wine in the country and it's 
a $6 billion industry. After learning more about the 14 AVAs and tasting the wide range of 
grapes grown here, I honestly think Washington might be the most underrated wine region in 
the world. 

Their biggest marketing problem is they are very good at too many different things. You can't 
simplify Washington with a single varietal - like with Oregon pinot noir, New Zealand sauvignon 
blanc and Napa Valley cabernet sauvignon. To be fair, no wine region should be thought of so 
reductively, but it at least helps anchor the region in the mind of wine consumers. Washington 
wines have such diverse identities though and that's a much harder story to tell. Where else 
can you grow world-class riesling and cabernet sauvignon so close together? 

Unlike California, Washington does not produce bulk wine. Ste. Michelle Wine Estates is the 
best-known and biggest producer, but there are approximately a thousand wineries across the 
state, from weekend warrior winemakers in Woodinville to families like the Shiels who are both 
grape growers and winemakers, making exclusively estate-grown wines in the Yakima Valley. 

https://www.forbes.com/


The industry here was built on winemakers without vineyards and grape growers without 
wineries, and that's still largely how many operate, with a great deal of respect on both sides. 

The overall quality of Washington wines has certainly increased by leaps and bounds since the 
first vines were planted in the 1950s. Over theyears, vintners have found the right sites for the 
right varietals to make beautifully expressive wines with precise vineyard management. The 
evolution of quality happens over decades and Washington is truly coming into its own at the 
same time as the American wine market is broadening its horizons. Some of Washington's 
funkier wines, like Two Vintners' orange gewürztraminer appeal to a new generation of 
adventurous millennial wine drinkers always keen to try something new. 

"It gets harder and harder to find a bad bottle of wine," says winemaker Casey McClellan of 
Seven Hills Winery, one of the founding wineries in the Walla Walla Valley. "Honestly, being an 
Eastern Washington winemaker is almost like cheating. We have 300 days of sunshine, very 
low pest and mildew pressure and I've never had rain ruin a vintage." The only thing 
Washington lacks to create a perfect grape-growing environment is rainfall. However, with drip 
irrigation, McClellan and his colleagues can control exactly how much water their plants get, 
and when they get it, stressing the plant precisely to produce exquisite high-end cabernet 
sauvignon. 

Washington was never devastated by phylloxera, so unlike the vast majority of vineyards in the 
world, their grapes are grown on original rootstock as opposed to grafted plants resistant to the 
louse. While there are other pockets of own-rooted vines, including in Chile, this certainly gives 
Washington a rare advantage. 

"The rootstock is so much more significant than clonal varietal," says winemaker Kerry Shiels 
from Côte Bonneville. "It's 10 times more impactful. I liken it to literature. I took Russian 
literature in college, but I didn't read Tolstoy in Russian. I read it in English, and that translation 
makes a big difference. Having our own-rooted vines is like being able to read Tolstoy in 
Russian - it's a huge opportunity for us in Washington when it comes to creating wines with a 
unique sense of place." 

Washington excels in Bordeaux varietals, which comprise more than half of its total production. 
Cabernet sauvignon dominates here, with 18,528 acres planted and the grape is often blended 
with merlot or cabernet franc for body and finesse. Even a petit verdot barrel sample I recently 
tasted from Betz Family Winery with elegant blackberry and violet notes was balanced enough 
to enjoy on its own. Particularly when considering the effects of climate change, Washington 
may soon be a better place for producing Bordeaux blends than Bordeaux itself. 

Rhone varieties, like Syrah, are also gaining popularity thanks to ambassadors like Morgan 
Lee, the winemaker and co-owner of Two Vintners and Chris Gorman of Gorman Winery. For 
white wine drinkers, there's excellent riesling, chardonnay and sauvignon blanc too. 

Eastern Washington is where all the vineyards are located, but for the lazy wine drinker, 
Woodinville has nearly 120 wineries within an easy day trip of Seattle. You can bike all the way 
from Seattle to Woodinville with Evergreen Escapes and visit beautiful tasting rooms like JM 
Cellars and Novelty Hill Januik - a couple personal favorites. Once you're here, you'll want to 
just relax and stay overnight at Willows Lodge, ensconced in an atmosphere of rustic luxury 



with an unexpectedly high-tech spa. Wander the gardens with a glass of wine in hand and 
enjoy the live musical performances at sunset. 

Many winemakers I spoke with find it maddening that Washington wines don't get more 
respect, and it's still an uphill battle when it comes to national distribution in key retail and 
restaurant outlets. However, the good news for savvy wine drinkers is that most of the best 
boutique wineries have a robust focuson selling directly to consumers. That means even 
Washington's most exclusive wines, like the flagship single-vineyard cabernet sauvignon blend 
from Côte Bonneville, are readily available online. Do a little digging and you'll find Washington 
wines at incredibly reasonable prices just a click away. 

Why Wine Label Design Matters So Much (Excerpt) 

Source: https://www.forbes.com/ 

Paul Talbot  

August 23, 2019 

Buying wine is rarely as straightforward as we might think. Research from Nielsen reveals that 
about 62% of the time, "consumers are considering multiple options leaving huge opportunities 
for labels to make an impact." 

Michael McDermott, designer/principle at Retifex, is a leading label designer. I recently asked 
him to help us better understand the role of the wine label in the process of purchase 
consideration. 

Paul Talbot: To what extent do shoppers consider the label when shopping for wine? 

https://www.forbes.com/sites/paultalbot/2019/08/21/why-wine-label-design-matters-so-
much/#5f11150699bd 

TOP 40 UNDER 40 TASTEMAKERS OF 2019 (Link) 

Source: https://www.winemag.com/ 

BY WINE ENTHUSIAST 

August 23, 2019 

Each year, we take a look at the next generation of innovators leading the world of wine, 
spirits, cider and beer forward. Our 40 Under 40 Tastemakers list represents some of the best 
talent in the country working to push the boundaries of what's possible in drinks culture. 

From a sommelier-turned-activist working to boost hospitality professionals from marginalized 
backgrounds, to a duck farmer that launched her own wine label and contributes to wildfire 
reconstruction efforts, here are your 40 Under 40 making their mark on the drinks world-in 2019 
and beyond. 

https://www.winemag.com/40-under-40-2019/ 
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Revenue and earnings increase for Coles Liquor 

Source: https://www.theshout.com.au 
by Andy Young 

23 August, 2019  

Coles Liquor has reported another strong year of growth with increases in sales revenue and 
earnings before interest and tax (EBIT) increasing by 1.9 per cent and 8.4 per cent 
respectively. 

Liquor sales revenue was $3.1bn for the year with comparable sales growth of 1.2 per cent. 
For the fourth quarter, Liquor sales revenue increased by 2.2 per cent and comparable sales 
growth was 1.5 per cent, private label sales and the roll-out of the new format of First Choice 
Liquor Market (FCLM) have helped drive the result. 

In its results announcement, Coles said: "Liquorland continued to grow during the year, albeit 
at a lower rate as its renewal program neared completion. FY20 will see the commencement of 
the next evolution of the Liquorland renewal program. 

"The refreshed FCLM format is generating some early wins, with sales performance being 
ahead of the rest of the fleet. Progress has been made in developing a Vintage Cellars trial 
store concept which will commence the renewal program for Vintage Cellars, expected to 
launch in the first half of FY20. 

"At the end of the year, 23 Liquorland and 29 FCLM conversions were completed. 

"Across all banners, Exclusive Liquor Brand (ELB) sales in the wine category continue to be 
strong with ELB sales growth more than double the rate of the rest of the Liquor business. 
There were 64 new Exclusive Liquor Brand lines launched and a total of 189 medals and 
awards received over the year. 

"Gross margin increased by 41 bps to 22.3 per cent due to margin improvements from 
Exclusive Liquor Brands and improved supplier collaboration." 

In terms of its store network, 27 new stores (all Liquorland) opened and 16 stores (one FCLM, 
two Vintage Cellars and 13 Liquorland) closed, resulting in a total of 910 Liquor sites at the end 
of the year. 

Speaking about the pub business, CEO Steven Cain said: "We entered into a joint venture with 
Australian Venue Co in relation to our hotel and retail business in Queensland, that will enable 
us to focus on liquor retailing and give us more growth opportunities in that state as they invest 
in hotels up there." 

Overall group sales revenue (excluding fuel and hotels) increased by 3.1 per cent to $35bn, 
however Group EBIT (excluding Hotels and significant items) declined by 8.1 per cent to 
$1.3bn driven by lower Express fuel volumes, corporate costs associated with being a 
standalone ASX company and one-off demerger costs. 

https://www.theshout.com.au/


Vegan Restaurants Are On The Rise 

Source: https://www.forbes.com/ 

Brian Kateman  

August 23, 2019 

Thanks in no small part to the plant-based innovators at Quorn, Morningstar Farms, Beyond 
Meat, and Impossible Foods, vegan options are abound these days. Indeed, with the release of 
Quorn's Imposter burger at KFC, Del Taco's Beyond Burritos, White Castle's Impossible 
Sliders, Burger King's Impossible Whopper, and Carl's Jr.'s charbroiled Beyond Famous Star, 
the days of vegans settling for substandard meals of french fries and side salads seem to be 
long gone. Even major league baseball stadiums, like Kauffman Stadium in Kansas City, 
Missouri and Globe Life Park in Arlington, Texas, now offer a healthy variety of vegan and 
vegetarian eats. 

Considering U.S. consumers spent nearly $1.9 billion on plant-based milks in the last year and 
an impressive $3.3 billion on plant-based foods in 2018 - and the number of vegans in the 
United States jumped from 1 percent in 2014 to 6 percent in 2017, while an estimated one in 
three Americans now identify as "flexitarians," with potentially even more embracing a 
"reducetarian" lifestyle - the growing number of vegan dining options at chain restaurants 
makes perfect sense.  

But what's just as impressive - and incredibly encouraging for those concerned about animal 
welfare issues, the serious health risks linked to eating too much meat, and the ever-growing 
environmental cost of meat and dairy - is the rise in vegan restaurants.  

The website Happy Cow, which works like Yelp, but for vegan and vegetarian food, lists over 
24,000 veg-friendly eateries in the United States, including 1,474 exclusively vegan 
restaurants. And while California and New York are, perhaps predictably, leading the way by 
boasting 323 and 166 vegan restaurants respectively, vegan and vegetarian eateries have 
been popping up all over the country in recent years - from New England to the American 
South to the Midwest.  

Earlier this summer, Los Angeles-based vegan chef and entrepreneur Matthew Kenney 
opened Plant City, his first Rhode Island-based restaurant. The 225-seat, 100-percent plant-
based food complex hosts several of Kenney's vegan concepts in one spot: the Mexican-
inspired Bar Verde, New Burger, pizza place Double Zero, a coffee bar, a pressed juices and 
smoothie spot that also serves raw dishes, and a grocery marketplace with vegan and locally-
made products. Kenney reportedly said he was 'inspired by the food halls in Europe, and more 
recently Eataly, and dreamed of doing a plant-based version.' 

But the Ocean State certainly isn't the only region of the U.S. that's welcoming more plant-
based businesses. While the American South has historically been associated with animal-
heavy comfort foods - like slow-smoked meat and seafood-heavy cuisine - some of the nation's 
most celebrated vegan and vegetarian restaurants happen to stand south of the Mason-Dixon 
line.  

https://www.forbes.com/


In Ft. Lauderdale, Florida, Copper Branch offers a 100-percent plant-based, power-food menu 
with the goal of empowering and energizing consumers with wholesome and convenient 
meals. In the words of the restaurant chain's founder, Rio Infantino: 'Copper Branch is a 
beautiful mission in our efforts to serve gourmet plant-based foods conveniently to the 
mainstream market. This is real power food! This is food I want my children to eat.' After 
working his entire life in the fast-food industry and suffering with years of weight gain and 
health issues, Infantino set out to create a menu that stood for quality and health - and from Ft. 
Lauderdale to British Columbia, he's succeeding.  

But from Plant in Asheville, North Carolina, to Cafe Sunflower in Atlanta, to Breads on Oak in 
New Orleans, there's no shortage of delicious and highly rated vegan restaurants down 
south.And while the Midwest may be most well-known for Kansas City barbecue, bison 
burgers, and dairy-heavy desserts, America's heartland has also been stepping up its game 
when it comes to plant-based cuisine.  

The Herbivorous Butcher - a Minneapolis-based vegan 'butcher' shop - has enjoyed glowing 
press coverage from journalism giants such as Eater LA, USA Today, and Buzzfeed. The wildly 
successful, 100-percent-vegan meat and cheese shop got its start as a humble Farmers 
Market stand, and it was only after sibling owners Aubrey and Kale Walch successfully 
completed a Kickstarter campaign back in 2014 that The Herbivorous Butcher began growing 
into the plant-based powerhouse it is today.  

Kansas City is becoming more and more vegan-friendly as well. Like Los Angeles, the 'Paris of 
the Plains' plays host to Café Gratitude - a solar powered, 100-percent-organic and vegan 
restaurant that specializes in gourmet plant-based cuisine. In the 'Windy City,' The Chicago 
Diner has been serving up meat-free burgers and award-winning vegan milkshakes since 
1983. And since 2012, Detroit Vegan Soul has grown from a meal delivery and catering service 
to a full-fledged vegan restaurant with two locations and one mission: to make good, healthy 
food accessible to everyone, and to break the cycle of diet-related diseases in the greater 
Detroit area.  

The majority of Americans may still be eating meat, dairy, and eggs on a regular basis; but 
from coast to coast, consumers from all walks of life are embracing plant-based dining for a 
number of reasons. Whether it's a matter of ethics or entirely health-inspired, one thing is 
becoming increasingly clear with each passing year: Americans want more vegan restaurants, 
even if they have to build them themselves. 

RESTAURANT CLOSURES IN BRITAIN NOW AVERAGE 18 A 
WEEK 

Source: https://www.thedrinksbusiness.com/ 

by Phoebe French 

22nd August, 2019  

924 restaurants have closed in Britain in the year to June 2019, with an average of 18 net 
closures per week, yet new figures have also revealed some "bright spots" in the industry. 

https://www.thedrinksbusiness.com/


According to the market growth monitor published by CGA and AlixPartners, British restaurants 
have diminished in number for the sixth quarter in a row. 

The research states that independent restaurants have proven the most susceptible to 
closures, with group-owned sites proving "more resilient" despite some "major brand failures", 
including the likes of Jamie Oliver's restaurant empire which went into administration in May.  

Isolating group-owned eateries, defined as businesses with more than one site, the analysts 
found that there were fewer closures (numbers were down 1.2%), reflecting the fact that new 
sites continue to open. 

Over the past five years, the number of licensed sites, including restaurants, bars and pubs, 
has reduced by 5.3% to total 116,880 in June 2019. The report noted that the number of 
licensed closures was fairly even across England, Wales and Scotland, however, in terms of 
food-led businesses, the south of England witnessed a higher drop owing to "the saturation of 
restaurants". 

Italian, Indian and Chinese restaurants witnessed the most closures, however in the past five 
years, the number of Middle Eastern, Turkish and Caribbean venues has risen by over 60% 
while the quantity of vegetarian restaurants has increased by over a third in just a year. 

Karl Chessell, business unit director for food and retail at CGA, said that the "more market 
contract could follow". 

Chessell added: "These are turbulent times for the restaurant, pub and bar sectors. As our new 
research shows, conditions are especially tough for independents, leased pubs and Italian 
restaurant operators. But while licensed sites are clearly in overall decline, things may not be 
quite as bleak as recent media commentary has suggested. 

"You don't have to look too far to find bright spots in the market. The emergence of dynamic 
young restaurant brands, the soaring popularity of certain cuisines and the revival of managed 
pubs in many parts of the country all provide grounds for optimism, and operators that can 
respond nimbly to shifting consumer tastes have a lot to look forward to." 

The number of drink-led pubs has decreased by a quarter in the five years to June 2019 to 
total just under 13,000 as many pub operators boost their food offerings and switch to 
managed sites. 

Graeme Smith, managing director of AlixPartners, echoed his optimism. 

"The rapid growth of restaurants focused on certain cuisine types highlights how they can 
quickly find favour in response to the fast-changing tastes of British diners.The Asian-led part 
of the restaurant market is of particular interest to investors. It is popular with consumers and 
there is a comparative lack of chains with national scale, making it ripe for further M&A 
activity", he said. 

"We would expect to see private equity be increasingly active in this segment of the market, in 
response to this consumer-led demand. However, overall market pressures can still result in 
valuations and terms falling short of sellers' expectations. This was shown by the owners of 



Thai restaurant brand Giggling Squid choosing not to sell at the current time after its recent 
marketing process." 

High profile closures to hit London in the past year include Londrino, The Providores, Fera at 
Claridge's, Gazelle and Social Wine and Tapas. However, restaurants continue to open with 
Jonny Lake, the former head chef of Heston Blumenthal's The Fat Duck, and sommelier Isa 
Bal taking over the former Londrino site; Irish chef Richard Corrigan taking on the former site of 
Irish restaurant Nuala in London's Old Street; and Gymkhana owners Jyotin, Karam and 
Sunaina Sethi opening a gastropub in Fitzrovia on the former site of The George on Great 
Portland Street. 

Denny's Is Launching a Bourbon-Themed Menu, Just in Time for 
Fall 

Source: https://vinepair.com/ 

TIM MCKIRDY 

AUGUST 22ND, 2019 

Officially, fall is still over one month away, but that hasn't slowed the arrival of pumpkin-spiced 
everything. 

Dunkin' Donuts launched its Pumpkin' fall menu on Wednesday, while Starbucks recently 
confirmed the PSL will return next Tuesday, on Aug. 27. For those who are done with summer, 
but don't want to jump on the pumpkin train, Denny's is launching a bourbon-themed menu to 
get us into the fall spirit. 

Called Big Bourbon Flavors, the menu features a range of bourbon-flavored dishes to enjoy 
throughout the day. 

For breakfast, there's the Apple Bourbon Pancake Breakfast, which sees two flaxseed 
multigrain pancakes topped with caramel apple walnut bourbon sauce. The dish arrives with 
eggs, hash browns, and the choice of bacon strips or sausage links. For Francophiles, the 
same dish is offered with the pancakes swapped out for crêpes, which arrive folded over vanilla 
cream. 

For lunch and dinner, Denny's is offering two other classic bourbon dishes: the Bourbon Bacon 
Burger, which is topped with bourbon sauce and served inside a cheddar bun; and the 
Bourbon Chicken Sizzlin' Skillet, which sees grilled chicken breasts coated in a bourbon glaze, 
and served with a selection roasted vegetables. 

If, like us, these descriptions are making you seriously hungry, there's more good news: all the 
dishes on Denny's Big Bourbon Flavors menu are available to order right now. According to the 
restaurant, the menu will only run for a "limited time," but you can use the nearest location 
finder on its website to make sure you don't miss out. 
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