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Millennial Focus Pays Off For Piper-Heidsieck 

Champagne Piper-Heidsieck, owned by French luxury group EPI, joined the Terlato Wines portfolio in 2015, parting with 
longtime marketer Rémy Cointreau, which had owned the brand up until 2011. Since moving to Terlato, Piper has 
enjoyed a renaissance, increasing its U.S. volume by about 57% over a three-year span, including an 18% jump to 66,000 
9-liter cases last year, according to Impact Databank. 

Terlato Wines president and CEO Bill Terlato says a heightened focus on bringing millennial consumers into the 
Champagne category has paid dividends for Piper-Heidsieck. This year, the brand is projected to reach approximately 
80,000 cases in the U.S. 

“Millennials make up a larger percentage of Champagne drinkers at 36% of U.S. consumers, while other markets are 
closer to 15%-20%,” Terlato notes. “The U.S. Millennial consumer is leading the trend. Millennials are willing to spend 
more on quality Champagne and consume it differently than their parents have.” He adds that Piper-Heidsieck is up 
about 30% so far this year in the on-premise, which is a key focus for the brand. 

Piper’s marketing mix has included a presence at high-profile events like the Academy Awards, where it has been the 
official Champagne for five years running. The partnership features an Oscars-themed magnum release of Piper’s Cuvée 
Brut that’s served at the ceremony and the official after-party, Governors Ball. Terlato says the Oscars partnership has 
strengthened Piper’s brand awareness and connected the franchise with new consumers. 

Since taking on the brand, Terlato has also firmed Piper-Heidsieck’s pricing and executed a rebranding initiative that 
launched about 18 months ago. Under the rebranding, Piper received a more modernized look across the portfolio, 
which includes the core Cuvée Brut as well as vintage offerings, Rosé Sauvage, and Cuvée Sublime. 

Meanwhile, Piper’s tete de cuvée, Rare, recently received a packaging update of its own and is now being marketed 
separately as its own brand. That effort has borne fruit in the early going, with Rare outpacing the overall $100-and-
above Champagne category with 37% growth in the year to date through July. 

News Briefs: 

•Napa Valley-based Beaulieu Vineyard has released a special edition of its Georges de Latour Private Reserve Cabernet 
Sauvignon, made in celebration of the bottling’s 80th anniversary. The forthcoming 2016 vintage of the wine will be 
packaged in a commemorative gift box and sold nationwide for a retail price of $150. Accompanying the anniversary 
bottling is the 80th Anniversary Georges de Latour Experience, which will be held at the winery for a limited time and 

http://portal.mshanken.com/go/1/376affcc507f3c93a6473c7b9fa19141/25682/975fe1970cf527e7/19cae7a2b2c11e86a6473c7b9fa19141/25682


will feature a retrospective tasting of library vintages, current releases, and wines currently aging in barrel. Beaulieu 
Vineyard is part of the Treasury Wine Estates portfolio. 

•Foley Family Wines has acquired two new vineyard properties: Huntington Hill Vineyards in Willamette Valley, Oregon 
and Chalk Ridge Vineyard in Russian River Valley, California. Financials were not disclosed. Huntington Hill is in the newly 
formed Van Duzer Corridor AVA and will support the Four Graces and Acrobat labels. It includes a total of 165 acres, of 
which 21 acres are planted, mostly to Pinot Noir. Foley sees potential to plant another 85 acres at the site. Chalk Ridge, a 
64-acre vineyard in the Chalk Hill AVA, is planted to Chardonnay, Merlot, and Syrah and has historically supplied Kendall-
Jackson, Sonoma-Cutrer, Dariush, and Duckhorn. Foley will use it to supply both the Chalk Hill and Roth Estate brands. 

•Lapo Mazzei, patriarch of Tuscany’s Mazzei winemaking family, passed away August 20 at the age of 94 at his 
Fonterutoli estate just outside Castellina in Chianti. Mazzei served as chairman of his family’s three estates: Castello di 
Fonterutoli (Chianti Classico), Belguardo (Maremma), and Zisola (Noto, Sicily). The president of the Chianti Consortium 
for 20 years, Mazzei promoted the region on the international stage while helping to modernize and renovate his family 
estates. Those properties will now pass on to his sons Francesco and Filippo Mazzei, who have worked in close concert 
with him for decades. Mazzei's U.S. importer is Taub Family Cos. 

•Opici Wines has promoted Amanda Panicali to director of marketing. Panicali joined Opici two years ago after 
previously serving on the still wines team at Pernod Ricard. Over the past two years she has served as brand manager 
across Opici Wines’ proprietary and lifestyle brands like Âme du Vin Rosé, LaLuca Prosecco, and Julia James, in addition 
to agency brands such as Carpineto and El Coto de Rioja. 

Craft Brewing and Distilling News: 

•California craft brewer Firestone Walker has released Bretta Blanc from its Barrelworks wild ale brewery. The 8.9% abv 
ale is fermented with a combination of Chenin Blanc and Sauvignon Blanc grapes from owner David Walker’s family 
vineyard and a light base beer with wild yeasts. The results were then aged between one and three years in French oak 
barrels before the final blend was assembled. Bretta Blanc is rolling out now in limited quantities on draft and in 375-ml. 
bottles throughout Firestone Walker’s distribution footprint. The brewery combined with Duval Moortgat in 2015. 

•Bend, Oregon-based 10 Barrel Brewing is releasing Profuse Juice, a limited-release hazy IPA. The 6.5% abv was brewed 
to bring out the tropical flavor notes in hops while keeping bitterness to a minimum. It will hit retail next month and will 
remain available until March of next year. A-B InBev acquired 10 Barrel in late 2014. 

Recently in the News: 

• Chilean Wine Finds Footholds At The U.S. Market’s Higher End  
• Wine Spectator: Wine Shipping Advocates Mount a New Push  
• Despite Supply Issues, Cognac Continues to Gain Ground in the U.S.  

 

http://portal.mshanken.com/go/1/376affcc507f3c93a6473c7b9fa19141/25682/975fe1970cf527e7/95a6966550f1fe96a6473c7b9fa19141/25682
http://portal.mshanken.com/go/1/376affcc507f3c93a6473c7b9fa19141/25682/975fe1970cf527e7/305d94bd4390d982a6473c7b9fa19141/25682
http://portal.mshanken.com/go/1/376affcc507f3c93a6473c7b9fa19141/25682/975fe1970cf527e7/8d78c8cd901534e2a6473c7b9fa19141/25682

