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Wine Spectator: Wine Shipping Advocates Mount A 
New Push 

As of August 1, Florida residents can order and receive wine from out-of-state retailers through common carriers. That’s 
big news for fine wine retailers looking to ship to consumers in the Sunshine State, which represents a huge market for 
alcohol sales. According to Impact Databank, Florida’s wine market totaled nearly 28.7 million 9-liter cases last year, 
ranking second only to California, to take an 8.7% share of U.S. wine volume overall. It’s the third-most populous state in 
the U.S.—and now the most populous to allow direct-to-consumer retailer shipping from out of state. 

The Florida Department of Alcoholic Beverages and Tobacco (DABT) issued a ruling allowing the practice in response to 
Indiana retailer Kahn’s Fine Wine and Spirits, which filed a request for clarification on the state’s regulation in May 2018. 

The DABT responded by issuing a declaratory statement granting out-of-state retailers the right to ship into Florida 
beginning in August 2018. But the decision was appealed by several local wholesaler and distributor associations. The 
matter was put to rest in a final statement in favor of Kahn’s in June 2019. 

This latest development adds Florida to the list of states that allow out-of-state direct-to-consumer retailer shipping, 
which now includes 15 states and Washington, D.C. In June, Connecticut Gov. Ned Lamont signed legislation that 
allowed out-of-state retailers to ship directly to that state’s residents. Under the law, retailers can send a maximum of 2 
cases of wine to one individual in a two-month period. The law went into effect July 1. 

Tom Wark, executive director of the National Association of Wine Retailers, says he doesn’t expect any more legislation 
to pass this year. “It’s too late in the legislative season and most are already out of session,” he told Wine Spectator. 
“Next year, I expect a push for legislation in New York, Illinois, Michigan, and New Jersey.” Multiple shipping battles are 
being fought in court, however. Wine Spectator has more.  

News Briefs: 

•A trio of South American wine brands from the Fetzer Vineyards portfolio have partnered with Drizly on an augmented 
reality experience powered by DrinkAR. By scanning bottles of Argentine brand Trivento Reserve or Chilean labels 
Casillero del Diablo and Frontera with a mobile phone, consumers can now access such AR experiences as a tour of the 
Casillero wine cellar, a Trivento-backed soccer match, and a guide on making Frontera-based batch cocktails. Drizly is 
also integrated onto each brand’s AR platform, enabling users to purchase any of the three brands for delivery. Trivento, 
Casillero del Diablo, and Frontera are imported by Fetzer, the U.S. subsidiary of Concha y Toro. 
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•MGP Ingredients will release the third edition of Remus Repeal Reserve Bourbon this November. The whiskey, released 
annually on Prohibition-era bootlegger George Remus’ birthday, November 13, celebrates both Remus and Prohibition 
Repeal Day (December 5). This year’s release is blended from high-rye Bourbon distilled in 2007 and 2008, and bottled at 
50% abv. MGP will also release Remus Volstead Reserve, a 14-year-old whiskey, commemorating the end of Prohibition, 
and likewise bottled at 50% abv. Remus Repeal Reserve Series III will retail at approximately $85 a bottle and Remus 
Volstead Reserve will sell for around $200. 

•Terlato Wines has named Juan Miguel Gonzales vice president of sales for its western region. Gonzales has spent the 
last 20 years with Ste. Michelle Wine Estates in a series of leadership roles including business development, western 
region division manager, director of chains, and vice president of sales for the western region. In his new role, he'll be 
tasked with expanding Terlato's business across the western U.S. 

•Boston, Massachusetts-based Ghost Tequila has added three new states to its distribution footprint, expanding into 
New York, New Jersey, and Tennessee. Ghost’s distribution footprint is now concentrated in the Southern, Western, and 
Northeastern regions of the U.S. Ghost will be distributed in New York by Southern Glazer’s, in New Jersey by Allied 
Beverage Group, and in Tennessee by Lipman Brothers. Ghost Tequila produces a 100% blue agave Tequila spiced with 
Bhut Jolokia extract. 

Craft Brewing and Distilling News: 

•Brooklyn craft distiller Widow Jane Distillery has announced a new 14-year-old whiskey, the first release in the 
company’s new Vaults collection. The 49.5% abv Bourbon is sourced from 20 barrels of Tennessee and Indiana whiskey 
aged at least 14 years before blending and finishing in American oak casks that were air-seasoned for eight years. 
Widow Jane The Vaults 2019 will be available in 18 markets, including California, Illinois, Florida, Texas, Massachusetts, 
New Jersey, Arizona, Colorado, and New York, beginning in September for a suggested retail price of $150. A little more 
than 500 cases will be available in total. 

•Beginning this month, Spokane, Washington-based Dry Fly Distilling will release a series of whiskies aged in 
collaboration with Pacific Northwest breweries. The Cask and Release Series works by aging the whiskies in Dry Fly 
barrels, then removing the liquid and loaning the barrels out to brewers to age their beer. Finally, the barrels are 
returned to Dry Fly and the whiskey is aged again in the beer-soaked barrels. The idea is similar to that of Jameson 
Caskmates, which also ages in beer barrels. Dry Fly’s Cask and Release offerings will be available in select markets for 
$50 a 750-ml. 

•Crooked Hammock Brewery, part of La Vida Hospitality, has announced a new location in North Myrtle Beach, South 
Carolina, set to open in Spring 2020. The new facility—Crooked Hammock’s third overall and first outside of Delaware—
will feature space for over 500 guests, while serving cookout-inspired foods and Crooked Hammock’s craft beers. The 
North Myrtle Beach location will will be located at Barefoot Landing’s Dockside Village. 

Recently in the News: 

• Despite Supply Issues, Cognac Continues to Gain Ground in the U.S.  
• Albert Baladi on the Key Growth Levers for Beam Suntory  
• Whisky Advocate: Rabbit Hole Revamps Portfolio Following Pernod Acquisition  
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